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Akay Bioactives unlocks nature through 
science by sustainably transforming 
botanicals into clinically substantiated 
ingredients that deliver measurable health 
benefits. Through our vertically integrated 
manufacturing model, proprietary delivery 
technologies, and commitment to scientific 
validation, we help brands develop 
differentiated products with meaningful 
consumer claims. Our portfolio spans both 
established and emerging wellness categories 
including cognitive health, metabolic 
wellness, healthy aging, sleep & stress, 
women's health, and weight management, 
empowering partners to accelerate innovation 
while meeting evolving consumer and 
regulatory expectations.

COMPANY PROFILE

SCIENCE
BACKED INNOVATION

SUSTAINABLE
BOTANICAL SOURCING

VERTICALLY
INTEGRATED

GLOBAL
PARTNERSHIPS

CONSUMER
CENTRIC SOLUTIONS
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NEW / INNOVATIVE PRODUCTS

GLOBAL TRENDS &
CONSUMER NEEDS

Akay Bioactives continues to expand its portfolio 
with science-backed botanical innovations 
addressing today's leading wellness trends. 
Recent launches include CardaMind™, a 
clinically substantiated, fast-acting, caffeine-free 
ingredient for cognitive performance; Tenzara™, 
a clinically backed synergistic 
curcumin-boswellia complex for musculoskeletal 
comfort and cellular resilience; and FenuMat® 
PEA and FenuMat® Berberine, two 
next-generation formulations that leverage our 
proprietary FenuMat® delivery technology to 
significantly enhance bioavailability.

Natural Plant-Based Clean Label Clinically
Substantiated

Traceable High Quality

Akay Bioactives continuously aligns its 
innovation strategy with evolving consumer 
health priorities and global market trends. 
Our research focuses on rapidly growing 
wellness categories such as cognitive 
performance, metabolic health, healthy aging, 
women's health, weight management, and 
more. By combining sustainable botanical 
sourcing, vertically integrated manufacturing, 
and clinical research, we develop ingredients 
that address growing demand for clean-label, 
clinically substantiated, and evidence-based 
wellness solutions.
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VISION FOR THE FUTURE
Our vision is to continue advancing the future of botanical science by 
transforming nature into clinically validated solutions that improve 
human health worldwide. Over the next decade, Akay Bioactives 
will continue investing in clinical research, sustainable 
sourcing, and proprietary delivery technologies, to bring 
innovative ingredients to life across emerging wellness 
categories. By strengthening strategic partnerships 
throughout the value chain, we aim to help our 
customers bring next-generation products to 
market while supporting transparency, 
environmental responsibility, and evolving global 
regulatory expectations.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026

Visit Akay Bioactives at booth 4F17F to discover our latest portfolio of clinically 
substantiated botanical ingredients designed for today's leading wellness 
categories. Explore solutions supporting cognitive health, metabolic wellness, 
weight management, women's health, sports performance, and musculoskeletal 
health—including CardaMind™, Capsifen®, FenuSmart®, ProCynCi®, FenuMat® PEA, 
and FenuMat® Berberine. Our experts will be available to discuss formulation 
opportunities, scientific validation, and how our vertically integrated approach can 
accelerate your next product innovation.
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Amaara Botanicals Pvt. Ltd., founded in 2014, is a global leader in 
health and wellness manufacturing. We specialize in Shilajit, 
dietary supplements, herbs & botanicals, and functional 
superfoods, offering end-to-end solutions through private 
labeling, contract manufacturing, bulk supply, and product 
innovation. With GMP-certified, vertically integrated facilities, we 
ensure uncompromising quality, traceability, and sustainability. 
Our flagship branded ingredient, Shilajit, and innovations like 
Shilago™ single-serve sachets and the Tru™ Range of Ayurvedic 
blends set new benchmarks for science-backed wellness. Trusted 
by brands across the US, UK, Europe, and Asia, Amaara continues 
to craft premium, transparent, and future-ready solutions for the 
global nutraceutical industry.

COMPANY PROFILE



NEW / INNOVATIVE PRODUCTS
World's Finest Shilajit 
• A clinically studied, research-backed Shilajit
resin with traceable origin.
• Vertically integrated from raw stone sourcing
to GMP manufacturing.
• Supported by human safety studies,
pilot efficacy trials, and
CTRI-registered gold-standard
clinical trials (underway).
• Sets a new benchmark in
transparency, traceability, and
scientific substantiation for Shilajit.

GLOBAL TRENDS & 
CONSUMER NEEDS
Amaara Botanicals stays aligned with 
global nutraceutical trends by blending 
Ayurvedic wisdom with modern science, 
investing in clinical validation, advanced 
analytical testing, and full traceability to 
meet the demand for transparent, 
evidence-based wellness solutions. 
Through innovations like Shilago™ single-serve sachets and 
the Tru™ Range of Ayurvedic synergy blends, we address 
consumer needs for convenience, plant-based functionality, and 
holistic health. Our ethical sourcing, clean-label 
practices, and sustainable 
manufacturing ensure long-term 
relevance, while our global 
presence across the US, UK, 
Europe, and Asia keeps us closely 
attuned to evolving consumer 
behaviors and regulatory 
landscapes.
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Over the next 5–10 years, Amaara Botanicals envisions becoming the 
most trusted global partner in wellness manufacturing, leading with 
innovation, sustainability, and uncompromising quality. We are 
preparing for future market opportunities by investing in branded 
ingredients like TruBlk™, expanding our clinical research programs, 
and building vertically integrated, GMP-certified facilities that ensure 
traceability and consistency at scale. To address growing 
sustainability expectations, we are strengthening ethical sourcing, 
eco-conscious packaging, and green extraction technologies. On the 
regulatory front, we are proactively aligning with evolving global 
standards and certifications, ensuring our products meet the highest 
levels of compliance, safety, and scientific substantiation. Through 
this forward-looking approach, we aim to shape the future of 
botanicals and nutraceuticals worldwide.

At the Amaara Botanicals booth, 
visitors will 
experience 
our journey 
from 
passion to 
global 
leadership 
in wellness 

manufacturing 
and discover the 
innovations shaping the future of nutraceuticals. 
We will showcase our flagship branded ingredient TruBlk™ — a clinically 
studied, research-backed Shilajit with full traceability — along with the 
Shilago™ single-serve sachet format that redefines convenience and safety. 
Guests will also explore our Tru™ Range of Ayurvedic synergy blends, see 
how advanced analytical science ensures quality and authenticity, and learn 
about our vertically integrated, GMP-certified manufacturing capabilities. 
Most importantly, visitors will gain insight into how Amaara combines 
tradition, science, and sustainability to empower brands worldwide with 
trust and innovation.

VISION (NEXT 5–10 YEARS)
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Over the past 2–3 years, AMBE NS Agro Products has been strengthening its portfolio from 
conventional botanical ingredients towards standardized, differentiated and 
application-oriented nutraceutical ingredients.
A key part of this evolution is our portfolio of AMBE Natural® branded ingredients, developed to 
provide differentiated, science-backed ingredient platforms for nutraceutical, wellness, functional 
food and personal-care applications.
Our branded ingredient portfolio includes:
ALOΕGEN™ – a standardized aloe-based ingredient positioned for applications spanning skin 
wellness, digestive health, bone health and blood-sugar-related wellness. The portfolio includes 
standardized aloe and mucilage formats with different solubility characteristics and application 
possibilities.
GARCINIA FIT™ – a Garcinia-based standardized ingredient featuring hydroxycitric acid (HCA), 
positioned for weight-management and metabolic-wellness formulations. It is presented for 
applications including gummies, sachets, tablets, beverages, nutribars, biscuits and effervescent 
products.
BETA AKBA™ – a standardized Boswellia serrata-based ingredient focused on joint and 
cartilage-support formulations, with a defined AKBA specification and formats suitable for 
gummies, candies, sachets, extract powders and tablets.
SILYBUMARIN™ – a standardized Silybum marianum / milk-thistle ingredient featuring 
standardized silymarin, positioned for liver, antioxidant, skin and wellness applications.
SLEEPIXOL™ – a standardized botanical blend based on Gotu Kola and Nutmeg, positioned for 
sleep-management and mental-wellness applications, with formats suitable for gummies, sachets, 
tablets, powders and extract products.
PBAKUCHIOL™ – a standardized Bakuchiol ingredient designed for personal-care and 
nutricosmetic applications, particularly skin-health and anti-ageing formulations. The brochure 
specifies standardized Bakuchiol at 99% purity.
Alongside these branded ingredients, AMBE NS has expanded its portfolio of standardized 
botanical extracts, Curcumin formats, plant-based proteins, functional fruit powders and 
customized ingredient blends.
Our approach is therefore moving from simply supplying raw botanicals to developing standardized 
ingredients with defined specifications, differentiated positioning and application flexibility.

NEW / INNOVATIVE PRODUCTS
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GLOBAL TRENDS & CONSUMER NEEDS
AMBE NS tracks the growing shift towards plant-based nutrition, preventive wellness, clean-label 
formulations, functional foods, beauty-from-within, healthy ageing and convenient nutraceutical formats.
We align our product development with these trends through five key areas:
1. Science-backed botanical ingredients
Our branded portfolio focuses on standardized active components and defined specifications rather than 
undifferentiated botanical powders.
2. Application-ready formats
Our ingredients are designed for applications including gummies, tablets, capsules, sachets, beverages, 
effervescent powders, nutribars, confectionery and personal-care formulations.
3. Plant-based nutrition
We are expanding plant protein and functional ingredient solutions including pea, rice, chickpea, mung and 
amaranth seed proteins, alongside fruit and botanical powders.
4. Differentiated delivery and formulation
Our portfolio includes differentiated Curcumin formats, including standardized Curcumin and 
water-soluble/application-oriented formats, allowing customers greater formulation flexibility.
5. Quality and analytical control
We continue to strengthen analytical and quality-control capabilities, including HPLC, UV and AAS-based 
testing, together with documentation covering specifications and quality parameters relevant to international 
ingredient markets.
Our broader portfolio covers botanical extracts, phytochemicals, nutraceutical ingredients, Ayurvedic 
ingredients, organic herb powders, essential oils, probiotics, vitamins and enzymes, allowing us to serve 
multiple segments of the global wellness ecosystem.

Our vision is to establish AMBE NS as a globally trusted Indian platform for standardized botanicals, 
functional ingredients, plant-based nutrition and differentiated nutraceutical ingredient solutions.
Over the next 5–10 years, we aim to:
• Expand our portfolio of branded and standardized botanical ingredients.
• Develop additional ingredients around high-growth wellness categories such as healthy ageing,
metabolic wellness, digestive health, cognitive and sleep support, joint health and beauty-from-within.
• Strengthen our extraction, processing and formulation-oriented manufacturing capabilities in India.
• Develop more water-soluble, granulated and application-ready ingredient formats.
• Expand our international presence across key nutraceutical and wellness markets.
• Build long-term partnerships with nutraceutical brands, pharmaceutical companies, food and
beverage manufacturers, personal-care companies and global ingredient distributors.
• Strengthen analytical testing, traceability, quality systems and regulatory readiness.
• Promote responsible and sustainable utilization of India’s botanical and agricultural resources.
Our ambition is to move beyond being an ingredient supplier and become a long-term ingredient 
development, sourcing and innovation partner for global nutraceutical and wellness companies.

VISION
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Visitors to the AMBE NS booth will experience a portfolio designed around the next 
generation of nutraceutical and functional ingredients.
FEATURED BRANDED INGREDIENTS
ALOΕGEN™ Standardized Aloe ingredient platform for wellness and formulation 
applications.
GARCINIA FIT™ Standardized Garcinia / HCA ingredient for weight-management and 
metabolic-wellness formulations.
BETA AKBA™ Standardized Boswellia-based ingredient for joint and cartilage-support 
formulations.
SILYBUMARIN™ Standardized Milk Thistle / Silymarin ingredient for liver and 
antioxidant-oriented wellness formulations.
SLEEPIXOL™ Standardized botanical ingredient platform for sleep and mental-wellness 
applications.
PBAKUCHIOL™ Standardized Bakuchiol ingredient for skin-health, personal-care and 
nutricosmetic applications.
OTHER KEY INGREDIENT PLATFORMS
BOTANICAL EXTRACTS
• Curcumin Extract 95%  • Water-Soluble Curcumin  • Ashwagandha  • Amla  • Ginger
• Turmeric  • Moringa  • Brahmi  • Tulsi  • Hibiscus  • Other standardized botanical extracts
PLANT-BASED PROTEINS
• Pea Protein  • Pea Protein Peptide
FUNCTIONAL FRUIT INGREDIENTS
• Amla  • Bael
CUSTOMIZED INGREDIENT SOLUTIONS
• Customized botanical blends  • Functional nutrition
blends  • Application-specific ingredient formats  •
Sourcing and specification development
OUR MESSAGE AT BHARAT NUTRAVERSE
FROM BOTANICAL SOURCING TO BRANDED
FUNCTIONAL INGREDIENTS
STANDARDIZED BOTANICALS | BRANDED
ACTIVES | PLANT PROTEINS | FUNCTIONAL
INGREDIENTS | CUSTOM SOLUTIONS
We welcome nutraceutical manufacturers,
pharmaceutical companies, food & beverage
companies, wellness brands, personal-care
companies, distributors, formulation specialists
and international buyers to explore
partnership opportunities with AMBE NS.
AMBE NS AGRO PRODUCTS
PRIVATE LIMITED
AMBE Natural® – Branded
Ingredients & Functional Ingredient
Solutions

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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NEW / INNOVATIVE PRODUCTS
Over the past few years, Apollo Ingredients Limited has expanded its portfolio with high-activity 
enzyme ingredients, advancedcurcumin solutions, and premium probiotic ingredients.
Our recent developments include high-activity Bromelain grades suchas 5000 GDU/g and 10000 
GDU/g, Nano Curcumin, Curcumin granules, and probiotic ingredients including Bacillus 
coagulans,Lactobacillus acidophilus, and Bifidobacterium bifidum.

COMPANY PROFILE
Apollo Ingredients Limited is a manufacturer and exporter of botanical extracts, 
phytochemicals, enzymes, probiotics, andspecialty ingredients for the nutraceutical, food, and 
wellness industries. Our portfolio includes Curcumin Extract, Bromelain,Boswellia Extract and 
AKBA, White Kidney Bean Extract, Garcinia Cambogia Extract, Guggul Extract, Senna 
Extract,probiotics, and other botanical ingredients.
Our manufacturing operations are supported by stringent quality systems andcertifications, 
including ISO, GMP, HACCP, Kosher, and Halal. We focus on consistent quality, regulatory 
compliance, productinnovation, and dependable supply for customers across global markets.

We closely monitor international market developments, scientific research, regulatory 
changes, and customer requirementsacross different regions. Regular engagement with 
formulators, distributors, brand owners, and global buyers helps usunderstand emerging 
consumer preferences and application needs.

GLOBAL TRENDS & CONSUMER NEEDS
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Our vision is to establish Apollo Ingredients Limited as a globally trusted source of botanical 
extracts, phytochemicals,enzymes, probiotics, and specialised natural ingredients.
Over the next 5–10 years, we plan to expand our internationalpresence, strengthen research and 
product-development capabilities, and introduce more application-focused and 
value-addedingredients.

VISION

Visitors can explore our portfolio of botanical extracts, phytochemicals, high-activity 
Bromelain, Curcumin solutions, and otherspecialty ingredients.
Our team will be available to discuss product specifications, applications, customised 
requirements,quality documentation, and opportunities for domestic and international 
collaboration. Visitors can also learn more about ourmanufacturing capabilities, quality 
standards, export experience, and recent ingredient developments.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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Arjuna Natural maintains proactive alignment through integrated clinical 
validation, consumer insight, and regulatory anticipation—not reactive response.
Strategic Approach:
• Clinical Validation First: 150+ published studies prove efficacy;

educated consumers demand evidence, not marketing claims.
This is now industry standard

• Life-Stage Personalization: Women's wellness is 2026's biggest trend
(hormone balance, energy, cognition). We offer targeted solutions
across fertility → perimenopause → menopause → longevity

• Cognitive Health Leadership: Fastest-growing nutraceutical sector.
Our portfolio (Somin-On, BCM-95, Shoden) addresses stress, sleep,
mental clarity

• Sports Nutrition Democratization: Oxystorm        targets weekend athletes and
wellness enthusiasts, not just elite performers

COMPANY PROFILE
Over the past two-three years, Arjuna Natural has pioneered the shift from commodity extracts to 
precision phytonutraceuticals—standardized to specific bioactive compounds and validated 
through rigorous clinical research.
Key Innovations:
• Somin-On™: First branded ingredient featuring Sominone for cognitive performance at just

125-250mg/day, directly addressing the fastest-growing nutraceutical sector
• Shoden® (35% withanolides): Achieves cortisol reduction, anxiety relief, and sleep

improvement at low doses, with 24-hour blood retention
• BCM-95®: 93+ publications, FDA GRAS status, 7x bioavailability (100% pure turmeric, zero

synthetic enhancers)
• Oxystorm®: First patented nitrate-enriched Amaranthus extract for sports nutrition, 4x higher

nitrates than beetroot
• Rhuleave-K® (SPEEDTECH®): Patented rapid-action pain support formula
• Shatavari (95% Shatavarin IV) : Advanced women's wellness innovations
• Okravive: Okra extract helps to enhance endurance and actively reduce fatigue
These innovations signal industry inflection point: botanical extracts market growing with higher
concentrated among clinically-validated, patent-protected ingredients.

NEW / INNOVATIVE PRODUCTS
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Arjuna Natural's vision: Establish India as the global hub for evidence-based, sustainable 
botanical innovation—shifting medicine from reactive (pharmaceutical) to preventive 
(nutraceutical).
Four Strategic Pillars:
1. Molecular Precision & Bioavailability: Expand compound-specific innovation (Sominone,

additional neuroprotective extracts, metabolic health, senolytic botanicals). Invest in
nano-delivery systems (liposomes, nanoparticles) enabling pharmaceutical-grade
efficacy in future

2. Clinical Validation Fortress: Expand 150+ publications for more. Pursue monograph
status for key ingredients (BCM-95, Shoden), enabling regulatory crystallization and
competitive protection

3. Sustainability Leadership: 100% renewable energy for the future. Transition 500+ farmer
relationships to regenerative agriculture. Implement blockchain traceability. Target
carbon-negative operations

4. AI-Driven Personalization: Develop nutrigenomics platform integrating genetic
profiles, wearable data, and personalized botanical recommendations

• Gut-Brain-Immune Axis: Multi-system approach addressing interconnected wellness
(gut + brain + immune)

• Sustainability Credentials: 100% solar-powered manufacturing, farmer partnerships,
transparent traceability—consumers now demand environmental accountability

• R&D Infrastructure: 40+ scientists monitor emerging clinical literature 18-24 months ahead
of mainstream adoption

With 70+ countries served, 300+ product solutions, and 120+ patents, we've engineered scalable 
innovation responding to evolving wellness priorities while maintaining regulatory discipline.

GLOBAL TRENDS & CONSUMER NEEDS
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Arjuna's Bharat Nutraverse Expo 2026 booth will be an experiential innovation showcase 
where formulators discover how botanical science, technology, and clinical validation solve 
modern wellness challenges.
Five Experience Zones:
1. Clinical Validation Command Center: Interactive dashboard displaying 150+

publications, FDA/Health Canada approvals, bioavailability comparisons (BCM-95 7x
superior, Shoden 35% withanolides, Oxystorm 4x nitrates)

2. Ingredient Innovation Showcase: Premium displays of BCM-95, Shoden, Somin-On,
Oxystorm, Rhuleave-K, Shatavari, Okravive with efficacy data, partner success stories

3. Sustainability & Transparency: 100% solar manufacturing tour, farmer partnership
network map, blockchain traceability demo, carbon footprint tracking

4. Future Innovation Preview: Nanotechnology-enhanced delivery, AI-personalization
platform, emerging ingredient pipeline, strategic partnership announcements

Visitor Outcomes: 2,000+ visitors, 400+ qualified 
leads, 50+ serious partnerships, positioning
Arjuna as global thought leader in
clinical botanical innovation

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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Over the past 2–3 years, Athos Collagen Pvt. Ltd. has focused ondeveloping high-value marine 
collagen ingredients through continuous product and process innovation. Key developments 
include ourUltra-Low Molecular Weight Fish Collagen Peptides, and fish gelatin offering high 
protein content, excellent solubility, and an odourlessand tasteless profile, as well as Fish 
Collagen Granules designed for improved handling and dispersibility. A key innovative approach 
isour focus on value addition from fish scales, converting a marine by-product into high-value 
Fish Collagen Peptides and Fish Gelatin.We continue to invest in process optimisation, quality 
enhancement and application-oriented marine collagen solutions fornutraceutical, functional 
food, beauty-from-within, sports nutrition and wellness applications.

NEW / INNOVATIVE PRODUCTS

GLOBAL TRENDS & CONSUMER NEEDS
Athos Collagen stays closely connected with global market developments through 
regularinteraction with international customers, distributors, formulators and industry 
professionals worldwide. We continuously monitoremerging trends such as beauty-from-within, 
healthy ageing, joint and bone health, active nutrition, clean-label products, functionalbeverages 
and convenient nutrition formats. Customer feedback, international market intelligence and 
evolving regulatory and qualityrequirements are incorporated into our product and 
business-development strategy. This market-driven approach enables us tocontinuously improve 
our marine collagen ingredients and respond effectively to the changing requirements of 
manufacturers, brandsand consumers across global markets.
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Our vision is to establish Athos Collagen as a globally recognised Indian manufacturer of 
high-qualityfish/marine collagen and specialty protein ingredients. Over the next 5–10 years, we 
plan to significantly expand our manufacturingcapabilities, strengthen our presence across 
international markets and develop higher-value, application-specific collagen and 
gelatinsolutions. Sustainability is an important part of our long-term strategy, with our approach 
of transforming fish scales into high-valueingredients supporting better utilisation of marine 
resources and a more circular value chain. At the same time, we are strengtheningour quality 
systems, regulatory preparedness, R&D, manufacturing technology, process efficiency and global 
supply capabilities tomeet increasingly stringent international requirements. Our long-term 
ambition is to evolve from a collagen manufacturer into aninnovation-driven global specialty 
ingredient company from India.

VISION

Visitors to the Athos Collagen booth can explore our portfolio of Fish Collagen Peptides, Fish 
Collagen Granules and Fish Gelatin andunderstand their applications across nutraceuticals, 
beauty-from-within, functional foods and beverages, sports nutrition, joint healthand 
wellness products. Our team will be available for one-to-one discussions on product 
specifications, formulation requirements, bulksupply opportunities, customised solutions 
and long-term business partnerships. Visitors can also learn about our 
manufacturingcapabilities, quality focus, sustainable utilisation of fish scales and growing 
international presence. Above all, we welcome brands,nutraceutical manufacturers, 
formulators, distributors and ingredient companies to explore how Athos Collagen can 
become theirreliable, quality-focused and long-term manufacturing and supply partner for 
marine collagen ingredients.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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GLOBAL TRENDS & CONSUMER NEEDS
Operating in 58+ countries, Atomy successfully integrates global best practices with 
deep local consumer insights. Ourstrategic focus areas include:
Immunity & Preventive Health: Catering to the sustained, post-pandemic surge in demand for 
high-quality healthsupplements.
Natural & Plant-Based Ingredients: Aligning seamlessly with the clean-label movement by 
remaining “true tonature and to the customer” through safe, plant-based formulations.
Personalized Nutrition: Empowering cunsumers with data-driven product recommendations 
tailored to theirunique health goals.
Sustainable Sourcing & Packaging: Adopting eco-friendly practices to resonate with the 
growing base ofenvironmentally conscious consumers.

Atomy India has continuously expanded its health supplements and functional food portfolio to 
meet evolvingwellness needs. Some key innovations include:
Advanced Nutraceutical Formulations: Atomy, founded in South Korea, brings advanced 
research and world-classtechnology to ensure safety, quality, and effi cacy. Our globally patented 
immune-supporting products showcaseour innovation and R&D leadership. Atomy India integrates 
this cutting-edge technology with traditional Ayurvedaand modern science, delivering holistic 
well-being solutions tailored specifi cally for the Indian market.
Technology-Driven Quality Assurance: Leveraging Atomy’s global R&D network and our core 
philosophy of “Absolute Quality, Absolute Price”we ensure safety, effi cacy, and aff ordability. By 
bringing world-class Koreantechnology to the Indian market through its products, we deliver 
trusted solutions that are prioritize consumerwell-being.
Digital-First Consumer Engagement: Through Atomy’s seamless online platform, we are making 
high-qualityproducts accessible pan-India while fostering transparency, convenience, and trust 
among our consumers.

NEW / INNOVATIVE PRODUCTS



At our booth, visitors will experience a 
comprehensive journey into the future of 
wellness:
Showcase of fl agship nutraceutical products 
including health supplements, functional foods, 
and Ayurvedaproducts (Made in India)
Live product demonstrations and interactive 
knowledge sessions on wellness solutions.
Insights into Atomy’s R&D and global 
innovation practices
Networking opportunities with our 
leadership and product specialists.
A glimpse into the future of holistic health 
and wellness driven by Atomy’s global vision.

VISIT US AT BHARAT
NUTRAVERSE EXPO 2026
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VISION
Atomy India’s vision is to be the most trusted leader 
in the Indian nutraceutical and wellness industry, 
ensuringwellness for every household. We are 
actively preparing for the future through:
Continuous Innovation in Nutraceutical 
Formulations: Blending Indian traditional 
knowledge with cutting-edgescience and bringing 
the best innovation from South Korea to India.
“Make in India” for the World: Atomy India aims to 
deliver world-class, locally manufactured products to 
theglobal market. We have already commenced 
exporting our “Make in India” products to Southwest 
Asia and CISCountries.
Sustainability Roadmaps: Implementing green 
initiatives focused on eco-friendly packaging, 
renewable sourcing,and reducing our overall carbon 
footprint.
Strict Regulatory Preparedness: Maintaining close 
alignment with FSSAI and the highest global 
compliancestandards.
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Over the past two years, Ayush Herbs Pvt. Ltd. has expanded 
into the manufacturing of organic certified botanical extracts 
with
NPOP (India Organic), NOP (USDA Organic), and EU Organic 
scope certification.
Our key organic ingredients include:
• Organic Ashwagandha Root Extract
• Organic Shatavari Root Extract
• Organic Amla Extract
• Organic Centella asiatica Extract
• Other customized organic herbal extracts
In addition to certification, we have strengthened our focus 
on traceability, sustainable sourcing, and international quality 
standards, enabling us to meet the growing demand for 
premium organic nutraceutical ingredients in global markets.

COMPANY PROFILE

NEW / INNOVATIVE
PRODUCTS

Consumers worldwide are increasingly seeking organic, 
clean-label, sustainably sourced, and scientifically tested ingredients.
To align with these evolving expectations, Ayush Herbs:
• Uses organic certified ethanol as a human-friendly extraction
solvent.
• Avoids unnecessary synthetic additives during processing.
• Maintains strict quality control and documentation.
• Develops ingredients suitable for nutraceutical, functional food, and
dietary supplement applications.
• Continuously monitors international regulatory and market trends in
the USA, Europe, and other emerging markets.
Our approach combines traditional herbal knowledge with modern 
manufacturing and analytical standards.

027
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Our vision is to become a trusted global supplier of safe, effective, and sustainably 
produced herbal ingredients.
To prepare for future opportunities and regulatory expectations, we are investing in:
• Enhanced quality assurance systems
• Sustainable and traceable raw material sourcing
• Organic cultivation partnerships
• International compliance and documentation
• Advanced analytical testing and product validation
• Enhance the value of active constituent
• Introduce a range of certified organic dietary supplements formulated with
premium organic ingredients, available in capsule and tablet formats.
All products are tested for:
• Heavy metals
• Pesticide residues
• Ethylene Oxide (ETO)
• Microbiological contamination
• Residual solvents
We believe that safety, transparency, sustainability, and regulatory compliance will 
be the key drivers of long-term growth in the nutraceutical industry.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026

GLOBAL TRENDS & CONSUMER NEEDS

Visitors to the Ayush Herbs booth can expect to:
• Explore our range of organic certified herbal extracts & Ethanol Processed Herbal Extracts
• Understand our farm-to-finish traceability model
• Learn about our extraction and quality-control processes
• Review testing protocols for product safety and compliance
• Discuss customized ingredient solutions for nutraceutical and functional food applications
• Interact directly with our technical and business team regarding export, private label, and
ingredient development opportunities
We aim to provide visitors with a clear understanding of how high-quality herbal ingredients 
are cultivated, processed, tested, and prepared for global markets.
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At Bactolac Nutraceuticals, innovation is 
powered by science, market insights, and 
customer collaboration. We have expanded our 
capabilities to develop advanced formulations 
across high-growth categories including 
Immunity, Gut Health, Sports Nutrition, Healthy 
Aging, Cognitive Wellness, and Personalized 
Nutrition. Our evidence-based, clean-label, and 
regulatory-compliant solutions enable brands 
to launch differentiated, high-quality 
nutraceutical products with confidence.

COMPANY PROFILE

NEW / INNOVATIVE
PRODUCTS

We continuously monitor 
global health trends, 
consumer preferences, 
nutritional science, and 
regulatory developments to 
stay ahead of market 
demands. By combining 
advanced R&D, 
international quality 
standards, and close 
customer collaboration, we 
deliver innovative, 
sustainable, and 
market-ready nutraceutical 
solutions that help brands 
succeed in competitive 
global markets.
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Our vision is to be a leading global nutraceutical company and a trusted 
partner for innovative health and wellness brands. We are investing in 
advanced manufacturing, product innovation, digital transformation, 
sustainability, and regulatory excellence to deliver world-class 
nutraceutical solutions while building long-term value for our customers 
and stakeholders.

VISIT US 
AT BHARAT
NUTRAVERSE 
EXPO 2026

GLOBAL TRENDS &
CONSUMER NEEDS

Discover Bactolac's comprehensive Contract 
Manufacturing, Private Label, Re-labelling, and 
Finished Dosage Form solutions designed to 
accelerate your brand's growth. Meet our technical 
and commercial experts, explore innovative 
formulations across key wellness categories, and 
learn how our world-class manufacturing, robust 
quality systems, and customized product 
development capabilities can help bring your next 
nutraceutical product to market faster, smarter, 
and with complete regulatory confidence.
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NEW / INNOVATIVE PRODUCTS
Bastar Food Firm & Consultancy Services is a research-based food-tech consultancy 
company providing services to government and private-sector organization in South 
Chhattisgarh. The firm focuses on developing value-added products from forest minor 
produces, with a major focus on mahua. The firm began its journey with Mahua Ladoo and 
has since developed a range of mahua-based value-added products, including Mahua Energy 
Bar, Mahua Jam, Jelly, Cookies, Drinks and Kada. It also promotes hygienic collection of 
food-grade mahua and provides training to indigenous communities and women of Self-Help 
Groups (SHGs) to create livelihood opportunities at the village level.
The firm has established an incubation centre for food-tech training, collaborates with 
NABL-accredited laboratories for product analysis and quality control, designs machines 
according to food products, provides machine-handling support, and develops packaging 
and labelling in accordance with FSSAI requirements. It also supports SHG-produced 
products in reaching local and non-local markets through online and offline channels.
Key achievements include recognition by the Motwani Jadeja Foundation, USA, and 
showcasing of mahua in California. For its research on mahua and value-added products, the 
firm received the Best Women Intrapreneur Award in 2019 and 2021 from NITI Aayog, New 
Delhi and the Indian Institute of Food Product Development, Thanjavur. More than 2,000 
women have received training on mahua, and four fully equipped units have been designed 
for manufacturing mahua and other value-added products. The firm has provided services in 
Kanker, Kondagaon, Jagdalpur, Raigarh, Rajnandgaon, Dantewada and Bijapur.

GLOBAL TRENDS &
CONSUMER NEEDS
The firm has developed a portfolio of mahua-based value-added products by converting a locally 
available forest produce into consumer-oriented food products. The products documented 
include:
• Mahua Ladoo
• Mahua Energy Bar
• Mahua Jam
• Mahua Jelly
• Mahua Cookies
• Mahua Drinks
• Mahua Kada
The firm's approach includes product analysis and quality control through collaboration with 
NABL-accredited laboratories, as well as packaging and labelling designed in accordance with 
FSSAI requirements. The source document also shows examples of packaged and labelled 
mahua products and a product display unit.



The source document does not provide a specific 5–10 year vision statement. However, based on 
the activities and capabilities explicitly described in the document, the firm's stated direction is 
centred on sustainable livelihoods, food-tech innovation, value addition of forest produce, 
women-led enterprise development, quality assurance, and market access.
The firm's ongoing focus areas include strengthening training and incubation support, expanding 
value-added product development from mahua and other forest minor produces, supporting SHGs 
and indigenous communities, improving food safety and packaging standards, developing suitable 
processing machinery, and facilitating wider market access through online and offline channels.

VISION

034

Visitors to the Bharat NutriVerse 2026 stall can explore Bastar Food Firm's work in 
mahua-based food innovation, including its value-added product range and approach to 
converting forest produce into market-oriented food products.
• Explore Mahua Ladoo and other mahua-based value-added products.
• Learn about hygienic collection and food-grade handling of mahua.
• Understand the firm's work with SHGs, indigenous communities and

women-led livelihoods.
• Learn about food-safety training, laboratory-based

product analysis and quality control.
• See examples of product packaging,

labelling and product display developed in
line with food regulations.

• Understand the firm's food-tech
incubation, machinery and
market-linkage support.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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Consumer expectations are changing rapidly. Today's customers seek natural ingredients 
supported by credible science, clean-label formulations, proven efficacy and regulatory 
confidence. At Bio-gen Extracts, these expectations guide every stage of our 
innovation process rather than serving as checkpoints at the end. 

COMPANY PROFILE
Founded in 2000, Bio-gen Extracts has spent over 25 years advancing the nutraceutical 
industry through science-backed ingredient innovation that empowers consumers to 
Choose Good Health™.
Over the past 2–3 years, we have expanded our portfolio through proprietary delivery technologies 
that enhance bioavailability, stability and formulation flexibility, enabling 
brands to develop more effective, consumer-friendly nutraceuticals.
We have also strengthened our clinically researched ingredient portfolio across vision and cognition, 
metabolic health, skin health, active nutrition, healthy ageing, botanicals and functional mushrooms, 
helping customers address emerging health trends with evidence-based solutions.
Beyond products, Bio-gen Extracts is helping shape scientific conversations within the industry. Our 
clinical research on the Eye–Brain Axis has advanced the understanding of carotenoids in supporting 
both visual and cognitive health, while our work in beauty-from-within is driving a shift towards 
clinically measurable outcomes such as collagen preservation, skin barrier integrity and 
cellular resilience.
By combining scientific research, innovative formulation technologies and 
market-driven product development, Bio-gen Extracts continues to deliver 
differentiated nutraceutical solutions that meet the evolving needs of global 
consumers and industry partners.

NEW / INNOVATIVE PRODUCTS



Visitors to the Bio-gen Extracts booth will discover how science, formulation technology and 
clinical research come together to create differentiated nutraceutical solutions. 
We will showcase our proprietary delivery platforms, clinically evaluated ingredients and 
formulation technologies designed to address today's challenges in bioavailability, stability, 
clean-label development and consumer experience.
Beyond the products themselves, visitors will have the opportunity to explore emerging scientific 
concepts, discuss formulation strategies with our technical experts and gain insights into the 
trends shaping the next generation of nutraceutical innovation.
Whether developing products for metabolic wellness, skin health, active nutrition, vision and 
cognition or healthy ageing, visitors will see how Bio-gen Extracts helps transform scientific 
evidence into commercially successful solutions.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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Our vision is to establish Bio-gen Extracts as a globally trusted 
partner for clinically researched nutraceutical ingredients that 
combine scientific excellence with commercial relevance.
To achieve this, we are expanding our portfolio across high-growth 
areas such as healthy ageing, cognitive wellness, metabolic health, skin health and functional 
mushrooms, supported by proprietary delivery technologies that improve formulation 
performance and consumer outcomes.
Alongside innovation, we continue to invest in sustainable manufacturing, enhanced 
production capacity, responsible sourcing and globally compliant quality systems to meet the 
evolving needs of international markets.
As the nutraceutical industry shifts towards evidence-based, preventive healthcare, Bio-gen 
Extracts remains committed to transforming scientific research into differentiated ingredient 
solutions that create lasting value for customers and consumers.

Our approach combines clinical research, market intelligence, regulatory expertise and formulation 
science to anticipate where the nutraceutical industry is heading. We continuously evaluate emerging 
health trends alongside advances in ingredient technology to ensure our solutions remain relevant 
across global markets.
We also continue to invest in delivery technologies and AI-enabled formulation capabilities that 
improve ingredient performance, formulation flexibility and consumer compliance.
Equally important is our commitment to scientific education. By generating clinical evidence 
and participating in global scientific discussions, we help customers understand 
not only what an ingredient does, but why it matters and how it creates 
measurable health outcomes.
This combination of science, market understanding and innovation enables us 
to develop ingredients that are commercially relevant today while remaining 
aligned with tomorrow's opportunities.

GLOBAL TRENDS & 
CONSUMER NEEDS
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GLOBAL TRENDS & CONSUMER NEEDS
Bio Med Ingredients stay aligned with global trends and evolving consumer needs by 
continuously monitoring emerging health trends, scientific research, and regulatory 
developments across international markets. Our product development is guided by the growing 
demand for clean-label, plant-based, sustainable, and clinically supported ingredients.
We work closely with our customers to create customized botanical solutions tailored to key 
health segments such as metabolic health, immunity, cognitive wellness, joint health, skin health, 
weight management, sports nutrition, and healthy ageing. Through our strong focus on 
organic sourcing, Good Agricultural Practices (GAP), end-to-end traceability, quality 
certifications, and research-driven innovation, we ensure our ingredients 
consistently meet the evolving standards and expectations of the global 
nutraceutical industry.

Over the past 2–3 years, Bio Med Ingredients has significantly expanded its portfolio of scientifically 
standardized botanical ingredients, with a strong focus on high-potency herbal extracts, 
organic-certified ingredients, natural food colors, cosmetic actives, spice oleoresins, essential oils, 
and microencapsulated formulations. We have also enhanced our custom manufacturing and 
formulation capabilities to address the increasing demand for application-specific nutraceutical 
solutions.
In parallel, we have invested in advanced extraction technologies, robust quality assurance systems, 
and internationally certified manufacturing facilities to ensure superior consistency, efficacy, and 
compliance with global regulatory standards. These advancements enable us to deliver innovative, 
high-quality ingredients that support nutraceutical brands in developing next-generation health and 
wellness solutions with greater confidence and speed in the market.

NEW / INNOVATIVE PRODUCTS



Visitors to the Bio Med Ingredients booth at Bharat Nutraverse Expo 2026 will experience a 
comprehensive showcase of our premium botanical ingredient portfolio, including scientifically 
standardized herbal extracts, organic ingredients, natural food colors, cosmetic actives, spice 
oleoresins, essential oils, and advanced nutraceutical solutions. Our technical and commercial 
teams will be available to engage in meaningful discussions on customized ingredient 
development, formulation support, sourcing capabilities, and private-label partnerships tailored 
to evolving market needs.
In addition, visitors will gain valuable insights into our advanced manufacturing capabilities, 
internationally recognized quality certifications, research-led innovation, and our strong 
commitment to sustainability, traceability, and global 
regulatory compliance. Whether they are launching 
new nutraceutical products or strengthening 
existing formulations, attendees will discover 
reliable, high-performance ingredient 
solutions designed to accelerate innovation 
and support long-term market success.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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VISION
Our vision for the next 5–10 years is to establish Bio Med Ingredients as one of the world’s 
most trusted manufacturers and suppliers of premium botanical ingredients, driven by 
scientific innovation, sustainable sourcing, and uncompromising quality. We are committed 
to expanding our portfolio of clinically relevant herbal extracts, functional ingredients, and 
customized nutraceutical solutions to address emerging global health needs and evolving 
market opportunities.
To support this vision, we continue to invest in advanced manufacturing technologies, 
research-led product development, and internationally recognized certifications that 
strengthen our global competitiveness and operational excellence. Sustainability remains a 
fundamental pillar of our growth strategy, with a strong focus on responsible sourcing, 
organic cultivation, environmentally conscious manufacturing practices, and long-term 
partnerships with farming communities.
At the same time, we are continuously enhancing 
our quality systems and regulatory capabilities to 
stay ahead of evolving international standards, 
ensuring compliance and enabling our 
customers to successfully navigate diverse 
global markets.
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COMPANY PROFILE
BIODEP is moving probiotics beyond traditional “gut health” products. With a bank of 2,000+ 
probiotic strains, we develop targeted solutions for different health needs, including digestive 
health, metabolic health, healthy aging, women's health, immunity, brain-gut health, liver and 
kidney wellness, sports nutrition and pediatric health.
Our focus is on combining probiotic science, advanced stability technology and 
product-development expertise to create solutions that are practical for modern supplements, 
foods and beverages.

Consumers today want specific health solutions, not just general wellness. BIODEP follows this 
trend by developing probiotics around real consumer problems.
Our approach is simple:
Identify the health need → find the right microbiome solution → develop the product → support 
commercial production.
We are also focusing on fast-growing areas such as healthy aging, metabolic wellness, women's 
health, gut-brain health, weight management and next-generation probiotics.
• One-stop solution model: From single-strain high-potency powders and premixes to

finished dosage forms (powder, capsule, tablet, granule, sphere, drop) and starter cultures,
we reduce development time and risk for brand owners.

• Stability and application innovation: Protech™ technology and postbiotic options solve real
manufacturing and shelf-life challenges in functional foods, beverages, dietary
supplements, pet food, and beauty-from-within products.

• Global quality and market readiness: Certifications including cGMP, HACCP, HALAL, ISO
22000, NSF, and USDA Organic, combined with 100,000-class clean workshops and annual
capacity exceeding 100 tons of probiotic powder / 3,000 tons of finished products, ensure
consistent supply for international markets.

• Trend-responsive R&D: Ongoing work on gut-muscle axis (athletes), time-restricted diet +
probiotic combinations for weight management, infant strains, anti-aging from centenarian
microbiota, and mood/sleep support keeps our portfolio aligned with rising interest in
mental wellness, longevity, and preventive nutrition.

We continuously collaborate with research institutions and monitor global regulatory and 
consumer shifts so our partners can launch differentiated products with confidence.

NEW / INNOVATIVE PRODUCTS



Bring us your health problem. We'll explore the microbiome solution.

At Booth 4F-14C, visitors can discuss solutions for:

• Digestive health – constipation and gut imbalance
• Metabolic health – weight, glucose and lipid wellness
• Healthy aging – longevity and vitality
• Women's health – vaginal microbiome balance
• Brain & sleep – gut-brain wellness
• Liver & kidney wellness
• Immune health
• Sports nutrition & recovery
• Children's & maternal health
• Beauty & wellness

If you are already doing 
business in these categories 
We can also help brands add a 
probiotic solution to an 
existing supplement, creating 
new products, premium 
extensions and new market 
opportunities.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026

GLOBAL TRENDS & CONSUMER NEEDS
Our vision is to make probiotics a whole-body health platform, not just a 
digestive-health category.

We aim to expand our research in next-generation probiotics, strengthen clinical evidence, 
develop innovative delivery technologies and support customers with reliable, scalable and 
high-quality manufacturing.

With our 2,000+ strain bank, research capabilities, patents, publications and large-scale 
production, BIODEP is preparing to become a global partner for microbiome-based 
health solutions.
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CHERESO is a fast growing company dedicated to the principles of tradition, 
innovation & research providing high-quality active pharmaceutical
ingredients, nutraceuticals, and standardized extracts across the globe.

COMPANY PROFILE

NEW / INNOVATIVE PRODUCTS
Fenfuro (Supports Healthy Glucose Levels) – Fenfuro is a group of furostanolic saponins, 
derived from fenugreek seeds (Trigonella foenum graecum L) by innovative process. Various 
studies have been evident showing the blood cholesterollowering and blood glucose-lowering 
properties of fenugreek seed extract
Furocyst® (For Women’s Health) – Furocyst is an innovative, natural and promising dietary 
supplement effective for management of Women’s Health & harmonal balancing.
Grecobe® (An ultimate antioxidant) – Grecobe, the Green Coffee is now available in ready to 
drink sachets. It’s a pure green coffee bean extract without any additives and excipients. It’s a 
healthy drink as well as a taste paradise too! CHERESO has also entered the FMCG market with 
the launch of its product GRECOBE as a beverage.
Furosap- (Overall Energy & Vitality in Men) – Furosap is an innovative and promising natural 
supplement that supports healthy testosterone levels.
Prosman - (Supports Healthy Prostate) – Prosman is an innovative product derived 
from Prunus Domestica that has antiinflammatory effects by inhibiting production of 
pro-inflammatory prostaglandins in the prostate
Furosap Plus - (For Men’s Health) – FUROSAP PLUS is an innovative and promising 
natural supplement that supports healthy testosterone levels.It is a unique blend of 
proprietary extracts from Trigonella foenumgraecum L. (Furosap-Patented) and 
Curculigo Orchioides (RhizomK).
Furoslim - (Supports Healthy Weight) – Irvingia gabonensis is one of the most 
significant, clinically proven supplements that support healthy 
metabolism and energy expenditure, healthy level of adiponectin & 
also supports the body in subduing carbohydrate absorption.
Chemforce-70 - (For Overall Energy & Vitality in Men) – 
CHERESO has developed a novel & commercially viable 
process for extraction of Alpha Yohimbine from Rauwolfia 
species with the highest purity of more than 99.9% for 
Overall Energy and Vitality in men.
GCB-70 - (Supports Healthy Metabolism) – GCB 70 
is a clinically evaluated Green Coffee Bean extract 
with Chlorogenic Acids 70%. It is a 100% natural 
plant concentrate and has been proven safe 
& effective in overweight subjects
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CHERESO is in the business of manufacturing active ingredients from plant sources 
having two state-of-the-art manufacturing facilities supported with ISO 9001:2015, FSSC, 
ISO 22000:2018, WHO-GMP, NSF-GMP, STAR-K Kosher, Halal, ZED – GOLD certification.
We have been granted 32 Patents and 33 Trademarks for our various branded ingredients. 
Most of these branded ingredients are backed with preclinical and clinical studies, 
supported by US DMF, CEP and CP DMF, Written confirmations, COPP etc.
Our in-house R&D and Quality teams ensure that our products are Compliant with global 
regulations free from solvents, elemental impurities , and microbes supported by strong 
documentation and thorough testing.

Luteye (The Optimal Eye Vitamin) – Luteye is a stable composition containing 
20% free Lutein and 4% Zeaxanthin as active pharmaceutical ingredients. 
This innovative product is designed to revolutionize eye care, providing a unique 
combination of stability and efficacy.
Shatavari Extract (Shevari4T - Women’s Power) – Shevari4T standardized to Shatavarin IV 
offers support for common women's health concerns such as hot flashes, night sweats, 
brain fog, focus challenges, low mood, irritability, and stress. An extract of Shatavari is a 
compound proven to provide significant benefits for a range of women's health issues.
W-ferinAmax (Ashwagandha) – Withaferin-A is the principal component of Withania
somnifera (Ashwagandha). It has several biological activities including anti-cancer,
anti-diabetic, neuroprotective, hepatoprotective and immunemodulatory properties.

VISIT US AT BHARAT
NUTRAVERSE EXPO 2026

VISION

GLOBAL TRENDS & CONSUMER NEEDS

Visitors can have experience of various 
innovative health supplements in the field of 
Blood Glucose Management , Women’s Health, 
Men’s Health, Antioxidants, Eye Health, 
Prostate Health, Women’s Power etc. Product 
samples & Catalogues with Product literature 
& taste Of our brand - Grecobe, An Ultimate 
Antioxidant (Green Coffee Bean Extract) 
will be available for the interested visitors.

To be the trusted healthcare provider, driven by Excellence through Innovation & Quality.
Our mission is to unlock potential of nature to improve health & 
wellbeing of community through superior customer service, 
innovation, quality & commitment in different marketing Zones .
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NEW / INNOVATIVE PRODUCTS
• Expanded our ingredient portfolio across amino acids, vitamins, mineral chelates, sweeteners,

proteins, probiotics and botanical extracts
• Through our technology arm, Vinstar Biotech, expanded our capabilities across advanced

ingredient processing and delivery technologies:
• Particle Engineering — micronization, granulation and instantization to improve particle

characteristics, dispersibility and handling.
• Delivery Technologies — microencapsulation and liposomal delivery systems for selected

bioactives, including botanicals such as curcumin and ginkgo, where stability and bioavailability
can be key formulation considerations.

• Custom Solutions — custom premix development tailored to specific formulation and application
requirements.

• Strengthened our technical and formulation support, enabling us to move beyond conventional
ingredient distribution towards a more solution-oriented, ingredient-to-application
partnership model.

GLOBAL TRENDS & CONSUMER NEEDS
• We continuously evaluate ingredients and global sourcing opportunities while considering

FSSAI requirements, quality standards and supporting regulatory documentation before
introducing them to our portfolio.

• We actively track emerging categories such as healthy aging and longevity, sports nutrition,
functional nutrition, cleanlabel sweeteners and other evolving ingredient trends to identify
opportunities relevant to the Indian market.

• Our approach goes beyond ingredient selection. Depending on the application, we evaluate
factors such as ingredient form, stability, dispersibility and bioavailability to identify suitable
processing or delivery solutions.

• Our PAN-India distribution network, combined with customer and market
feedback, helps us understand changing regional requirements and
maintain consistent ingredient availability.
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• Our vision is to evolve from an ingredient sourcing and distribution company into an integrated
solutions partner covering sourcing, technical and formulation support, advanced delivery
technologies and manufacturing capabilities under one group.

• As part of this expansion, a dedicated technology and manufacturing facility is under
development, with planned capabilities to support customers from ingredient processing and
formulation development through commercial-scale manufacturing.

• We intend to continue investing in advanced processing and delivery technologies, particularly
microencapsulation and liposomal systems, to help brands address formulation challenges
related to stability, bioavailability and product performance.

• Regulatory readiness and quality systems will remain an important part of our growth roadmap
as we strengthen our ability to serve both Indian and international markets.

• Visitors can explore Chemkart's comprehensive ingredient portfolio across amino acids,
vitamins, mineral chelates, sweeteners, proteins, probiotics and botanical extracts.

• We will also introduce Vinstar Biotech's advanced processing and delivery technology
capabilities, including microencapsulation, liposomal delivery, micronization, granulation
and instantization.

• Our team will be available to discuss specific ingredient sourcing, formulation and
application requirements and help identify suitable ingredient and technology solutions.

• Visitors can also learn more about our expanding
manufacturing capabilities and our long-term
vision of providing customers with
an integrated sourcing- 
to-manufacturing solution.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026

VISION
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NEW / INNOVATIVE PRODUCTS
Over the past 2–3 years, our institution has developed a variety of products, including Spiced 
Cashews, Jamun Refresh, Bael Juice, Millet-based products, Pickles such as Bamboo Shoot 
Pickle, and various AYUSH products. Along with the quality of our food products, the purity 
and authenticity associated with forest-based products have helped build strong customer 
trust. As a result, customers purchase our products with confidence. We have also received 
large-volume orders from the Chhattisgarh AYUSH Department.
There is significant demand for gift packs and other special product packages during the 
festive season. Through increased sales, as well as the expansion, promotion, and publicity 
of the Chhattisgarh Herbal brand, our products have gained wider recognition. Our institution 
has also contributed to the economic empowerment of women from tribal communities and 
Self-Help Groups (SHGs) in Chhattisgarh. These women have received not only wages for 
their work but also a share of the profits, which has helped strengthen their economic 
condition and livelihoods.

GLOBAL TRENDS &
CONSUMER NEEDS
Based on customer requirements, our institution has developed nutritional and wellness products 
suitable for different age groups and consumer segments.
• For general consumers: Wild Forest Honey and other forest-based nutritional products.
• For women: Shatavari and Mahila Mitra Churna.
• For senior citizens: Pain Oil and herbal churna products.
• For young people: Musli and Ashwagandha products.
• For health-conscious consumers: Millet-based nutritional products.
• Especially for children and young girls: Tamarind Candy, Amla Candy, and other healthy

traditional products.
This diversified product range enables us to cater to the nutritional, wellness, and lifestyle needs 
of different categories of customers.



Over the next 5–10 years, our institution 
aims to incorporate new technologies 
and innovations in product development. 
We will continuously work towards new 
product designs, product improvement, 
quality enhancement, and innovative 
marketing strategies. We will also focus 
on reaching new buyers and markets 
while regularly reviewing emerging 
challenges, customer requirements, 
market trends, and business 
opportunities. Through these efforts, we 
aim to take the Chhattisgarh Herbal 
brand to new heights and establish it as 
a stronger and more recognized brand.

VISION

052

During Bharat NutriVerse 2026, visitors coming to our institution will be provided information 
about our product range and the complete value chain of forest-based products. Visitors will 
be informed about how tribal communities and women from Self-Help Groups collect forest 
produce, how these products are processed and converted into finished products at Van Dhan 
Kendras, and how they are marketed and sold through NWFP Mart and Sanjeevani outlets. 
The information will particularly highlight how the institution contributes to the livelihood 
generation and economic empowerment of women from Self-Help Groups, from the collection 
of forest produce to processing, value addition, product preparation, marketing, and sales.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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COMPANY PROFILE

NEW / INNOVATIVE PRODUCTS

At Cultivator Natural Products, our recent innovations have focused on delivering high-purity, fully 
traceable, certified organic botanical ingredients that meet the evolving requirements of the global 
nutraceutical industry.
Over the past few years, we have strengthened our vertically integrated manufacturing ecosystem 
from regenerative farming and ethical sourcing to pharmaceutical-grade processing and finished 
formulations. Our major advancements include:
• Pharmaceutical clean-room manufacturing (Class D / Class 100,000) for superior product safety

and consistency.
• Enhanced traceability systems providing transparency from cultivation to finished ingredient.
• Expansion of our portfolio of certified organic herbs, botanical extracts, spices, oils, teas, and

nutraceutical ingredients for OEM and private label partners.
• Advanced quality assurance with rigorous testing for identity, purity, heavy metals, pesticides,

microbiological contamination, and regulatory compliance.
• Development of customized botanical solutions for global brands seeking clean-label, organic,

and sustainable ingredients.
Our integrated “Farm to Finished Product” approach helps customers reduce supply chain complexity 
while ensuring consistency, authenticity, and regulatory confidence across international markets.

Consumer expectations today extend far beyond product efficacy: they demand transparency, 
sustainability, clean-label ingredients, and scientifically validated quality.
Cultivator’s  stays ahead of these trends by:
• Working directly with certified organic farming communities and promoting regenerative

agriculture.
• Maintaining globally recognized certifications including USDA Organic, EU Organic, NPOP, FSSC

22000, COSMOS Organic, Fair for Life, GMP, and a US FDA-audited manufacturing facility.
• Continuously monitoring evolving regulatory requirements across Europe, North America, Asia,

and other international markets.
• Investing in modern processing technologies that preserve the natural bioactive profile of

botanicals.
• Offering flexible OEM, private label, and customized ingredient solutions for global brands.
By combining traditional Ayurvedic wisdom with modern scientific manufacturing, we enable
customers to launch products that are clean, safe, sustainable, and globally compliant.
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Our vision is to become one of the world's most trusted partners for certified organic 
botanical ingredients and nutraceutical manufacturing by setting new benchmarks in 
quality, sustainability, and transparency.
Over the next decade, we are focused on:
• Expanding our global presence through strategic partnerships and international

distribution.
• Investing in research, standardization, and innovative botanical formulations.
• Strengthening regenerative agriculture programs that improve soil health, biodiversity,

and farmer livelihoods.
• Enhancing digital traceability and supply chain transparency from seed to final product.
• Continuously upgrading manufacturing infrastructure to meet future regulatory

requirements.
• Supporting customers with innovative, science-backed, clean-label ingredients for

next-generation nutraceuticals.
We believe the future of nutraceuticals lies in ingredients that are effective, ethically 
sourced, environmentally responsible, and fully traceable and Cultivator’s is committed to 
leading that transformation.

VISIT US AT BHARAT
NUTRAVERSE EXPO 2026

GLOBAL TRENDS & 
CONSUMER NEEDS

Visitors to the Cultivator’s booth can expect a comprehensive insight into our integrated 
botanical manufacturing capabilities and our commitment to quality, sustainability, and 
innovation.
They will have the opportunity to:
• Explore our extensive range of certified organic herbs, botanical extracts, nutraceutical

ingredients, essential oils, teas, spices, and finished wellness products.
• Understand our unique “Farm to Finished Product” model ensuring complete traceability

and quality control.
• Learn about our international certifications, pharmaceutical-grade manufacturing

infrastructure, and stringent quality systems.
• Discuss customized ingredient development, OEM manufacturing, private label solutions,

and global sourcing opportunities with our technical and business teams.
• Discover how our sustainable and regenerative approach creates long-term value for

brands, consumers, farmers, and the environment.
Whether visitors are brand owners, formulators, distributors, or manufacturers, they will gain 
valuable insights into building premium nutraceutical products backed by certified organic 
ingredients and trusted manufacturing excellence.
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Our innovation is a production system, not a single product: a controlled soilless turmeric
platform designed for consistency, quality and traceability.
• Mission Haldrak — our flagship initiative developing and scaling a repeatable Soilless Turmeric
Cultivation System for safe and clean turmeric production.
• SPICE100 Collective — a structured grower ecosystem
bringing producers into a common cultivation framework
with training, technical support, quality protocols and
organised market access.
• Dhriti Spices — the pioneering market-facing brand
emerging from Mission Haldrak, offering India's first
soilless turmeric powder to consumers.
• HydroNutes Grow & Root — specialised
crop-nutrition formulations developed by Lt Cdr CV
Prakash to support consistent vegetative, root and
rhizome development within the cultivation system.
• Knowledge systems — the Soilless
Turmeric Growers' Handbook, 5-Day
Commercial Turmeric Business Immersive
Program (SPICE100 Collective Hallmark Programme,
and field-record tools designed to make the method
transferable and repeatable.
• Technology—Turm App for managing and consulting commercial and small-format learning
farms to help them deliver excellence. SPICEx app for facilitating the direct market access for growers
of SPICE100 Collective & Buyers along with input suppliers and essential partners.

COMPANY PROFILE
CV Hydro, a brand of Aggragannya Skills Private Limited, is a soilless-cultivation research, 
training and crop-nutrition enterprise founded by Lt Cdr CV Prakash (Retd.) of the Indian Navy, 
a pioneer of Soilless Farming & Hydroponics in India since 2008. Trained more than 18000 
students. Audited 1000s of farms. Consulted 100s of commercial farms.
From our Karamadai Soilless Training & Research Centre near Coimbatore, Tamil Nadu, we have 
spent seven years developing and documenting a repeatable system for growing turmeric and 
ginger without soil, using protected cultivation, fertigated grow-bags and controlled root-zone 
management.
Our work connects cultivation research, grower training, crop-specific nutrition, field protocols 
and market development. Mission Haldrak is our flagship initiative for building a commercially 
viable soilless turmeric production system. HydroNutes Grow and HydroNutes Root, 
specialised formulations developed by Lt Cdr CV Prakash, support consistent vegetative, root 
and rhizome development. Our market-facing brand, Dhriti Spices, has emerged from Mission 
Haldrak as India's first brand offering soilless turmeric powder.

NEW / INNOVATIVE PRODUCTS
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At Booth 4F-14-E, in association with Dhriti Spices, discover how CV Hydro is building a new 
production pathway for turmeric.
SEE Fresh and cured turmeric rhizomes and finished Dhriti Spices turmeric powder.
UNDERSTAND How Mission Haldrak's Soilless Turmeric Cultivation System works, including 
root-zone management and crop-specific nutrition.
EXPLORE The SPICE100 Collective and opportunities for growers, FPOs, entrepreneurs and 
market partners.
CONNECT With our team about sourcing quality turmeric, technical partnerships, grower 
development and future domestic and export opportunities.
From controlled cultivation to confident sourcing.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026

Our vision is to establish safe, clean, quality-defined soilless turmeric as a recognised 
category from India, while creating better value for the growers who produce it.
Through the SPICE100 Collective, we are building towards a structured network of trained 
growers operating within a common production framework, creating the foundation for 
consistent supply and organised market access.
Over the next 5–10 years, CV Hydro will continue investing in cultivation research, third-party 
testing and quality validation, improved production systems, technology, documentation and 
market partnerships.
Our goal is simple:
Scale turmeric production without compromising quality, traceability or buyer confidence.

VISION

Turmeric buyers increasingly seek more than colour and price. They want verifiable quality, 
cleaner production, traceable origin and greater consistency across batches.
CV Hydro addresses this shift at the production level. Soilless protected cultivation gives greater 
control over the root zone, water and nutrition, while defined cultivation protocols create a more 
consistent production environment. Mission Haldrak is built around the belief that quality and 
traceability should begin at the farm, not at the processing stage.
Our focus is to help make Indian turmeric more consistent, documented, clean and buyer-ready 
for domestic and international markets.

GLOBAL TRENDS & CONSUMER NEEDS
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1. Expansion into Food & Beverage Applications for Microalgae:
We have actively expanded the application of our Spirulina and Chlorella beyondtraditional 
supplements.
This includes developing prototypes with milder Flavors, specifically designed for various food 
applications to make Spirulina and Chlorella in everyday foods.Decades of experience in open 
pond cultivation and process excellence help us to achieve these organoleptic properties. we are 
closely working with brandowners in the green blend market to design products with Spirulina and 
Chlorella mixes for the food and functional beverage market. We are also exploringintroducing our 
products in the growing pet food market.
2. Enhanced Product Formats for Spirulina:
Beyond the traditional tablet and powder market for the Nutraceutical segment, we are actively 
working ondeveloping formats such as sticks, crunchies and flakes, offering consumers more 
diverse and enjoyable ways to incorporate this superfood into theirdiet. Based on market interest, 
we plan to explore the feasibility of commercial production in the coming years.
Our Tuymai process is employed for spirulina filtration and processing at our newly developed 
downstream processing facility, Parry Spirulina 2.O ,eliminating the need for manual intervention 
and upholding high standards of Quality and food safety.
3. Strategic Certifications and Market Re-entry
: We have the Naturland certification, which is recognized for its stringent standards, in addition to 
ourexisting EU Organic Certification. This strengthens our market position and appeal to 
consumers prioritizing ethical sourcing (and compliance to socialstandards) .
4. Sustainabilty initiatives
Within the boundary
We are committed to resource conservation, and more than 45% of our water requirement is met 
through the recycling system. We are ZLD and waterpositive in our operations.
We ensure 4R principles like Reduce, Reuse, Recycle and Recover in all of our processes for 
effective waste management.
Beyond boundary
"Project NANNER is E.I.D. Parry India Limited's flagship CSR program, launched with the support 
of the Murugappa Group's charitable arm, AMMFoundation. Its primary aim is to rejuvenate and 
enhance the water retention capacity of local water bodies, such as ponds and rivers, 
surrounding our Parry Nutraceuticals company operation areas. This involves crucial activities 
such as desilting ponds, strengthening bunds (embankments), andpromoting community 
participation in water stewardship. The initiative significantly increases water availability for 
farming communities, enabling themto cultivate land more frequently, and contributes to 
groundwater recharge and ecological balance. Project NANNER embodies E.I.D. Parry's 
commitment to water sustainability and supporting agrarian livelihoods in the regions where it 
operates."

NEW / INNOVATIVE PRODUCTS
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GLOBAL TRENDS & CONSUMER NEEDS
1. Strategic Focus on High-Growth Segments & R&D Driven Innovation: As a pioneer

and world leader in organic Spirulina and Chlorella for over fourdecades, Parry
Nutraceuticals is well-positioned in the rapidly growing algae-based ingredients
market. We continually to invest in R&D to improve thequality, safety and wider
consumer acceptance of our microalgae products)

2. Stringent Quality Standards: We maintain our processes through compliance to
strict GMP and Food safety regulations through USP-DIVP andBRCGS (GSFI)
certifications which are recognised globally. The entire production and processing
system is Organic, as per NPOP / USDA NOP / EUOrganic, and the more stringent
Naturland Certification.In addition, the products are Non-GMO verified by a
third-party agency.

3. Clinical Study and Science journal: Parry Spirulina's clinical study journey began in
1990, demonstrating its nutritional support and leading toits inclusion in government
health schemes. Recent in-vitro studies confirm digestive capabilities, while an
in-vivo study on gut bacteria in mice showspromising, though unpublished, results.
Backed by 35 years of cultivation mastery, our continuous research validates Parry
Spirulina as a robust,nutritionally dense, and pure product.

4. Participation in Global Events: Engaging ourselves in Nutraceuticals trades shows
throughout the globe to portray Parry microalgae presence.

Expanding Global Footprint
Strengthen our presence in developed markets (EU, USA, and APAC) and expand into
emerging markets in Middle East, Canada, and Latin America.
Offer branded ingredient solutions to major nutraceutical, functional food, and F&B companies.
Deepening Sustainability Commitments
Continuing the Water-positive initiatives with in boundary and beyond boundary
Regulatory Readiness and Compliance Leadership
Maintain and expand certifications: USDA NOP, EU Organic, Halal, Kosher, Non-GMO, and ISO 
certifications.

VISION
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Showcase of Our Flagship Products : Organic Spirulina and Organic Chlorella 
powders, tablets, and Capsules – certified USDA NOP, EU Organic,Halal, Kosher, 
and Non-GMO.
Science-Backed Nutrition : Learn about our clinical studies, including early work 
with ICMR and recent research on digestibility. with NIZONetherlands.
Preview unpublished in-vivo studies on gut health and Spirulina digestibility 
(available under NDA).
Get insights into our Sustainabilyty and “NANNEER” water conservation initiative 
and other CSR efforts.
Explore our traceability systems and batch-level transparency

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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GLOBAL TRENDS & CONSUMER NEEDS
Eurofins operates one of the world's largest laboratory networks, providing us with a unique global 
perspective on emergingindustry trends, regulatory developments, and consumer expectations.
Eurofins operates one of the world's largest laboratory networks, providing us with a unique global 
perspective on emergingindustry trends, regulatory developments, and consumer expectations.
We stay aligned through:
• Continuous monitoring of international regulations and standards across major markets,

including the US, Europe, andAsia-Pacific.
• Investment in innovative analytical technologies that address growing demand

for transparency, clean-label products,botanical authenticity, and traceability.
• Collaboration with manufacturers, ingredient suppliers, industry

associations, and regulatory bodies to anticipate futuretesting and
compliance needs.

• Supporting brands with scientifically robust data to substantiate product
quality, safety, efficacy, and label claims.

As consumers increasingly seek personalized nutrition, transparency, and 
sustainability, Eurofins helps companies deliverproducts backed by science 
and compliance.

At Eurofins Analytical Services India, we have continued to strengthen our nutraceutical and 
functional food testing capabilitiesthrough advanced analytical technologies, digitalization, and 
globally harmonized testing solutions. Our recent focus areasinclude:
Comprehensive nutraceutical validation programs that combine safety, quality, authenticity, 
stability, and regulatorycompliance testing under a single integrated approach.
Eurofins Online Access and Digital reporting and data management solutions that enable 
customers to accessanalytical information efficiently and support faster decision-making.
Mobile Laboratory Services, enabling on-site sample collection, rapid testing support and faster 
decision-making. Thisapproach helps customers reduce turnaround times, improve operational 
efficiency, and strengthen quality assurance practices.
Advanced authenticity and adulteration testing using cutting-edge chromatographic, 
spectroscopic, and DNA-basedtechniques to help manufacturers combat food fraud and ensure 
ingredient integrity.
Tech-driven end to end Inspection solutions (First in the industry)
Sensory Evaluation Services -Specialised testing services
Enhanced contaminant screening platforms utilizing GC-MS/MS and LC-MS/MS technologies for the 
detection ofpesticides, heavy metals, residual solvents, adulterants, and emerging contaminants at 
trace levels.
These capabilities help supplement manufacturers build consumer trust, accelerate market access, 
and meet evolving regulatoryexpectations.

NEW / INNOVATIVE PRODUCTS



Visitors to the Eurofins Analytical Services India booth can expect an engaging experience focused on 
the future of nutraceuticalquality, safety, and compliance.
They will be able to:
Explore our comprehensive testing solutions for nutraceuticals, dietary supplements, functional 
foods, herbal products,botanicals, and ingredients.
Learn about advanced techniques for authenticity verification, contaminant screening, stability 
studies, label compliance,and shelf-life assessment.
Interact with our technical and regulatory experts to discuss current industry challenges and 
market-entry requirements.
Discover how Eurofins helps brands strengthen consumer confidence through scientifically validated 
quality and safetyprograms.
Understand global regulatory expectations and best practices for exporting nutraceutical products to 
international markets.
Most importantly, visitors will gain insights into how Eurofins' global expertise and local support can 
help accelerateinnovation while ensuring compliance, quality, and consumer trust in an increasingly 
competitive nutraceutical marketplace.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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VISION
Our vision is to be the most trusted scientific partner for the nutraceutical, food, 
and health industries while contributing to a saferand healthier world.
Over the next decade, we anticipate significant growth driven by preventive healthcare, personalized 
nutrition, functionalingredients, and global regulatory scrutiny. To support this evolution, Eurofins is:
Expanding capabilities in advanced analytical testing, molecular technologies and food verification.
Investing in digital solutions and data-driven laboratory services to improve efficiency, transparency, 
and customerexperience.
Strengthening sustainability-focused testing services that support responsible sourcing, supply chain 
transparency, andenvironmental compliance
Helping customers navigate increasingly complex global regulations through integrated testing, 
certification, and regulatorysupport solutions
We believe that scientific excellence, innovation, and trusted partnerships will remain critical pillars 
for the industry's future growth.
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At Fyloradix, ingredients are not only manufactured—they are developed through 
extensive R&D andsupported by robust quality systems to deliver consistent quality, 
innovation, and proven efficacy. Thisapproach has enabled us to develop clinically 
tested branded ingredients designed to address specifichealth needs.
Our flagship branded ingredient, Bergamot Polyphenolic Fraction (BPF), supports 
healthy cardiovascularand cardiometabolic function and is backed by 15+ clinical 
studies originating from Italy. BPF represents ourfocus on targeted health applications, 
with naturally derived compounds specially enriched andstandardized for specific 
functional benefits.
Beyond clinically supported ingredients, Fyloradix continues to advance innovation 
acrosscosmeceutical ingredients, nutraceutical solutions, and specialized botanical 
extracts, combining scientific research,quality manufacturing, and nature-derived 
actives to meet the evolving needs of the industry.

NEW / INNOVATIVE PRODUCTS
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GLOBAL TRENDS & CONSUMER NEEDS
Today’s consumers are looking for more than natural ingredients—they want 
science-backed efficacy, sustainability, transparency, and convenience. At Fyloradix, 
we combine the wisdom of traditionalbotanicals with advanced research and innovation 
to develop ingredients that meet the evolving needs ofmodern wellness.
From standardized extracts and improved bioavailability to clean-label solutions and 
versatile deliveryformats, we work closely with our B2B partners to create differentiated 
ingredients that are relevant totoday’s market.
We continuously invest in R&D, clinical research, quality systems, and market-driven 
innovation , with agrowing focus on key wellness areas such as:
• Women’s health across different life stages
• Cognitive health, mental wellness, and healthy aging
• Immune health and metabolic wellness
• Cardiovascular and cardiometabolic health
• Active nutrition, performance, and recovery
• Beauty-from-within and cosmeceutical applications
Our goal is to deliver scientifically supported, high-quality, and commercially relevant 
botanicalingredients that enable our partners to develop products consumers can trust.

Fyloradix aims to become a global leader in science-driven, sustainable nutraceutical 
innovation, supporting preventive health through high-quality botanical solutions.
Our focus is built around three key pillars:
• Innovation: Investing in advanced R&D, proprietary technologies, and AI-driven approaches
todevelop differentiated, high-efficacy ingredients.
• Sustainability & Traceability: Promoting responsible sourcing, sustainable practices, and
transparentsupply chains.
• Global Regulatory Readiness: Ensuring our innovations meet international quality and
regulatoryrequirements, enabling faster market access for our partners.
By combining science, sustainability, and global expertise, Fyloradix is committed to shaping 
the future ofnutraceutical and botanical innovation.

VISION

BPF — powered by Italy-origin Bergamot Extract, scientifically developed to support 
healthycardiovascular and cardiometabolic function.
Discover the science behind BPF and don’t miss the launch!
Explore our range of innovative, science-driven botanical ingredients designed for the 
evolvingnutraceutical market.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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We manufacture for 20 plus D2C wellness brands across India, the United States, the United Kingdom, 
UAE,Singapore and South Africa. Trend signals reach us directly from consumer-facing partners rather 
than second handthrough market reports.
Three shifts are shaping our development pipeline: the migration from tablets and capsules to 
gummies and stickpacks, sustained pressure on sugar reduction, and consumer demand for clinically 
studied, standardised activeswith verifiable provenance.
We maintain an internal regulatory knowledge base tracking FSSAI amendments, labelling and claims 
rules, anddestination market requirements. Client briefs are screened against it before costing, so 
what a brand is quoted iswhat a brand can legally sell.
Ingredient sourcing is anchored to standardised, well-characterised extracts and 
clinically documented strains,selected for stability in the finished format rather than on 
the certificate alone.

COMPANY PROFILE
Format breadth under one roof. Over the past three years we have built out gummies, 
stick sachets, capsules,functional powders, nutrition bars, and extruded formats at a single site in 
Genome Valley, Hyderabad. A brand canmove the same active across formats without changing 
manufacturing partner, which shortens the path fromconcept to a full portfolio.
Dual regulatory pathway. We operate under an FSSAI manufacturing licence and an AYUSH GMP 
manufacturinglicence. Ayurvedic proprietary formulations and modern nutraceuticals can 
therefore be developed andmanufactured in the same facility, under the correct pathway for each.
Multi-market formulation from the brief stage. Every formulation is screened against the 
destination market beforedevelopment begins, covering FSSAI schedules for India, DSHEA 
requirements for the United States, and Gulfmarket annexes where applicable. This removes the 
most common cause of late-stage reformulation.
Palatability as a design constraint. Compliance sets the boundary, taste decides repeat purchase. 
Our developmentprotocol treats sensory performance as a primary specification rather than a 
finishing step.

NEW / INNOVATIVE PRODUCTS



The full format range on display: gummies, stick sachets, capsules, powders, bars, and extruded 
formats, withsamples to taste.
A regulatory screening desk. Bring a formulation brief or a draft label and we will assess ingredient 
permissibility,dosage limits and label compliance for India, the United States or the United 
Kingdom on the spot.
Direct conversations on development timelines, minimum order quantities and costing with our 
technical andcommercial team present through all three days.
Guidance for brands moving from a single hero SKU to a multi-format portfolio, including what 
changes in stability,packaging and shelf life.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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India is already a global supplier of botanical extracts and ingredients. Our objective is to help 
move the country upthe value chain, exporting finished, market-ready dosage forms manufactured 
to the standards of the destinationmarket. That shift is where the margin and the reputation sit.
Capacity and capability: continued investment in format lines, and in the certifications required to 
serve regulatedexport markets without intermediaries.
Sustainability: progressive movement toward recyclable mono-material and reduced-footprint 
packaging, alongsideenergy and waste reduction at the Genome Valley facility.
Regulatory readiness: compliance is treated as a design input, not a downstream check. As novel 
ingredientapprovals, front-of-pack labelling and claims scrutiny tighten across markets, brands 
that build compliantformulations at the outset will be the ones that scale.
Category direction: our focus is preventive health, formats and formulations that people take 
consistently becausethey enjoy taking them.
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GLOBAL TRENDS & CONSUMER NEEDS
We are inline with international developments and regulations through our close association and 
regularconversations with customers, suppliers, formulators and industry experts across more 
than 50 countries,and by taking part in international exhibitions and industry events, which give 
us a good read on emergingingredients, applications and consumer preferences.
We keep an eye on trends like preventive health, healthy ageing, stress and sleep support, 
immunity,cognitive wellness, sports nutrition, women's health, digestive health and clean-label 
formulations. We're also seeing growing demand for plant-based ingredients, minimally 
processed products, transparent sourcingand multifunctional botanicals.
Close discussion with our Customer shapes a lot of our strategy. We work 
closely with buyers on what theyneed in terms of potency, solubility, sensory 
characteristics, documentation, packaging and 
compliance. Thatmarket-led approach helps us move 
quickly and tailor solutions to diff erent 
countries and applications.

Over the past few years, we've signifi cantly grown our range of standardized botanical extracts, 
nutraceuticalingredients, essential oils, cold-pressed oils, CO2 extracts and personal-care liquid 
extracts.
Currently we are focused on high-potency, application-driven ingredients — Ashwagandha 
Extract, ShilajitExtract and Resin, Curcumin, Tetrahydrocurcumin, Piperine, Berberine HCl, 
Bamboo Extract withstandardized silica, Boswellia, Bacopa, and other botanicals.
We've also shifted toward a more customer-fi rst approach, off ering customized specifi cations, 
concentrationlevels, carrier options and packaging formats, so customers can build diff erentiated 
products acrosssupplements, functional foods, beverages, cosmetics and personal care.
Alongside the product work, we've been investing in traceability, documentation, quality control 
andtechnical support, to help customers keep pace with increasingly demanding global regulatory 
requirements.

NEW / INNOVATIVE PRODUCTS



Our vision is to make Global Merchants a globally trusted partner for natural ingredients, 
known for quality,consistency, innovation and responsible sourcing. Over the next 5–10 years, 
we plan to expand our portfolio of standardized extracts and value-addedingredients, grow 
our presence further in international markets, and build closer technical and 
commercialpartnerships with our customers. We're also investing further in quality systems, 
digital traceability, supply-chain transparency and application-based product development.
As regulations continue to evolve, we're preparing through stronger supplier qualifi cation, 
thorough testing,detailed technical documentation, and ongoing monitoring of international 
standards — all so our customerscan confi dently bring safe, compliant, commercially 
successful products to global markets.

VISION

The Visitors can explore our entire range of — botanical extracts, nutraceutical ingredients, 
essential oils,cold-pressed oils, food ingredients and enzymes.
We will be available to talk through standardized extracts, emerging opportunities, 
customizedspecifi cations, sourcing solutions, regulatory documentation, and ingredients 
for supplements, functionalfoods, beverages, cosmetics and personal care.
If you are a Manufacturers, formulators, brand owners, distributors and sourcing 
professionals you will beable to:
• Discover new and high-demand natural ingredients
• Talk through customized product and specifi cation needs
• Learn about ingredient applications and market opportunities
• Explore private-label and packaging options
• Get technical, quality and regulatory support
• Build dependable, long-term sourcing partnerships

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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GLOBAL TRENDS & CONSUMER NEEDS
We stay closely connected with the market by working directly with 
nutraceutical, 
pharmaceutical, food and cosmetic manufacturers in India as well as 
international markets.
We continuously monitor trends such as:
• Natural and plant-based nutrition  • Clean-label ingredients  • Standardized
botanical extracts  • Adaptogens and stress-management ingredients  •
Cognitive and mental-wellness ingredients  • Healthy ageing and joint health
• Metabolic and digestive health  • Sustainable and responsible sourcing
• Greater demand for traceability and analytical transparency
Our approach is to understand what the customer ultimately 
needs to achieve with an ingredient, rather than simply selling 
a commodity.
We work with customers on specifications, potency, 
extraction requirements, documentation and customized 
solutions. This customer-centric approach allows us to 
adapt our ingredients to changing formulation and 
regulatory requirements.
Our participation in international exhibitions and 
global ingredient markets also helps us 
understand emerging requirements directly 
from buyers, formulators and distributors.

Over the past few years, GR Herbals has been focusing not just on increasing its product 
portfolio, but on improving the quality, consistency, standardization and application-readiness of 
botanical ingredients.
One of our key approaches has been the development and supply of standardized herbal extracts 
with defined active markers, enabling nutraceutical and supplement manufacturers to formulate 
products with greater consistency from batch to batch.
We have particularly strengthened our range of high-demand botanicals such as Ashwagandha, 
Brahmi, Boswellia, Guggul, Curcumin, Senna, Gudmar, Giloy and other standardized extracts. 
Our portfolio includes different extract formats and customized specifications depending on 
customer requirements.
We are also placing greater emphasis on analytical testing and quality documentation, including 
marker-based testing, microbiological parameters, heavy metals and other quality attributes 
relevant to the end application.
Our philosophy is simple: the future of herbal ingredients is not just about being natural—it is 
about being natural, standardized, traceable and scientifically measurable.

NEW / INNOVATIVE PRODUCTS



Our vision for the next 5–10 years is to position GR Herbals as a globally trusted Indian 
partner for standardized botanical ingredients.
We see significant opportunities for Indian botanicals because consumers worldwide 
are 
increasingly looking for natural and plant-based solutions. At the same time, the 
industry is becoming more demanding about quality, safety, traceability, consistency 
and regulatory compliance.
Our preparation is therefore focused on three major areas:
1. Quality & Standardization
We want to move further toward marker-based standardization, stronger analytical 
capabilities and consistent batch-to-batch quality.
2. Global Compliance & Market Access
As we expand internationally, we are strengthening our systems and documentation to 
meet the expectations of different global markets and customers. Our existing quality 
framework includes certifications such as FSSC 22000, HACCP, Halal and 
GMP/ISO-related systems.
3. Sustainable Growth
We are working toward responsible sourcing, stronger relationships with raw-herb 
suppliers and farmers, efficient processing and environmentally responsible practices. 
Our objective is to build a supply chain that is commercially sustainable while also 
protecting the natural resources on which the herbal industry depends.
Ultimately, we want to move from being only an extract manufacturer to becoming a 
long-term technical and ingredient partner for global nutraceutical companies.

077

VISION



Visitors to the GR Herbals booth can expect to discover how traditional Indian botanicals can be 
transformed into standardized, quality-focused ingredients for modern nutraceutical applications.
We will showcase a range of our key botanical extracts, including ingredients such as:
Ashwagandha | Brahmi | Boswellia | Guggul | Curcumin | Senna | Gudmar | Giloy | Moringa and 
other botanical extracts.
Visitors will also be able to discuss:
• Standardized extract specifications  • Active-marker requirements
• HPLC-based quality parameters  • Application-specific ingredient solutions
• Customized extraction and potency requirements  • Quality documentation and testing
• Bulk supply and export requirements
Most importantly, we want visitors to experience the GR Herbals approach to quality and partnership.
We don't want the conversation to be simply about “Which extract do you sell?”
We want it to be:
“What are you trying to formulate, what specification do you need, and how can we help you develop
a reliable botanical ingredient solution?”
That is the kind of long-term relationship we want to build with our customers and partners.
At GR Herbals, our vision is to bring India's rich botanical heritage together with modern science,
standardized quality and global market expectations.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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Indian Herbs Extractions /MR Health Care Pvt Ltd a 5 decade old company, involved in 
innovation of new molecules with different therapeutic segment viz anti-diabetic, 
anti-oxidant, brain health, weight management and have launched several 
game-changing products and services: We are one of the few Indian manufacturers 
offering pharmaceutical-grade Berberine, aligned with Japanese Pharmacopeia 
specifications Berberine 97% HCL, (DyBerine), Berberine sulphate, and Granules – JP 
Standard:. Our upgraded WHO-GMP facility supports clean-label, tailor-made extraction 
solutions for herbal actives. OEM / Private Label Capsule Manufacturing: Retail 
Packaging of High-Fulvic Shilajit Resin & Powder: Available in 15g, 30g, and 50g jars 
with up to 85% fulvic acid—designed for both domestic and export markets. Apart from 
the regular Herbal extracts we have also started the production of API Thiocolchicoside 
(muscle relaxant) and Colchicine (anti-gout) to expand our presence in the API bulk 
drug manufacturing.

NEW / INNOVATIVE PRODUCTS

GLOBAL TRENDS & CONSUMER NEEDS
We closely monitor emerging trends in Herbal Extractions, clean-label, 
high-bioavailability, vegan, and non-GMO formulations, becoming a global leader in 
science-driven, sustainable nutraceutical innovation—powering preventive health and 
personalized nutrition. We combine clinical research, traditional knowledge and market 
intelligence to keep our ingredient portfolio relevant and future focused. Our approach 
includes: Targeting fast-growing health categories such as stress, anti-diabetic, memory 
growth. Collaborating with formulators, brand owners and regulatory experts across the 
world to ensure local compliance and market-fit. Staying connected with global thought 
leaders and events such as Vitafoods, SupplySide, NBJ Summit and CRN to stay ahead 
of consumer and innovation trends.
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Our vision is to become a globally trusted partner for herbal actives and nutraceutical solutions. 
Over the next decade, we aim to: Expand our reach to 75+ countries build a dedicated 
sustainability framework focused on ethical sourcing, green processing, and traceable supply 
chains Invest in AI-led QC tools and formulation development In the years ahead, Indian Herbs is 
focused on: Process intensification and automation to enhance scalability and reduce 
environmental footprint Farmer-first sourcing models that protect biodiversity and promote 
ethical supply chains. We understand what today’s brand owners, formulators, and procurement 
teams need: quality, reliability, speed to market, and clean-label confidence. Let’s build the next 
generation of nutraceutical solutions — together.

VISION

Visitors to our booth will get to experience:
At the Bharat Nutraverse Expo 2025, visitors at Indian Herbs Extraction / M R Health Care Pvt Ltd 
Booth No. 4F-06 AO can expect an immersive experience into the future of natural health, wellness, 
— backed by cutting-edge science and decades of global expertise. Key highlights include: Diverse 
Product Portfolio: from Botanical extracts to Phytochemicals, Explore our comprehensive range of 
science-backed specialty and botanical ingredients that support a wide array of health categories 
Interactive. Each ingredient reflects our commitment to scientific integrity, safety, sustainability, and 
regulatory compliance across global markets. Innovative Finished Formulations In addition to our 
ingredients, we will showcase a diverse range of innovative finished product concepts, developed to 
meet the growing demand for clean-label, effective, and convenient health

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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GLOBAL TRENDS &
CONSUMER NEEDS
Consumer expectations in nutrition are 
changing rapidly. Today, consumers 
increasingly seek products that are 
science-backed, convenient, transparent 
and relevant to everyday health needs.
Indus Biotech stays ahead of these 
shifts by combining scientific 
research with market insights and 
close collaboration with our global 
customers and partners.

For over three decades, Indus Biotech has focused on translating food-chain raw materials 
into scientifically validated, evidence-based health solutions.
At the core of this approach is our proprietary Natrusolate® technology platform, designed to 
selectively isolate and standardize naturally occurring bioactive compounds while preserving 
their biological relevance.
Our innovation platform today is backed by:
• 100% Active Biomarkers  • 210 Global Patents  • 38 Human Clinical Studies
• 48 Toxicology Studies  • 103 Peer-Reviewed Publications
Over the past 2–3 years, we have continued to expand beyond conventional botanical extracts 
by developing science-backed ingredients and consumer-friendly formats addressing areas 
such as healthy ageing, metabolic health, gut health, sports nutrition and everyday wellness.
Our focus remains simple: turning the science of natural ingredients into practical health 
solutions with demonstrated safety and efficacy.

NEW / INNOVATIVE PRODUCTS



Our vision is to advance natural, science-led 
health solutions that help people live healthier 
for longer, while building a responsible and 
sustainable organization capable of supporting 
the next generation of nutraceutical innovation.

We will continue investing in the scientific 
validation of naturally derived ingredients, with 
Safety, Efficacy and Evidence remaining central 
to our product-development philosophy.

At the same time, sustainability is becoming 
increasingly integrated into our operations.

Solar Energy: We are expanding the use of solar 
power at our manufacturing facility, reducing 
dependence on conventional energy sources 
and lowering our operational carbon footprint.

Our ingredients are trusted by 100+ brands across 
multiple markets and health categories, giving us 
direct visibility into emerging formulation trends 
and evolving consumer expectations.
Recent examples of how our science is translating 
into market-ready innovation include:
• Fenuflakes® – launched in India as a versatile
food-based nutrition solution.
• Fenugut – introduced in Finland for the gut-health
segment.
• Low-GI Fenuflakes® Noodles – developed in
Malaysia as a healthier alternative within an
everyday food format.
• Vinomerix® Gummies – bringing grape seed
extract into a convenient, consumer-friendly
wellness format.
These innovations reflect our approach of taking 
clinically supported ingredients beyond 
conventional supplement formats and into products 
that fit naturally into consumers’ daily lives.

VISION
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Sustainable Packaging: We are progressively moving towards more sustainable packaging 
solutions, with the objective of reducing environmental impact without compromising 
product stability or quality.
ETP Water Reuse: Water treated through our Effluent Treatment Plant (ETP) is reused for 
applications such as gardening through mist sprinklers, helping improve resource efficiency.
Vermicomposting: ETP sludge is repurposed through vermicomposting, converting waste 
into nutrient-rich compost for landscaping and gardening applications.
Over the next decade, our goal is to combine natural ingredient innovation, stronger scientific 
evidence, responsible manufacturing and global regulatory readiness to address emerging 
opportunities in nutrition and healthy ageing.

Visitors to the Indus Biotech booth at Bharat Nutraverse Expo can experience how our 
science-backed ingredients are being translated into innovative, consumer-friendly formats.
A key highlight will be Testosurge® Gummies, showcasing how our clinically studied 
Testosurge® ingredient can be incorporated into a convenient and contemporary 
delivery format.
Visitors can also discover our Fenuflakes® High Fiber Crisps, demonstrating the potential of 
Fenuflakes® to move beyond conventional supplementation and into everyday functional food 
formats that combine nutrition with convenience.
Beyond experiencing these new concepts, visitors can interact with our team to explore the 
science, clinical evidence, applications and formulation possibilities behind our 
ingredient portfolio.
Visit us to discover how Indus Biotech is transforming science-backed 
ingredients into the next generation of functional nutrition products.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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NEW / INNOVATIVE PRODUCTS
Over the past two to three years, Ingex Botanicals has focused its R&D and product pipeline. 
Key areas of innovation include:
• Product innovation: [ launch of a new standardized botanical extract / functional ingredient]
• Process/technology innovation: [ proprietary extraction, encapsulation, or purification

technology]
• Format innovation: [new delivery formats such as gummies, effervescents, water-soluble

powders, or nanoemulsions]
• Impact: [briefly state the measurable or anticipated industry impact — improved

bioavailability, cost efficiency, sustainability gains, or new use-cases opened up
for customers]

GLOBAL TRENDS & CONSUMER NEEDS
Ingex Botanicals tracks and responds to shifts in the global nutraceutical and ingredients 
landscape through:
• Market intelligence: [participation in global trade shows, subscription to industry trend

reports or in-house consumer research]
• Trend-responsive R&D: [focus areas such as gut health, immunity, healthy aging, women's

health, mental wellness/nootropics, clean-label formulations]
• Regulatory & scientific alignment: [FSSAI, US FDA/DSHEA, EFSA, or other regional

compliance frameworks the company actively monitors]
• Customer collaboration: [co-development programs with brand partners, customization

capability for regional/consumer-specific formulations]

Ingex Botanicals envisions itself as [a leading integrated player in traceable, sustainably 
sourced botanical ingredients across South Asia and export markets]. Strategic priorities 
over the next decade include:
• Capacity & capability expansion: [new manufacturing facility, backward integration into

farming/cultivation, expanded R&D lab capabilities]
• Sustainability commitments: [regenerative farming partnerships, biodegradable

packaging targets, carbon footprint reduction goals, fair-trade sourcing]
• Regulatory readiness: [proactive compliance investments for evolving global standards,

in-house regulatory affairs team, third-party certifications planned]
• Market expansion: [target geographies, new product categories, or channel]

VISION
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Visitors to the Ingex Botanicals booth at Bharat Nutraverse Expo can look forward to:
• Technical presentations: [e.g., short talks or data sheets on efficacy studies,

sourcing transparency, and manufacturing standards]
• One-on-one consultations: [formulation and sourcing discussions with the

R&D/business development team]
• Booth experience: [thematic design elements, giveaways, or interactive

elements planned]

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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COMPANY PROFILE
The company’s recent innovation focus has been on clinically supported nutraceuticals and 
first-time in-India launches across iron deficiency, metabolic health, pain management, skin/joint 
health, and digestive health. The strongest examples are Ferric Maltol, Hintonia latiflora-based 
diabetes/PCOS products, PEA-based pain formulations, SCP-II, and a postbiotic line. 
Notable launches
1. Ferric Maltol: introduced as a first-in-India oral iron replacement for iron deficiency anaemia,

positioned as non-inferior to IV iron. Ferosmart IBS / Ferosmart / Renofer Smart: novel iron
replacement formulas for iron deficiency anaemia in IBS, general iron deficiency anaemia, and
iron deficiency anaemia in CKD.

2. Hintonia latiflora-based products: a patented antidiabetic herb used in clinically proven
formulations for Type II diabetes, pre-diabetes, and PCOS. This is the only clinically proven
product in India approved by the Central FSSAI for managing blood glucose in prediabetes.

3. PEA-based pain products: including HINTODOL-P, PEADOL-N, PEAMAX, and PEADOL for
diabetic neuropathy, neuropathic pain, chemotherapy-induced pain, and migraine/headaches.

4. SCP-II (Salmon Collagen Proteoglycan): presented as an exclusive India launch and described
as a new-generation ingredient for joint and skin health.

Broader industry impact
These launches suggest the company is moving the industry toward:
• Evidence-based nutraceuticals with registered clinical trials and clinical

case studies.
• More precise formulations using patented ingredients, standardized

bioactives, and pharmacopeial-grade inputs.
• Category expansion into FSMP/FSDU and clinically

positioned products for complex conditions such as
diabetic neuropathy, CKD-related anaemia, and PCOS.



At Bharat Nutraverse Expo 2026, visitors to our booth will get a hands-on look at our 
latest first-time-in-India, flagship products and new launches featuring clinically 
supported innovations in areas like diabetes, PCOS, iron deficiency, pain management, 
gut health, joint and skin health, and mental health.

Ishaanav stays aligned with global trends and evolving consumer needs by combining global 
sourcing and in licensing with a strong focus on evidence-based, consumer-oriented 
formulation. The company leverages its “widespread experience & global exposure” to identify, 
in-license, conceptualize, develop, and commercialize both domestic and international brands 
in the nutraceutical space.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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Our vision over the next 5–10 years is to deepen our position as an innovation-led, 
evidence-based nutraceutical partner that “adds life to years, not just years to life,” by expanding 
clinically supported solutions across key therapy areas such as metabolic health, women’s health, 
mental health, gut health, joint/skin health, pain management, and chronic disease support.
We’re preparing for the future by:
• Doubling down on clinical evidence, continuing registered trials and case studies on our

formulations.
• Building a global innovation pipeline—in-licensing and launching advanced, patented

ingredients in India for the first time.
• Designing our portfolio around FSMP/FSDU and strict regulatory compliance, backed by

WHO-GMP, ISO, FSSC 22000, UAE registration, and a USFDA-registered facility.
• Focusing on long-term trends like diabetes, PCOS, menopause, pregnancy nutrition, cognitive

and mental health, gut health, and healthy ageing.
• Scaling with high-quality, standardized, and bio-optimized manufacturing to meet both

domestic and export demand.
Together, these steps position us to seize future market opportunities while staying ahead of 
sustainability and regulatory challenges.
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K Patel Phyto Extractions has introduced a range of research-backed branded 
ingredients designed to meet modern health demands across global markets: 
AktiveX™ – A research-backed 
ingredient supporting hormonal balance 
and sustained energy in both men and 
women. AktiveX™ addresses fatigue and 
vitality needs across life stages, making it a 
versatile fit for general wellness, active lifestyle and healthy 
ageing formulations. 
Ocitum™ – A modern tulsi (Ocimum sanctum) extract for stress 
relief, restorative sleep support and emotional wellness. Ocitum™ 
blends Ayurvedic heritage with human clinical data to support mental 
well-being in today's fast-paced world. 
CurcuVail® – An optimized, water-dispersible curcumin extract 
offering superior absorption and proven results in joint health 
and inflammation management. 
CurcuVail® is positioned as a next-gen 
curcumin suitable for all kinds of 
finished formulations. 
AmVigour™ – A 100% 
water-soluble Amla extract made 
from fresh fruit to preserve higher 
levels of hydrolysable tannins than 
dried-Amla-derived extracts. AmVigour™ 
supports skin hydration and delivers powerful 
antioxidant benefits, backed by clinical 
study data including work on acne. 
VesiMatrix™ Next-gen Liposome 
Technology: A next-gen, solvent-free 
liposome technology engineered for 
superior stability, absorption and 
bioavailability across botanical ingredients. 
In addition to these, more branded ingredients are 
currently in development, targeting specific health 
areas like women's health, gut health, cognition, 
healthy ageing, and more. Our innovation pipeline is 
focused on differentiated ingredients tailored to future 
global trends.

NEW / INNOVATIVE PRODUCTS



Step up to the K Patel Phyto Extractions booth for a hands-on look at the future of clinically 
supported, plant-based innovation: 
• Get hands-on with Ocitum™, CurcuVail®, AktiveX™ and amVIGOUR™, complete with clinical

data, product prototypes and ready-to-formulate concepts.
• Talk about formulation strategy, positioning, and regulatory pathways directly with our team.
• Get a first look at what's coming next from our future branded ingredient pipeline.
• Meet our marketing and business development teams to discuss how we help brands launch

faster, differentiate better, and scale globally.
Come find science, tradition and collaboration, all under one roof and the next ingredient behind 
your blockbuster supplement. 

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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We combine clinical research, traditional knowledge, and market intelligence to keep 
our ingredient portfolio relevant and future focused. Our approach includes: 
• Creating validated botanical ingredients that align with clean-label and plant-based demand.
• Targeting fast-growing health categories such as sleep, stress, inflammation, hormonal

health, energy and healthy ageing.
• Collaborating with formulators, brand owners and regulatory experts across the world to

ensure local compliance and market fit.
• Staying connected with global thought leaders and events to stay ahead of consumer and

innovation trends.

Our vision is to become a leading global partner for science-backed, plant-based health 
ingredients, driving innovation with integrity and purpose. To prepare for the future, we are: 

• Expand our clinical and Ayurvedic ingredient pipeline to support new product launches.
• Prioritizing sustainability at every step, from advanced extraction to ethical sourcing and

reduced environmental impact.
• Building robust regulatory compliance for major global markets, backed by strong traceability

and documentation systems.
• Growing our portfolio to address evolving health needs in hormonal wellness, cognitive

health, sports nutrition, healthy ageing and more.
• Planning for the inclusion of emerging technologies aligned with market demands as part of

the expansion strategy.
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NEW / INNOVATIVE PRODUCTS
Over the last two to three years we have moved from being a producer of raw organic grain to a 
company building an integrated, source-controlled functional-food and forest-botanical portfolio. 
Key innovations include:
• Functional millet range: a full line of unpolished whole millets — Kodo, Little, Barnyard,

Foxtail, Browntop and Ragi — positioned as high-fibre, high-protein, naturally low-glycaemic
functional grains for the modern health-conscious consumer.

• Low-RPM cold-milling technology: our flours (ragi, jowar, bajra, chawal and multigrain atta)
are milled slowly at low RPM. Because the grain is not exposed to milling heat, its dietary
fibre, natural oils and heat-sensitive micronutrients are retained — delivering measurably
better nutritional integri‹v than conventional high-speed milling.

• Value-added millet foods: millet noodles and pasta made with no maida (refined flour),
bringing functional grains into everyday convenience formats — an important bridge between
traditional nutrition and modern consumption.

• Forest-based botanicals: wild-sourced forest honey and forest value chains developed under
the Van Dhan framework, tapping India's forest and botanical wealth —an area of direct
relevance to the nutraceutical and botanical ecosystem.

• Clean-label natural sweeteners: certified organic jaggery and jaggery powder clarified
naturally with okra mucilage — never with chemicals — offered as a functional alternative to
refined sugar.

• Cold-pressed edible oils: mustard, sesame, groundnut and coconut oils pressed slowly at low
temperature to preserve their natural bioactive compounds.

• A traceable farmer-network approach: our farmers are not vendors buying at the mandi —
they are the production arm of the company, with crops planned before sowing, agronomy
supervised through the season, and every lot traceable to a named farmer cluster. This
source-control model is itself the innovation that lets us guarantee quality, certification
integrity and volume.

TM Krishiyug Inovatives Pvt. Ltd. is an NPOP-certified organic company that works at the source 
with over 6,000 farmers, FPOs and SHGs across Chhattisgarh to grow, process and deliver 
functional millets, GI-tagged heritage rice, pulses, low-RPM cold-milled flours, chemical-free 
natural sweeteners, cold-pressed oils and forest-origin foods. Our model preserves traditional 
organic farming, layers modern processing and quality systems on top of it, and connects farm 
output directly to institutional buyers, marketplaces and export markets — giving every product 
a traceable supply chain and a genuine farmer-livelihood story.

GLOBAL TRENDS & CONSUMER NEEDS
Global demand is shifting decisively toward clean-label, plant-based, gluten-free and 
low-glycaemic functional foods, and toward ingredients with verifiable provenance. Krishiyug is 
built around exactly these needs:
• Millets at the centre: with strong momentum from the UN International Year of Millets, our
• whole-grain and cold-milled millet range answers the worldwide appetite for functional

superfoods head-on.
• Provenance and traceability: our farmer-network model gives every lot a named cluster of origin

— the transparency that global buyers and health-focused consumers increasingly demand.



Our vision is to become a leading source-to-shelf partner for India's functional grains, natural 
sweeteners and forest-based botanicals — carrying Chhattisgarh's organic and heritage 
produce into global functional-food and nutraceufical markets, while ensuring the farmers who 
grow them share directly in that success.
• Market opportunities: expanding export-grade certified supply chains, scaling value-added

functional formats (millet-based convenience foods and private-label ranges), and growing
contract-farming engagements that lock assured volumes and fixed specifications for
institutional and export buyers.

• Sustainability: regenerative and traditional organic farming, agro-biodiversity conservation
through the protection of heritage landrace varieties, and livelihood upliftment for tribal
communities and women-led SHGs — including forest value chains under the Van Dhan
framework. Sustainability is built into how we source, not bolted on afterward.

• Regulatory readiness: proactive compliance across FSSAI, NPOP organic standards, GI
authorised-user registrations and export documentation, with grading, quality assurance and
certification-compliant checks handled in-house so our products stay ahead of evolving
domestic and international requirements.

• Natural over refined: chemical-free organic jaggery and cold-pressed oils meet the shift
away from refined sugar and refined oils.

• Botanicals and forest-origin ingredients: wild forest honey and Van Dhan forest
products align with rising interest in natural, forest-sourced functional ingredients.

• Organic and chemical-free: NPOP certification and field-supervised organic protocols back
every claim in practice, not just on paper.

• Omnichannel reach: already live on Amazon, JioMart, IndiaMart and ONDC, giving us direct
visibility into evolving consumer preferences that feed back into product development.

This is underpinned by an in-house agri-science team of agricultural post-graduates and a 
scientific advisory panel, ensuring the consistency, specification-control and documentation 
that nutraceutical and ingredient buyers expect.

VISION
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Visitors to the Krishiyug booth can expect to:
• See and sample the full range — unpolished whole millets, low-RPM cold-milled flours, GI-tagged

aromatic rice (Jeeraphool, Nagri Dubraj, Vishnubhog), chemical-free organic jaggery,
cold-pressed oils, wild forest honey, Bilona desi cow ghee, and value-added millet noodles and
pasta.

• Understand our source-controlled, fully traceable farmer-network model — and how every lot
traces back to a named farmer cluster in Chhattisgarh's tribal belts.

• Explore partnership formats — bulk supply, white-label / private-label and contract farming — with
our team on hand to discuss custom specifications, trial batches, sample kits and export
documentation.

• Learn the story behind the produce — heritage grains preserved, tribal livelihoods strengthened,
women-led forest value chains, and traditional organic farming brought into modern markets.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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NEW / INNOVATIVE PRODUCTS
Saisha Agro Products has created and commercially introduced a distinctive farm-to-wellness 
model around India's indigenous fruits, beginning with Jamun (Syzygium cumini). Our flagship 
innovation is a laboratory-profiled Jamun wellness range, developed from fruit grown under our 
direct orchard supervision and presented in practical modern formats.
• Jamun Juice - a fruit-based beverage with no added sugar, available in 500 ml bottles and a

convenient 30 ml daily-shot format.
• Jamun Seed Powder - developed from the valuable seed fraction of the fruit, enabling fuller

utilisation of Jamun beyond the juice itself.
Rather than relying only on Jamun's traditional reputation, we have placed emphasis on 
measurable composition and transparency. Laboratory profiling of our Jamun products includes 
anthocyanins, ellagic acid, vitamin C, minerals, jamboline, total phenolic content and antioxidant 
capacity, together with food-safety and residue testing.
The products are already commercially available in the Indian market, including through 
established e-commerce channels. Our objective is to bring an under-utilised Indian superfruit 
into contemporary wellness and nutraceutical conversations through science, traceability and 
consumer-friendly formats.

GLOBAL TRENDS & CONSUMER NEEDS
Global wellness markets increasingly value clean labels, traceability, ingredient transparency, 
convenient formats and credible analytical evidence. Saisha's response begins at the orchard: we 
closely manage cultivation and post-harvest handling, then follow the product through processing, 
laboratory profiling and finished-pack presentation.
Our Jamun Juice contains no added sugar, and our laboratory work provides objective information 
about nutritional and bioactive constituents. We have also undertaken broad agrochemical-residue, 
heavy-metal and microbiological testing as part of our emphasis on purity and responsible production.
The 30 ml Jamun format reflects another important global trend - making traditional plant- and 
fruit-based wellness products convenient enough to fit modern daily routines. Our operating philosophy 
is: Science inspired by nature. Wellness rooted in tradition.

Our vision is to build Saisha Agro Products into a science-backed Indian superfruit platform 
connecting Indian agricultural biodiversity with domestic and international wellness markets.
Jamun is our starting point. Over the coming years, we plan to progressively develop selected Indian 
fruits and botanicals - including Jamun, Amla, Mango, Tamarind, Guava and Pomegranate - into 
differentiated foods, ingredients and wellness products supported, wherever appropriate, by analytical 
profiling, responsible cultivation and transparent sourcing.

VISION
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Our priorities include:
• Farm-level traceability and residue-conscious cultivation.
• Greater utilisation of whole agricultural produce and by-products.
• Sustainable orchard management and biomass recycling.
• Laboratory-led product characterisation and continuous quality validation.
• Convenient, clean-label formats suited to modern consumers.
• Strategic partnerships for processing, research, distribution, private label and exports.
We currently process our products using the post-harvest / food-processing facilities of Mahatma
Phule Krishi Vidyapeeth (MPKV), Rahuri, with technical interaction and guidance from experts, while
Saisha retains control over the orchard-origin raw material and product specifications. As market
demand expands, we intend to scale manufacturing capacity in a disciplined manner aligned with
confirmed commercial requirements.
Our long-term objective is to demonstrate that closely managed Indian orchards can become the
starting point for high-value, scientifically characterised wellness products with global relevance.

Visitors to Saisha Agro Products - Stall 4F-19 A will experience the journey of Jamun from 
orchard to modern wellness product.
• Taste our Jamun Juice, including the convenient 30 ml daily-shot format.
• Explore our Jamun Seed Powder and the potential for fuller utilisation of this indigenous

Indian fruit.
• See the laboratory profile behind our products, including quantified nutritional and

bioactive constituents.
• Understand our farm-to-product approach - orchard management, hygienic post-harvest

handling, processing and finished products.
• Discuss opportunities for distribution, export, institutional supply, bulk

procurement, private label / white label and future collaboration.
For international buyers, nutraceutical companies, distributors and 
wellness businesses seeking distinctive Indian
products, Saisha presents an opportunity 
centred on an indigenous Indian superfruit, 
grown with care, 
characterised by science 
and presented for the 
modern wellness 
market.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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COMPANY PROFILE
Innovation is at the heart of Liv-long Nutraceuticals' growth strategy. Over the past few years, 
we have made significant investments in expanding our manufacturing capabilities, research 
infrastructure, and product portfolio to meet the evolving needs of the global nutraceutical 
industry.
One of our key milestones has been the commissioning of a dedicated soft gel Manufacturing 
Facility, enabling us to deliver high-quality soft gel formulations with greater production 
efficiency, consistency, and scalability. We have also strengthened our manufacturing 
ecosystem through the addition of advanced powder and sachet filling lines, liquid filling 
capabilities, and the installation of the PF-40 Automatic Capsule Filling Machine, significantly 
enhancing our production capacity while ensuring precision and operational excellence.
To further reinforce our quality-first approach, we have established a dedicated Microbiology 
Laboratory and are progressing towards DSIR laboratory recognition, enabling enhanced 
in-house analytical capabilities, faster quality validation, and stronger scientific support for 
product development.
Our commitment to innovation is also reflected in our expanding portfolio of science-driven 
nutraceutical formulations. Among our latest introductions is Nitracard, an innovative 
cardiovascular wellness formulation designed to support nitric oxide production, vascular 
function, healthy circulation, endothelial flexibility, and antioxidant defence through a 
synergistic, research-backed approach. Alongside Nitracard, we continue to expand our 
portfolio with innovative formulations across metabolic health, liver wellness, beauty nutrition, 
sports nutrition, omega-3 supplementation, and veterinary wellness.
Beyond product innovation, Liv-long has adopted an integrated approach that 
combines research-driven formulation development, advanced manufacturing 
technologies, stringent quality systems, regulatory compliance, and end-to-end 
private label solutions, enabling brands worldwide to bring 
differentiated, market-ready nutraceutical products to consumers.



GLOBAL TRENDS & CONSUMER NEEDS
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Our vision is to become a globally trusted and preferred partner for customized 
nutraceutical manufacturing and science-backed 
wellness solutions.
Over the next decade, Liv-long Nutraceuticals aims to strengthen 
its position as an innovation-led organization by continuously 
investing in research, advanced manufacturing 
technologies, quality systems, and regulatory 
excellence. We aspire to expand our presence across 
regulated international markets while delivering 
innovative nutraceutical solutions that address the 
growing demand for preventive healthcare and 
holistic wellness.

The global nutraceutical industry is rapidly evolving, driven by increasing consumer awareness of 
preventive healthcare, scientific validation, sustainability, convenience, and personalized 
nutrition. At Liv-long Nutraceuticals, we continuously align our innovation strategy with these 
changing market dynamics.
Backed by the advanced research ecosystem of the Arjuna Innovation Zone (AIZO), we leverage 
scientific expertise, modern analytical facilities, and formulation excellence to develop 
evidence-based nutraceutical solutions that meet international quality expectations. Our 
multidisciplinary R&D capabilities enable us to translate emerging scientific insights into safe, 
effective, and commercially viable products.
We have also diversified our manufacturing capabilities across capsules, soft gels, powders, 
sachets, liquids, and customized dosage formats, allowing us to respond quickly to evolving 
consumer preferences and market requirements. Our end-to-end manufacturing model—from 
concept development and formulation to packaging and regulatory support—helps our partners 
accelerate product launches while maintaining the highest standards of quality and compliance.
Livlong continues to strengthen its global footprint through regulatory preparedness and 
international market expansion. Recent registrations in Japan and Mauritius, along with 
manufacturing approvals from the Emirates Drug Authority (UAE), demonstrate our commitment 
to serving regulated international markets with confidence.
Sustainability also remains an important pillar of our growth strategy. Through our 
Nature-Friendly Initiative, continuous investments in efficient manufacturing infrastructure, 
responsible resource utilization, and quality-driven operations, we are building a future-ready 
organization that balances innovation with environmental responsibility.

NEW / INNOVATIVE PRODUCTS



Visitors to Booth No. 4E-11 | 4F-16E will experience Liv-long Nutraceuticals' integrated approach 
to nutraceutical innovation, manufacturing excellence, and customer-centric product 
development.
Our team will showcase our comprehensive third-party manufacturing and private label 
capabilities across multiple dosage formats, including capsules, soft gels, powders, sachets, 
and liquid formulations. Visitors will gain insights into our advanced manufacturing 
infrastructure, quality assurance systems, research capabilities, and end-to-end product 
development expertise that support brands from concept to commercialization.
The booth will also feature some of our latest science-backed nutraceutical innovations, 
including Nitracard, along with our expanding portfolio of wellness solutions across 
cardiovascular health, metabolic wellness, liver health, beauty nutrition, sports nutrition, 
omega-3 supplementation, and veterinary nutrition.
In addition to product showcases, visitors will have the opportunity to interact directly with our 
technical experts and business development team to discuss 
customized formulation development, 
private label manufacturing, regulatory 
support, packaging solutions, and 
strategic partnership opportunities.
Whether you are a brand owner, 
distributor, healthcare company, or 
international buyer, our booth will 
offer valuable insights into how 
Liv-long Nutraceuticals 
combines research, innovation, 
quality, and manufacturing 
excellence to deliver globally competitive 
nutraceutical solutions.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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To support this vision, we are actively expanding our manufacturing infrastructure, 
strengthening laboratory capabilities, enhancing automation, and developing future-ready 
production systems capable of meeting increasing global demand. Our continued investments 
in quality assurance, microbiological testing, analytical excellence, and scientific validation 
ensure that every product manufactured by Liv-long meets the highest standards of safety, 
efficacy, and compliance.
Sustainability is equally integral to our long-term strategy. Through environmentally responsible 
manufacturing practices, efficient resource management, and continuous process 
improvements, we are committed to building a business that creates lasting value for 
customers, partners, communities, and the environment.
Most importantly, we believe that collaboration will define the future of the nutraceutical 
industry. By working closely with brand owners, distributors, healthcare professionals, and 
research institutions, Liv-long aims to develop innovative wellness solutions that improve health 
outcomes while creating long-term partnerships built on trust, quality, and scientific credibility.
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NEW / INNOVATIVE PRODUCTS
Madhurima is a proprietorship business established in 2022 in Rajnandgaon, Chhattisgarh, 
engaged in the trading and supply of quality organic, natural and traditional food products. The 
business aims to make nutritious and naturally sourced food products easily accessible to local 
customers, with emphasis on quality, authenticity and customer satisfaction. The business is 
registered under FSSAI Registration No. 20526084000639, reflecting its commitment to 
responsible food trading, hygiene and food safety.

GLOBAL TRENDS & CONSUMER NEEDS
Madhurima offers a range of organic, natural and traditional food products catering to the 
preferences of local customers. Its product portfolio includes:
• Organic & Natural Honey
• Rice
• Cold-Pressed Oils
• Mahua Flowers
• Mahua Pickles
• Tamarind
• Jaggery
• Other Natural & Traditional Food Products
The product range combines traditional Indian food products with an emphasis on quality, 
authenticity, nutrition and naturally sourced ingredients.

The source information does not specify a detailed 5–10 year growth plan. However, 
Madhurima's stated vision and mission indicate its intention to:
• Establish itself as a trusted name for quality organic, natural and traditional food products.
• Expand access to nutritious and naturally sourced food products.
• Maintain high standards of hygiene, food safety and product quality.
• Promote healthy food choices and traditional food products.
• Strengthen long-term relationships with customers.
• Continue supporting and promoting naturally sourced and locally valued products.
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Visitors to the Madhurima stall at Bharat NutriVerse 2026 can explore a range of organic, 
natural and traditional food products from Rajnandgaon, Chhattisgarh.
Visitors can:
• Explore organic and natural honey, rice and cold-pressed oils.
• Discover traditional products such as mahua flowers, mahua pickles, tamarind and jaggery.
• Learn about Madhurima's focus on quality, authenticity and food safety.
• Explore naturally sourced and locally valued food products.
• Connect with the business for product-related enquiries and potential market opportunities.
“Naturally Good. Traditionally Trusted.”

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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At Maharishi Ayurveda, our focus has been on developing science-backed, high-quality 
nutraceutical and wellness solutions that address evolving consumer needs. We have been working 
towards combining traditional knowledge with modern approaches to formulation, quality, 
standardisation and consumer-friendly formats.
Key innovations include:
• TM Approach: Our Transcendental Meditation (TM) approach complements Ayurveda’s holistic
philosophy by supporting mind-body wellbeing and strengthening the focus on preventive and
holistic health.
• Ayurvedic Hospitals: Our hospitals provide structured Ayurvedic healthcare, combining traditional
Ayurvedic knowledge with contemporary healthcare practices.
• Wellness Centres & Retreats: Our wellness centres and retreats offer immersive experiences
through Ayurvedic consultations, therapies, personalised wellness programmes, nutrition and
lifestyle guidance.
• Research-Backed Ayurvedic Solutions: In collaboration with AIIMS, research initiatives have been
undertaken across areas such as cancer supportive care, gut health, and osteoarthritis,
strengthening the evidence base for our Ayurveda Products. An Important Area of Research:
Women’s health is an important area of our research and innovation focus. A New
Product Launch: UteroMap is one of our recent product launches, reflecting our
focus on addressing specific women’s health needs through Ayurvedic
knowledge and contemporary product innovation. It represents our effort to
bring focused, relevant wellness solutions to today’s women.
• Soma Kitchen: Soma Kitchen brings Ayurvedic
principles into everyday nutrition, making healthy and
mindful food choices an integral part of the wellness
journey.
• Sustainable Manufacturing: Sustainability is also an
important part of our innovation journey. We
commissioned our 100-kW rooftop solar power plant
in November 2024, followed by an additional
125-kW solar plant in July 2026, taking our
total installed solar capacity to 225 kW.
• Innovation in the Food & Nutrition:
Introduction of Khichdi & Soup, including
millet-based Khichdi that can be prepared,
offering convenient and nutritious
alternatives aligned with the growing
demand for healthier, traditional
grain-based foods.

NEW / INNOVATIVE PRODUCTS



GLOBAL TRENDS & CONSUMER NEEDS
Maharishi Ayurveda stays aligned with global trends by continuously understanding 
how consumer expectations around Organic, preventive and holistic wellness are evolving. 
Consumers today are increasingly looking for solutions that support long-term wellbeing, 
stress management, healthy ageing, nutrition and personalised wellness.
Our growing international presence gives us valuable insights into diverse consumer needs 
across markets. Maharishi Ayurveda products are reaching consumers across Europe, 
Germany, the USA, Canada, Japan, Australia and several other international markets, helping 
us understand different wellness preferences, lifestyles and regulatory environments.
We see a clear shift towards personalised wellness, with consumers moving away from a 
one-size-fits-all approach and seeking solutions that are more relevant to their individual 
health needs and lifestyles.
Another important global trend is the convergence of traditional Ayurvedic wisdom with 
modern science. Our approach is to preserve the authenticity of Ayurveda while supporting it 
through research, quality testing, standardisation and contemporary product development. 
This helps make Ayurvedic solutions more relevant and accessible to the modern consumer.
We are also strengthening our distribution ecosystem across markets through a combination 
of distributors and international partners, pharmacies and retail, modern trade, e-commerce 
and direct-to-consumer platforms. This combination of offline and digital channels enables us 
to make our products more accessible and respond to changing consumer purchasing 
behaviour.
Ultimately, our approach is to take the wisdom of Ayurveda from India to the world—combining 
authentic Ayurvedic knowledge, modern science, quality, innovation and a strong distribution 
network to meet the evolving needs of the global consumer.
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Our vision for the next 5–10 years is to build a strong, trusted and globally relevant wellness 
organization, with innovation at its core, with the larger goal of contributing towards a healthier 
and disease-free society.
We see significant opportunities in preventive healthcare, women’s health, metabolic wellness, 
immunity, personalised nutrition and lifestyle-led health solutions. Our focus will be on 
developing solutions that empower consumers to take a more proactive approach to their health.
At the same time, we recognise that the industry will face increasing expectations around 
science-backed research, quality, regulatory compliance, transparency and sustainability. We are 
preparing for this future by continuously strengthening our quality systems and processes.
Quality is at the heart of our approach. We follow a rigorous six-step quality process, covering raw 
material selection, testing, processing, quality control, finished-product testing and final product 
release. This ensures consistency, safety and reliability across our products and reinforces the 
trust that consumers place in our brand.

VISION
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Visitors can expect an engaging experience that showcases Maharishi Ayurveda’s products, our 
approach to innovation, and our vision for the future of wellness and nutrition.
The booth will provide an opportunity to explore our product portfolio, understand the science 
and Ayurvedic wisdom behind our solutions, and interact with our team to explore potential 
business, distribution, ingredient, and collaboration opportunities.
Most importantly, we want visitors to leave with a clear understanding of how Maharishi Ayurveda 
is bringing Ayurvedic wisdom into modern living by combining traditional knowledge, modern 
science, innovation, and rigorous quality standards to create trusted solutions for the evolving 
health and wellness needs of today’s consumers.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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India

Fetaari
Core bene ts

Hormonal  balance

Energy

Mood support

.

.

.

www.padmagroups.com

admin@padmagroups.com

Fetaari is a science-driven female wellness formula combining 
Shatavari, fenugreek saponins, and Calcium Chloride engineered 
to support hormonal balance, energy, mood, and overall vitality. 

• Holistic Support for Women– empowers women with a natural
    blend that supports hormonal harmony, stress relief, and lifelong
    reproductive wellness.

• Science-backed Herbal Formula– A unique blend of Shatavari
    and Fenugreek, each supported by research for women’s 
    hormonal balance and metabolic health.

• • Extra Nutrient Support– Calcium chloride for bone density and
    healthy reproductive function.

Calcium
Chloride

• Supports bone density, 
   neuromuscular function, 
   hydration balance, and 
   premenstrual syndrome (PMS) 
   symptom relief.

Fenugreek Extract
(80% Saponins)

• Healthy estrogen modulation

• Improved female reproductive 
    health

• Better PMS comfort, mood, 
    and energy

Shatavarins
(Asparagus racemosus)

• Contains Total saponins (Shatavarins)
    that act as phytoestrogens.

• Shatavarin-4 is a key estrogen-
    modulating saponin, that supports 
    hormonal balance, reproductive 
    health & PCOS management.

• Supports estrogen modulation—
    useful in irregular cycles, PMS, 
    perimenopause, and menopause.

• Improves insulin sensitivity, reduces 
    cortisol levels and protects body 
    from oxidative stress.

From Lab to Life  Globally
Empowering Brands. Elevating Science.

+918594023331

Why Choose Fetaari?
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Providing Total Healthcare Solutions World Wide Through Ayurveda
Founded in 1986, Nagarjuna emerged from Central Kerala—the heartland of Ayurveda with its 
Ayurvedic products manufacturing facility at Thodupuzha commencing operations in 1989. At the 
core of its identity lies a distinctive confluence of two great Ayurvedic traditions: the profound 
clinical wisdom of the Ashta Vaidya lineage and the scholarly heritage of Arya Vaidya. By bringing 
these two streams of knowledge together, Nagarjuna carries forward centuries of Ayurvedic wisdom 
while embracing modern science, technology and contemporary healthcare practices. Guided by its 
mission to restore Ayurveda as a mainstream health management system, Nagarjuna continues its 
journey towards becoming a global solution provider in healthcare through Ayurveda.
Nagarjuna Ayurveda brings together the timeless legacy of Kerala Ayurveda with modern 
advancements in manufacturing and product development, delivering solutions that uphold 
authentic Ayurvedic principles while meeting national and international standards.
As a trendsetter in Kerala Ayurveda, Nagarjuna has pioneered several industry milestones, including 
the first ISO-certified R&D facility, the first CCSEA-approved animal house, and the first AYUSH 
approved testing laboratory in the Kerala Ayurveda industry.
Our mission is to 'restore Ayurveda as the mainstream health management system', and we achieves 
it through our products and services.

GLOBAL TRENDS & CONSUMER NEEDS
MARKET TRENDS AND CONSUMER BEHAVIOR
The growing global interest in natural, plant-based and traditional wellness solutions is 
creating new opportunities for Ayurvedic supplements.
Nagarjuna's diverse wellness portfolio reflects consumer interest in: 
• Natural and botanical ingredients  • Everyday nutritional support  • Digestive and gut wellness
• Immune and general wellness  • Stress and lifestyle wellness  • Bone and joint support
• Women's and men's wellness



COMPLIANCE AND SCIENTIFIC STANDARDS
Nagarjuna Ayurveda's product development approach brings together traditional 
Ayurvedic principles and modern manufacturing practices. The company states 
that its processes and products are developed with attention to national and 
international standards.
Its reported milestones in research and testing — including an ISO-certified R&D facility and an 
AYUSH-approved testing laboratory — form an important part of its quality and scientific 
foundation.
NEXT GEN PRODUCT DEVELOPMENT
Nagarjuna's innovation is rooted in translating traditional Ayurvedic knowledge into 
contemporary supplement formats.
Its existing portfolio demonstrates the use of:
• Herbal tablets  • Chewable tablets  • Herbal granules  • Botanical combinations  • Traditional
Ayurvedic extracts and ingredients  • Supplement formulations targeted toward specific
wellness needs
From digestive and urinary support to immunity, stress, liver, joint, bone and men's wellness, 
the portfolio reflects an effort to make traditional Ayurvedic formulations accessible through 
convenient modern formats.
ECO-CONSCIOUS PRACTICES
Nagarjuna's Ayurvedic approach is rooted in the use of traditional botanical ingredients and 
natural sources.
The continued focus on herbal formulations supports the growing consumer preference for 
natural, plant-based and Ayurveda-inspired wellness products.
SYNERGISTIC VENTURES
Nagarjuna’s commitment to Ayurveda is strengthened by robust research, testing and 
manufacturing capabilities, creating a meaningful bridge between traditional Ayurvedic 
wisdom, modern scientific research and contemporary wellness product development.
DYNAMIC DEVELOPMENT
The Nagarjuna's diverse supplement portfolio enables it to respond to changing wellness 
needs through different product formats and targeted wellness categories.
Its formulations address emerging consumer interests including:
• Digestive Wellness  • Immune Wellness  • Stress & Mental Wellness  • Metabolic Wellness
• Bone & Joint Wellness  • Women's Wellness  • Men's Wellness

119

BRINGING AYURVEDIC WELLNESS TO THE WORLD
Nagarjuna's long-term direction is rooted in its stated mission of restoring Ayurveda as a 
mainstream health management system and its vision of becoming a leading solution provider 
through Ayurveda.

VISION
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COMPANY PROFILE
At Natural Remedies, innovation begins with understanding nature at a molecular level and 
translating it into clinically validated, precision botanical solutions. Over the last few years, we've 
strengthened our portfolio with differentiated branded ingredients developed using our 
proprietary Bioactive Optimization Technology (B.O.T.™).
A recent example is Ashwa.30™, a next-generation Ashwagandha extract standardized not only 
for withanolides but also for its unique ATP-actives. A recent clinical study demonstrated 
significant improvements in stress resilience, reduced cortisol levels, lower fatigue, and 
enhanced cellular energy at just 30 mg per day, redefining what's possible with low-dose, 
high-potency botanicals. In fact, Ashwa.30 is the first botanical ingredient backed by 
metabolomics research.
Another exciting development is GutGard®, our patented licorice extract with six human clinical 
studies supporting digestive health. Building on this strong scientific foundation, we've expanded 
our research into natural GLP-1 support.
Together, these innovations are helping set new benchmarks for efficacy, standardization, and 
scientific credibility, while shaping the future of precision botanical ingredients for global health 
and wellness.

NEW / INNOVATIVE PRODUCTS
Consumer expectations today extend beyond natural ingredients, they demand clinically proven 
efficacy, transparency, sustainability, and personalized health solutions.
We stay ahead by continuously investing in scientific research, clinical validation, and advanced 
analytical technologies to understand bioactive compounds and their mechanisms of action. Our 
collaborations with researchers, healthcare professionals, and global partners help us identify 
emerging health trends early and develop evidence-based botanical ingredients that address real 
consumer needs.
Whether it's stress management, healthy aging, cognitive wellness, sports nutrition, or metabolic 
health, our focus remains on delivering precision botanical solutions backed by robust science and 
supported by global regulatory standards.
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We believe the future of nutraceuticals lies at the intersection of advanced technology, 
precision nutrition, and scientifically validated ingredients.
Our vision is to become the global benchmark for evidence-based botanical ingredients by 
leveraging technologies such as AI-enabled botanical research, advanced phytochemical 
analytics, systems biology, and precision standardization to unlock the full therapeutic 
potential of medicinal plants.
We are also strengthening our capabilities in sustainable sourcing, responsible manufacturing, 
and global regulatory compliance to ensure our innovations meet the evolving expectations of 
customers worldwide.
Ultimately, our goal is to transform traditional botanicals into next-generation healthcare 
solutions that improve quality of life while preserving nature for future generations.

Visitors can expect an interactive experience showcasing 
how Natural Remedies is transforming botanical science into 
clinically proven health solutions.
They will have the opportunity to explore our portfolio of 
branded botanical ingredients, including Ashwa.30™, 
Holixer®, BacoMind®, GutGard®, and Turmacin®, and 
interact with our scientific and business teams to understand 
the research, clinical evidence, and technologies behind 
these innovations.
Whether you're a brand owner, formulator, researcher, or 
healthcare professional, our booth will offer valuable 
scientific insights and collaborative opportunities to shape 
the future of evidence-based nutraceuticals.

GLOBAL TRENDS & CONSUMER NEEDS

VISIT US AT BHARAT
NUTRAVERSE EXPO 2026
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COMPANY PROFILE
Over the past few years, Nisarga Biotech has focused on moving beyond conventional botanical extracts 
toward highly differentiated, science-backed and application-ready botanical ingredients.
A major focus has been the development of our portfolio of clinically researched branded ingredients, 
including BioTurm®, BacoZen®, WithaZen®, NeuroLight® and Cislean®. These ingredients combine 
traditional botanical knowledge with modern extraction technology, standardization and clinical 
validation to help formulators develop products with stronger scientific positioning.
We have also expanded our capabilities in supercritical CO2 extraction, full-spectrum botanical 
extracts and water-soluble botanical delivery systems. Our full-spectrum approach is particularly 
important because it enables us to retain both lipophilic and water-solublefractions of a plant rather than 
focusing on a single isolated marker compound.
Our R&D is increasingly focused on improving bioavailability, solubility, sensory properties and dose 
efficiency, allowing traditionalbotanicals to be incorporated into modern formats such as beverages, 
gummies, oral dissolving strips, functional foods and advanceddietary supplements.

We stay closely connected to both our customers and the end consumer. Our international 
presence exposes us to emerging requirementsacross the United States, Europe, Asia and 
the Middle East, allowing us to understand trends at an early stage.

Some of the strongest trends we see are the demand for clean-label products, clinically 
validated ingredients, traceability, sustainability, lower effective dosages and 
convenient delivery formats.

Our response has been to build a vertically integrated “Soil-to-Shelf” model, 
where we work across cultivation, raw-material sourcing, extraction, analytical 
testing, clinical research and finished-product development. This gives us 
greater control over botanical quality andenables us to develop ingredients 
around a customer's specific formulation requirements rather than simply 
supplying standardizedcommodity extracts.

We also continuously invest in formulation and 
extraction research so that traditional 
Indian botanicals can meet the 
expectations of today'sglobal 
consumers for efficacy, convenience, 
consistency and scientific 
credibility.

NEW / INNOVATIVE PRODUCTS



Visitors to the Nisarga Biotech booth can explore our capabilities across the 
complete botanical value chain—from raw botanicals andadvanced extraction 
to clinically researched branded ingredients and finished-product 
development.
We will showcase our portfolio of supercritical CO2 extracts, full-spectrum 
botanical extracts and clinically supported branded ingredients, including 
solutions for cognitive health, stress, sleep, inflammation, metabolic wellness and 
healthy ageing.
Our team will also be available to discuss how different extraction technologies 
influence the phytochemical profile and performance of botanical ingredients, as 
well as opportunities for
custom extraction, ingredient development, formulation and contract 
manufacturing.
More importantly, we want visitors to bring us their formulation challenges. 
Whether they are looking for a difficult botanical extract, bettersolubility, improved 
bioavailability, a clinically substantiated ingredient or a completely new botanical 
concept, our R&D team can work withthem from the initial idea through 
commercialization.
The booth represents what Nisarga Biotech stands for: combining India's 
botanical heritage with modern extraction technology, rigorous science and 
global product development.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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GLOBAL TRENDS & CONSUMER NEEDS
Our vision is to establish Nisarga Biotech as one of the world's leading companies for science-driven 
Indian botanical ingredients andadvanced natural-product extraction.
Over the next 5–10 years, we intend to significantly expand our investment in clinical research, 
extraction technologies, phytochemical characterization and novel delivery systems. Rather than 
competing primarily as a commodity botanical supplier, our objective is tocreate proprietary ingredients 
supported by strong chemistry, intellectual property and human clinical evidence.
Sustainability will remain central to this strategy. Our facilities already incorporate initiatives including 
solar energy, solar water heatingand rainwater harvesting, while our extraction technologies are 
designed to minimize the use of harsh organic solvents. We are alsolooking at technologies that can 
improve extraction efficiency and create greater value from botanical 
raw materials.
At the same time, increasing regulatory scrutiny globally means that documentation, analytical validation, 
traceability and evidence-basedclaims will become even more important. 
Our investments in an in-house R&D infrastructure, quality systems and clinical research areintended to 
ensure that our ingredients are prepared for increasingly sophisticated global regulatory requirements.
Ultimately, we see the future of botanicals moving from simply selling an extract with a specification 
toward providing a complete scientificingredient platform—covering cultivation, chemistry, 
extraction, mechanism, clinical evidence and formulation support.
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GLOBAL TRENDS & CONSUMER NEEDS
We stay closely connected to both our customers and the end consumer. Our 
international presence exposes us to emergingrequirements across the United States, 
Europe, Asia and the Middle East, allowing us to understand trends at an early stage.
Some of the strongest trends we see are the demand for clean-label products, 
clinically validated ingredients, traceability,sustainability, 
lower effective dosages and convenient delivery formats.

Over the past few years, Nisarga Biotech has focused on moving beyond conventional 
botanical extracts toward highly differentiated,science-backed and application-ready 
botanical ingredients.
A major focus has been the development of our portfolio of clinically researched branded 
ingredients, including BioTurm®,BacoZen®, WithaZen®, NeuroLight® and Cislean®. These 
ingredients combine traditional botanical knowledge with modern extractiontechnology, 
standardization and clinical validation to help formulators develop products with stronger 
scientific positioning.
We have also expanded our capabilities in supercritical CO2 extraction, full-spectrum botanical 
extracts and water-solublebotanical delivery systems. Our full-spectrum approach is 
particularly important because it enables us to retain both lipophilic andwater-soluble fractions of 
a plant rather than focusing on a single isolated marker compound.
Our R&D is increasingly focused on improving bioavailability, solubility, sensory properties and 
dose efficiency, allowingtraditional botanicals to be incorporated into modern formats such as 
beverages, gummies, oral dissolving strips, functional foods andadvanced dietary supplements.

NEW / INNOVATIVE PRODUCTS



Our vision is to establish Nisarga Biotech as one of 
the world's leading companies for science-driven 
Indian botanical ingredientsand advanced 
natural-product extraction.
Over the next 5–10 years, we intend to significantly 
expand our investment in clinical research, 
extraction technologies, phytochemical 
characterization and novel delivery systems. 
Rather than competing primarily as a commodity 
botanical supplier,our objective is to create 
proprietary ingredients supported by strong 
chemistry, intellectual property and human 
clinical evidence.
Sustainability will remain central to this strategy. 
Our facilities already incorporate initiatives including 
solar energy, solar waterheating and rainwater 
harvesting, while our extraction technologies are 
designed to minimize the use of harsh organic 
solvents. Weare also looking at technologies that 
can improve extraction efficiency and create greater 
value from botanical raw materials.
At the same time, increasing regulatory scrutiny 
globally means that documentation, analytical 
validation, traceability and evidence-based claims 
will become even more important. Our investments 
in an in-house R&D infrastructure, quality systems 
and clinical research are intended to ensure that our 
ingredients are prepared for increasingly 
sophisticated global regulatory requirements.
Ultimately, we see the future of botanicals moving 
from simply selling an extract with a specification 
toward providing a complete scientific ingredient 
platform—covering cultivation, chemistry, 
extraction, mechanism, clinical evidence and 
formulation support.

Our response has been to build a vertically integrated “Soil-to-Shelf” model, where we work 
across cultivation, raw-material sourcing,extraction, analytical testing, clinical research and 
finished-product development. This gives us greater control over botanical qualityand enables 
us to develop ingredients around a customer's specific formulation requirements rather than 
simply supplying standardizedcommodity extracts.
We also continuously invest in formulation and extraction research so that 
traditional Indian botanicals can meet the expectations oftoday's global consumers 
for efficacy, convenience, consistency and scientific credibility.

VISION
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Visitors to the Nisarga Biotech booth can explore our capabilities across the complete 
botanical value chain—from raw botanicals andadvanced extraction to clinically 
researched branded ingredients and finished-product development.
We will showcase our portfolio of supercritical CO2 extracts, full-spectrum botanical 
extracts and clinically supported branded ingredients, including solutions for cognitive 
health, stress, sleep, inflammation, metabolic wellness and healthy ageing.
Our team will also be available to discuss how different extraction technologies influence the 
phytochemical profile and performance ofbotanical ingredients, as well as opportunities for 
custom extraction, ingredient development, formulation and contractmanufacturing.
More importantly, we want visitors to bring us their formulation challenges. Whether they are 
looking for a difficult botanical extract,better solubility, improved bioavailability, a clinically 
substantiated ingredient or a completely new botanical concept, our R&D team canwork with 
them from the initial idea through commercialization.
The booth represents what Nisarga Biotech stands for: combining India's 
botanical heritage with modern extraction technology, rigorous 
science and global product development.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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NEW / INNOVATIVE PRODUCTS
Nutrabloom LLP has developed a range of ragi/millet-based products addressing the growing 
demand for healthier alternatives to conventional snacks.
Key products include:
• MilletBluum Ragi Chips
• Ragi Bhujia/Sev
• Ragi Sticks
• Ragi Chakli
• Sprouted Ragi Flour
• Ragi/Millet-based mixture and assorted snack packs.
The products demonstrate a clear health + convenience + traditional taste proposition. For 
example, the Ragi Bhujia contains 60% ragi flour and 35% rice flour, while the Ragi Sticks and 
Chakli similarly use ragi and rice flour as key ingredients. Several products highlight no maida, no 
palm oil, no added preservatives and no artificial colours/flavours. The Sprouted Ragi Flour 
further extends the portfolio beyond snacking, targeting consumers seeking a nutritious and 
convenient ingredient for everyday food preparation.

Company Profile
Nutrabloom LLP is a Chhattisgarh-based food enterprise operating from Raipur, with a 
focus on developing and marketing nutritious, millet-based food products. The LLP was 
incorporated in March 2025 and is listed as an active LLP. The enterprise is positioned 
around making traditional millets, particularly ragi (finger millet), more accessible to 
modern consumers through convenient and appealing food formats. Its products are 
available through online marketplaces/ONDC, indicating an emerging digital and 
e-commerce market presence.
The company has also been recognized in Chhattisgarh's startup ecosystem, with 
Nutrabloom LLP appearing in the State's DPIIT-recognised startup data.

While a formal 5–10 year vision statement was not available in the sources reviewed, the 
company's current product portfolio and market positioning indicate potential focus areas such as:
• Establishment as a recognised millet-based food brand from Chhattisgarh.
• Expanding the range of healthy, convenient and ready-to-eat millet products.
• Developing new products using ragi and other indigenous millets.
• Expanding from local markets to national e-commerce and organised retail markets.
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VISION
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At Bharat NutriVerse 2026, visitors can explore Nutrabloom LLP's range, showcasing 
how traditional ragi can be transformed into modern, convenient and nutritious 
food products.
Visitors can:
• Explore a range of ragi-based healthy snacks including chips, sticks, bhujia/sev

and chakli.
• Discover Sprouted Ragi Flour for everyday food applications.
• Learn about the use of millets as a healthier alternative to conventional snacks.
• Explore products developed with consumer preferences for taste,

convenience and nutrition.
• Understand the potential of millet-based value addition and market

opportunities.
• Connect with Nutrabloom LLP for business, distribution, retail and

market-linkage opportunities.

• Strengthening online/ONDC-based sales and distribution.
• Promoting millets as a nutritious alternative to conventional refined-flour and

potato-based snacks.
• Building a scalable value-addition ecosystem around millets and supporting the

broader millet-based food economy of Chhattisgarh.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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NEW / INNOVATIVE PRODUCTS
Over the past 2–3 years, Nutrico Essentials has heavily optimized its industrial extraction and 
purification lines—integratingadvanced setups featuring high-efficiency rotary extractors, falling 
film evaporators (FFE), and precision vacuum tray dryingsystems (VTD). This technological 
upgrade has allowed us to deliver ultra-pure, standardized botanical actives (such asCurcumin, 
Shilajit, Senna, and Bacopa) with exceptional recovery percentages and reduced residual solvent 
footprints, directlymeeting the strict quality benchmarks of global export markets.

GLOBAL TRENDS & CONSUMER NEEDS
We maintain strict alignment with global expectations by designing our manufacturing processes 
around internationallyrecognized benchmarks, including USP monograph standards and cGMP 
guidelines. By actively tracking shifting consumerdemands toward clean-label, fully traceable, and 
scientifically validated herbal extracts, we collaborate closely with technicalexperts and regulatory 
consultants to ensure our active ingredients seamlessly fit into modern dietary supplement 
andfunctional food formulations worldwide.

Our 5–10 year vision is to transition from a trusted raw material manufacturer into a premier, 
science-backed global solutionprovider for botanical extracts. To prepare for future market 
opportunities and tightening environmental and regulatorystandards, we are scaling up our 
state-of-the-art facilities in SIIDCUL, adopting eco-friendly extraction methodologies,enhancing 
energy efficiency via upgraded machinery, and securing robust documentation to guarantee total 
supply chainresilience.

VISION

Visitors to the Nutrico Essentials booth can expect to explore our premium range of globally 
exported botanical extracts—including high-purity Curcumin, standardized Shilajit, Senna, and 
Bacopa. Attendees can interact directly with our technicalteam to learn about our advanced 
extraction capabilities, discuss customized private label/ B2B supply agreements, anddiscover 
how our adherence to international quality standards can elevate their finished nutraceutical 
formulations.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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COMPANY PROFILE
Over the past three years, Nutriventia has strengthened its position as a science-led innovator by 
expanding the clinical evidence supporting its portfolio of branded ingredients while advancing 
sustained-release delivery technologies that address key challenges associated with 
conventional nutraceuticals.
A key area of focus has been generating robust clinical evidence to validate ingredient efficacy and 
differentiate Nutriventia's technologies. TurmXTRA® continued to set new benchmarks with multiple 
peer-reviewed publications, including a 2024 pharmacokinetic study demonstrating bioequivalent 
curcuminoid exposure to a leading 95% turmeric extract formulated with piperine without requiring 
piperine itself. These findings challenged the long-held perception that piperine is essential for optimal 
curcumin absorption while highlighting TurmXTRA®'s ability to deliver effective curcuminoid absorption 
through its proprietary formulation. Additional clinical studies published in 2025 further established its 
efficacy in supporting joint health in individuals with knee osteoarthritis and promoting skin health.
In the sleep health category, Melotime™, Nutriventia's sustained-release melatonin ingredient, reached 
several important milestones. A 2024 pharmacokinetic study demonstrated sustained melatonin release 
over 7–8 hours with a slower elimination profile than immediate-release melatonin, closely mimicking the 
body's natural overnight secretion pattern. Building on these findings, a randomized, placebo-controlled 
clinical study published in 2026 demonstrated that a low 2 mg dose of Melotime™ significantly improved 
objective sleep parameters including sleep efficiency, total sleep time, sleep onset latency, and night-time 
awakenings as measured by polysomnography (PSG), the gold standard for sleep assessment.
Nutriventia also strengthened the scientific foundation of its sustained-release ashwagandha ingredient, 
Ashwanova™ (Prolanza®). A 60-day randomized clinical trial published in 2026 demonstrated that both 
150 mg and 300 mg doses significantly reduced perceived stress while improving sleep quality and 
psychological well-being, offering formulators clinically validated dosing flexibility.
Beyond human clinical studies, Nutriventia continues to explore new therapeutic applications for its 
branded ingredients. In 2025, preclinical research demonstrated the neuroprotective potential of 
TurmXTRA® and Ashwanova™ in a zebrafish model of benzo[a]pyrene-induced neurotoxicity, 
opening new avenues for future research.
Innovation at Nutriventia extends beyond clinical validation to quality assurance and 
consumer trust. Following Clean Label Project® Certification for TurmXTRA® and 
Ashwanova™ in 2023, the company expanded its certified portfolio in 2026 with 
Melotime™, CaffXtend™, and C-Fence®, reinforcing its commitment to 
ingredient purity, transparency, and quality.
These scientific and quality milestones have translated into commercial 
success, with more than 20 new product launches featuring 
Nutriventia's branded ingredients across global markets and diverse 
health categories in recent years. By combining proprietary 
sustained-release technology, rigorous clinical research, 
clean-label quality standards, and 
application-focused innovation, Nutriventia 
continues to set new benchmarks for 
evidence-based nutraceutical ingredients 
and contribute to the evolution of the 
global nutraceutical industry.



GLOBAL TRENDS & CONSUMER NEEDS
Nutriventia's vision for the next 5–10 years is to be a global leader in clinically validated, science-driven 
branded ingredients that enable the development of differentiated nutraceutical solutions. We believe the 
future of the industry will be shaped by stronger scientific substantiation, innovative delivery technologies, 
sustainability, and increasing regulatory expectations, and we are aligning our strategy accordingly.
Our focus will remain on expanding our portfolio of clinically validated ingredients, strengthening our 
proprietary Nutriventia EDGE™ delivery platform, and developing solutions that address both consumer 
health needs and formulation challenges. We will continue investing in clinical research, application 
development, and next-generation delivery systems to support emerging health categories and evolving 
dosage formats.
Sustainability and quality will remain integral to our growth strategy. From responsible sourcing and 
manufacturing to initiatives such as Clean Label Project® Certification, we are committed to delivering 
ingredients that meet the highest standards of purity, transparency, and consumer trust.
As regulatory frameworks continue to evolve globally, we are strengthening our scientific, quality, and 
regulatory capabilities to help customers navigate changing requirements with confidence. By combining 
innovation, evidence-based research, and customer collaboration, Nutriventia aims to remain a trusted 
partner in shaping the future of the nutraceutical industry.
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At Nutriventia, staying aligned with global trends begins with understanding the evolving needs of 
consumers, brand owners, healthcare professionals, and manufacturers. As demand grows for clinically 
validated, clean-label, convenient, and personalized nutrition solutions, we develop science-backed 
ingredients that combine robust clinical evidence with formulation versatility and regulatory readiness.

Beyond consumer insights, we work closely with formulation scientists and manufacturing partners to 
address challenges related to ingredient stability, compatibility, and process efficiency. Through our 
proprietary EDGE™ delivery platform, we create innovative ingredient solutions that simplify formulation, 
improve manufacturability, and enable differentiated dosage forms without compromising efficacy.

Our commitment to quality, transparency, and sustainability is reinforced through stringent quality 
standards and initiatives such as Clean Label Project® Certification. Combined with ongoing 
collaboration with global partners, this helps us anticipate emerging health trends from sleep, stress, 
and cognitive health to healthy aging, metabolic wellness, sports nutrition, and novel delivery formats 
and translate them into clinically validated branded ingredients with global relevance.

NEW / INNOVATIVE PRODUCTS



At Nutriventia, conversations go beyond ingredients they begin with challenges and end with 
solutions. At Bharat Nutraverse Expo 2026, visitors can expect an engaging experience showcasing 
how science, innovation, and advanced delivery technologies are shaping the future of nutraceuticals.

Our booth will feature Nutriventia's portfolio of clinically validated branded ingredients, proprietary 
Nutriventia EDGE™ delivery platform, and the scientific research that underpins our innovations. 
Visitors will have the opportunity to interact with our scientific and business teams, explore 
formulation-ready ingredient solutions, and discuss approaches to addressing evolving consumer 
expectations, manufacturing challenges, and regulatory requirements.

Whether you are a brand owner, formulator, manufacturer, or product developer, our 
team will be available to exchange ideas, share insights, and help identify ingredient 
solutions across key health categories, including joint health, sleep, stress 
management, cognitive wellness, energy, immunity, and healthy aging.

Join us to discover how Nutriventia is partnering with the nutraceutical industry to 
transform scientific innovation into differentiated, market-ready products for 
India and global markets.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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COMPANY PROFILE

GLOBAL TRENDS & CONSUMER NEEDS
At OmniActive, staying aligned with global trends and 
evolving consumer needs is central to our strategy. We 
demonstrate resilience and adaptability by 
continuously innovating and responding to the 
dynamic landscape of health and wellness.
Our commitment to research and 
development is a key driver of this 
alignment. Innovation starts in our 
advanced R&D center, where 
rigorous science and 
proprietary

Established in 2005, OmniActive Health Technologies is committed to leading the consumer 
wellness industry through innovative science and natural ingredients. The company delivers 
science-backed, IP-protected Specialty Actives and an extensive portfolio of Standard Actives for 
global customers in the dietary supplements, functional foods, and beverage markets.

OmniActive recently launched a refreshed brand identity focused on global consumer wellness. 
Health and performance unfold across the wake-to-sleep rhythm of daily life and over years of 
changing needs. By structuring our approach around three consumer pillars—Performance & 
Active Nutrition, Everyday Wellness, and Health Span & Life Stages—we help you shape your 
portfolio around how people actually move, perform, recover, balance, and age. We meet your 
consumers where they are. We listen to your objectives. We discover alongside you to uncover 
whitespace, validate proof points, and shape solutions that sharpen your competitive edge.
OmniActive’s three consumer pillars are designed to support your growth, your pipeline, and 
your long-term brand ambitions. Through disciplined discovery, formulation expertise, 
regulatory clarity, and commercial insight, we act as an extension of your team—helping you 
differentiate, accelerate innovation, and bring scalable, high-impact products to market with 
confidence, delivering meaningful solutions that resonate at every stage of the health journey.
Our portfolio now includes 13 Specialty Actives, with recent product launches such as 
Capsimax Next, Sleeproot, Zenroot, Muvz—each designed to support diverse health 
categories ranging from mood, sleep, stress, mobility, and sports nutrition.

NEW / INNOVATIVE PRODUCTS



At the Bharat Nutraverse Expo 2026, visitors to the OmniActive booth can expect an 
immersive and informative experience that highlights our innovation, 
expertise, and global reach. Key highlights include:
1. Diverse Product Portfolio: Explore our comprehensive range of

science-backed ingredients that support a wide array of
health categories.

2. Interactive Product Prototypes: Experience our
ingredients in action through a variety of
prototypes available for tasting. These
ready-to-use concepts demonstrate the
versatility and effectiveness of our
solutions in real-world applications.

3. Expert Engagement: Connect with
our team of experts to learn more
about OmniActive’s market
successes, and how we’re
helping brands around the
world bring differentiated,
high-impact products
to market.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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Our vision is to lead the consumer wellness industry with science-backed ingredients and innovating 
at scale, while creating sustainable value for customers, employees, and shareholders.

technologies drive high-performance ingredient solutions. Our novel delivery systems allow 
manufacturers to incorporate clinically relevant levels of actives with superior formulation 
flexibility without compromising potency, integrity, or clean processing standards. 
Substantiated by 70+ clinical studies, our solutions deliver validated performance, giving 
brands confidence in every formulation.
We invest in high-potential product categories and leverage our proprietary consumer insights 
to guide our innovation pipeline. This focus allows us to deliver greater value to our customers 
and partners.

VISION
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COMPANY PROFILE
Key innovations (Winner of Health & Wellness Product of the Year at Fi India 2024 and the UN ESG 
GRIT Award for SDG Goals2 and 3)
• Proprietary Nano-emulsifi cation platform — Durmeric’s patented nano process converts

essential oils, oleoresins andfull-spectrum extracts into stable nano-emulsions that are fully
water- and oil-soluble. This enables instant miscibility inany beverage or food without turbidity
or colour change and substantially increases active-ingredient bioavailability.

• Broad library of nano extracts — Over 70 single-ingredient nano extracts (e.g., turmeric, tulsi,
ginger, saff ron, vetiver,nutmeg) plus ready blends (Ashwagandha+Rose, Curcumin+Amla,
Lemon+Ginger+Neem, Tulsi+Ginger) and many morecustomised blends designed for targeted
functional outcomes (immunity, sleep, digestion, stress, cardio support).

• B2B-ready formats and job-work model — Nano extracts formulated specifi cally for integration
into functional foods,beverages, nutraceuticals, Animal Nutrition ,cosmetics and topical creams.
It also has applications across functionalbeverages, gummies, teas, creams, pain balms, animal
nutrition and even bio-pesticides.

• Validated performance and safety data — Independent lab work: DLS particle sizing (nano
characterization for turmeric),Franz diff usion and dissolution studies showing multi-fold higher
release/permeation vs conventional extracts, cytotoxicitytesting (L929) showing non-cytotoxic at
relevant concentrations, and microbiological, mycotoxin and heavy-metal reportswith “Not
detected”/“BLQ” results for tested batches.

• Productized health kits — Curated combo packs (e.g., SleepWell, GutHealth, CardioCare,
AyurShield) that simplifyformulation and co-branding for corporate gifting, retail, and
private-label customers.

Why this matters for industry partners
• Faster product development: nano extracts are drop-in functional ingredients that remove

formulation hurdles (solubility,taste, turbidity).
• Dose effi ciency: higher bioavailability means smaller ingredient loads, lower logistics

cost, and cleaner label claims.
• New product categories: enables water-based functional beverages, clear drinks,

and topical formulations with improvedpermeation for both
Domestic and Export Applications.



NEW / INNOVATIVE PRODUCTS

Vision
• To be a global supplier of nano-enabled herbal and spice extracts that power the next

generation of functional foods, beverages, nutraceuticals, cosmetics and specialty agri
solutions — delivering measurable efficacy with clean labels and lower ingredient loads.

How we’re preparing
• Scale and manufacturing — Investing in scalable, low-cost wet-chemistry nano conversion to

keep unit economics competitive and speed new product introduction. This reduces barriers for
partners to adopt nano ingredients.

• Regulatory roadmap — Continued third-party testing, expanded certifications, and
documentation packages tailored for export markets (EU, US, GCC) to ease regulatory
acceptance for B2B customers.

• R&D pipeline — Expanding the product library (mushroom range, milk thistle, bhringraj,
licorice, green chilli, oregano, etc.) and developing application-specific formats (topical
creams, sprays, clear beverages, gummies). Preclinical and dissolution data will continue to be
generated to support claims.
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GLOBAL TRENDS & CONSUMER NEEDS

Strategic alignment levers
• Science-fi rst validation — Partnerships and testing with academic and accredited labs (IIT

Kanpur, BITS Pilani BIRAC labs,NABL labs, independent CROs) provide the data that formulators
and regulators require. Examples include DLS nanosizing, dissolution/diff usion (Franz) studies,
cytotoxicity testing, and microbiological/mycotoxin/heavy-metal certifi cates.

• B2B product design — Ingredients and blends are developed specifi cally for formulators:
water-soluble nano extracts,neutral visual impact (no turbidity), and consistent organoleptic
profi les so brands can preserve product aesthetics andtaste. The B2B leafl et and technical
literature emphasize co-development, job-work, and private-label readiness.

• Regulatory and quality readiness — Manufacturing in a GMP/ISO 22000/HACCP facility, FSSAI
classifi cation as functionalfoods, US FDA FFR registration for the facility, and third-party testing
reduce friction for export and large-scale customers.

• Market-driven SKUs and kits — Curated health kits and blends respond to consumer demand
for convenience, targetedbenefi ts (sleep, immunity, gut health), and gifting — trends that
continue to grow globally.

• Sustainability and sourcing — Farmer/FPO linkages via NABARD-MABIF support and supply
resilience, aligning with buyerexpectations for responsible ingredient supply chains.

• Commercial focus on B2B and exports — Early go-to-market emphasis on ingredient
partnerships, private label, and export customers (US, Europe, Middle East) positions the
company to scale with global formulators and retailers.
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VISIT US AT BHARAT
NUTRAVERSE EXPO 2026
B2B-oriented booth experience
• Technical showcase — Clear presentation of the nano platform, characterization data (particle

size, PDI), dissolution/diffusion graphs and safety certificates so R&D and procurement teams
can quickly assess technical fit.

• Sample library & application demos — Single-ingredient nano extracts and curated blends
available for sampling and on-site formulation demos: instant clear drinks and aroma /
organoleptic comparisons.

• Co-development & private-label discussions — Dedicated space for technical deep dives with
formulators: compatibility testing, custom blends, and scale timelines. Visitors can discuss pilot
runs, MOQ, and lead times.

• B2B collateral & data packs — Ready technical dossiers (safety, microbiology, heavy metals,
mycotoxins, cytotoxicity), stability and shelf-life information, and suggested formulation guides
for beverage, nutraceutical and topical applications.

• Commercial & export support — Sales team available to discuss pricing models, export
readiness, and partnership structures (co-development, private label, ingredient supply).

• Live Q&A with founders/technical leads — Opportunity to meet the founders and technical
leads to discuss IP, manufacturing capacity, and custom projects.

• Samples and pilot offers — Trial packs and pilot program options for qualified B2B partners to
accelerate testing and adoption.

OneDrop Wellness (Durmeric Naturaceuticals) brings a science-backed nano-emulsion platform that 
converts herbs and spices into fully water- and oil-soluble, high-bioavailability ingredients. With 
validated performance data, regulatory readiness, and a B2B-first go-to-market model, OneDrop 
enables formulators and brands to launch cleaner, more effective functional foods, beverages, 
nutraceuticals and topical products faster and with lower ingredient loads. Visit our booth to review 
technical dossiers, test samples, and explore co-development or private-label partnerships.



146

4F-06 G & H



147

NEW / INNOVATIVE PRODUCTS
We continuously monitor international market trends, scientific research, and regulatory 
developments to deliver ingredients that meet evolving consumer expectations.
Our focus includes:

• Clean-label, plant-based, and science-backed botanical ingredients.
• Standardized extracts with consistent active-marker content.
• Sustainable sourcing of medicinal plants through responsible procurement practices.
• Compliance with global quality standards and customer-specific requirements.
• Close collaboration with formulation companies to develop customized ingredient

solutions forcognitive health, immunity, stress management, healthy ageing, sports nutrition,
and wellness.

By combining traditional botanical knowledge with modern extraction technology, we 
supportcustomers in developing innovative nutraceutical products for global markets.

COMPANY PROFILE
At Phytosynt Natural Extracts, innovation is driven by science, quality, and sustainability. 
Over thepast few years, we have strengthened our portfolio with high-potency, standardized 
botanical extractsmanufactured to meet global quality requirements.
Our key innovations include:

• High-purity Bacopa monnieri extracts (10–60% Bacosides) with enhanced quality
consistency.

• Premium Ashwagandha extracts standardized up to 15% Withanolides by HPLC.
• Curcumin 95% Total Curcuminoids and value-added botanical extracts for nutraceutical

andfunctional food applications.
• Shilajit extracts with high Fulvic Acid content.
• Development of cleaner extraction and purification processes focusing on reduced

solventresidues, pesticide compliance, and improved product stability.
• Customized extract solutions developed according to customer specifications for

globalnutraceutical brands.
These innovations help formulators achieve better efficacy, quality assurance, and 
regulatorycompliance.
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Visitors to the Phytosynt Natural Extracts booth can expect:
• A comprehensive range of premium standardized herbal extracts.
• Our latest innovations in Bacopa monnieri, Ashwagandha, Curcumin, Shilajit, Garcinia,

Boswellia, Coleus, Licorice, and other botanical ingredients.
• Technical discussions with our team regarding ingredient selection, standardization

methods,quality assurance, and customized product development.
• Information on our manufacturing capabilities, quality systems,

and export-oriented solutions.
• Opportunities to explore long-term partnerships for

nutraceutical, pharmaceutical, functionalfood, and dietary
supplement applications.

Our objective is to help customers develop innovative, 
high-quality products through reliablebotanical ingredients 
backed by scientific expertise and manufacturing excellence.
Phytosynt Natural Extracts remains committed to 
delivering Nature’s Purity with Scientific Excellence 
while building long-term partnerships across the global 
nutraceutical industry.

Our vision is to become a globally trusted manufacturer and exporter of premium botanical 
extractsby delivering innovative, sustainable, and scientifically validated natural ingredients.
To achieve this vision, we are:

• Expanding our manufacturing capabilities and product portfolio.
• Investing in advanced extraction, purification, and analytical technologies.
• Strengthening quality systems to meet evolving international regulatory expectations.
• Enhancing sustainability through responsible sourcing, efficient manufacturing processes,

andenvironmental stewardship.
• Collaborating with research institutions and industry partners to develop

next-generationbotanical ingredients.
• Expanding our presence in North America, Europe, Asia, and emerging global

nutraceutical markets.
We believe innovation, quality, sustainability, and customer partnership will continue to drive 
our long-term growth.

GLOBAL TRENDS & CONSUMER NEEDS

VISIT US AT BHARAT
NUTRAVERSE EXPO 2026
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Today's consumers seek wellness products that are clean-label, convenient, 
effective, herbal and backed by science. Our Research & Development team 
continuously monitors global nutraceutical trends, emerging ingredients, and 
changing consumer lifestyles to create products that stay ahead of the market.
We focus on:

• Preventive Healthcare
• Clean Label & Plant-Based Formulations
• Sugar-Free & Low-Sugar Alternatives
• Functional Nutrition
• Personalized Wellness
• Innovative Delivery Formats

By combining market intelligence with scientific expertise, we help brands launch 
future-ready nutraceutical products with confidence.

GLOBAL TRENDS & CONSUMER NEEDS
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NEW / INNOVATIVE PRODUCTS

At Pious Laboratories, innovation is at the core of everything we create. We develop 
next-generation nutraceutical solutions that combine scientific research with consumer 
preferences to deliver products that are effective, convenient, and market-ready.
Our expertise includes:

• Functional Gummies
• Vitamin & Immunity Shots
• Oral Liquids & Syrups
• Sachets & Powder Blends
• Customized Wellness Solutions

Every formulation is designed using premium ingredients, validated processes, and 
rigorous quality testing to ensure superior performance and consumer satisfaction.



VISION
Our vision is to become one of India's leading innovation-driven nutraceutical partners, 
recognised globally for excellence in research, analytical testing, product development, 
and manufacturing.
Over the next decade, Pious Laboratories aims to:

• Expand advanced R&D capabilities
• Introduce globally competitive nutraceutical innovations
• Strengthen analytical testing and regulatory expertise
• Support brands in launching world-class wellness products
• Build long-term partnerships based on quality, innovation, and trust

We are committed to shaping the future of preventive healthcare through science and 
continuous innovation.

Discover how Pious Laboratories can transform your nutraceutical ideas into 
successful products.
Visit us to explore:

• Our latest nutraceutical formulations
• Functional Gummies & Vitamin Shots
• Custom Product Development Solutions
• Research & Analytical Testing Capabilities
• Private Label & Contract Manufacturing Services
• Packaging & Branding Support
• Expert Consultation with Our Technical Team
• End-to-End Solutions from Concept to

Commercialization
Whether you are launching a new brand or expanding 
an existing product portfolio, our team is ready to 
help you develop innovative, high-quality 
nutraceutical solutions tailored to your 
business needs.
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At Bharat Nutraverse Expo 2025, visitors can expect a 
focused, technical, and solution-oriented experience 
around herbal, fruit, vegetable,and spice powders for 
nutraceuticals and functional foods. Product 
showcase, Technical discussions, Samples and 
customization, Insights on trends.

VISIT US AT BHARAT
NUTRAVERSE EXPO 2026

GLOBAL TRENDS & CONSUMER NEEDS
We actively track and respond to key global shifts in the nutraceutical and ingredients 
sector. Market and regulatorymonitoring, customer-driven development, and a focus 
on preventive health and personalization.

Our 5–10 year vision is to become a trusted, innovation-led global supplier of high-quality 
herbal, fruit,vegetable, and spice powders for the nutraceutical and functional food industries, 
Product and application leadership, Regulatoryreadiness, Sustainability and responsible 
sourcing, Digital and data-driven operations.

VISION

We have expanded and upgraded our portfolio and processes to betterserve customers in the 
nutraceutical, functional food, and beverage sectors. Expanded powder portfolio; clean-label 
and standardizedofferings; improved processing and quality systems; enhanced traceability 
and documentation.

NEW / INNOVATIVE PRODUCTS
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REGIVA is a new-generation gut health supplement brand built on a simple but powerful insight: 
in India, the conversation aroundnutraceuticals has been dominated by generic wellness 
products designed for no one in particular.
REGIVA was built for a very specific person — the urban Indian man/woman, 25 to 50 years old, 
who eats reasonably well but stilldeals with persistent bloating, dull skin, and afternoon 
energy crashes.
Our launch range consists of two FSSAI-certified Health Supplement SKUs:
REGIVA Lume — Gut & Glow Fibre Capsules Formulated with Psyllium Husk 80% (700mg), 
cold-milled Flaxseed Powder (400mg), and Amla Extract 10:1 (100mg). The formulation 
addresses the gut-skin axis — the clinically established but commercially underexplored 
connection between digestive health and skin radiance.
Total actives: 1,200mg per serving. HPMC vegetarian capsule. MRP: Rs.899.
REGIVA Meta — Metabolic Fibre Capsules Formulated with Psyllium Husk 80% (700mg), 
defatted Fenugreek Seed Powder (300mg), and chicory-derived Inulin (200mg). 
Targetsdigestive and metabolic balance.
Total actives: 1,200mg per serving. MRP: Rs.899.
What makes REGIVA genuinely innovative in the Indian nutraceutical market is not a single 
ingredient but an approach — full dosetransparency. Every ingredient on every REGIVA label 
shows the exact milligram dose per serving. In a market where proprietaryblends and vague 
"superfood" claims are the norm, REGIVA's commitment to transparent, evidence-based dosing 
is a meaningful differentiator.
Both SKUs are manufactured in a GMP-certified, FSSAI-licensed 
facility using Indian-origin ingredients — Psyllium, Amla, 
Fenugreek,Flax seeds — that have decades of clinical evidence behind 
them. The amber glass bottle with induction seal reflects the 
samepremium standard as global nutraceutical brands, built entirely 
within India.

NEW / INNOVATIVE PRODUCTS
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GLOBAL TRENDS & CONSUMER NEEDS
REGIVA sits at the intersection of three of the most significant global nutraceutical trends:
1. The Gut-Skin Axis — Global research has firmly established the bidirectional relationship between the gut
microbiome and skinhealth. REGIVA Lume is formulated specifically around this science — Psyllium feeds the
microbiome, Flaxseed supports the skinbarrier from within, and Amla provides concentrated natural Vitamin C
for collagen synthesis. This gut-to-skin narrative is gaining rapidtraction globally but remains almost entirely
unaddressed in the Indian market.
2. Clean Label and Ingredient Transparency — Consumers globally, and increasingly in India, are
demanding to know exactly whatis in their supplements and at what dose. REGIVA's full-dose disclosure on
every label is a direct response to this trend. We do not useproprietary blends. Every milligram is declared.
3. Functional Food as Daily Habit — The global shift from curative to preventive supplementation aligns
perfectly with REGIVA'spositioning as a daily gut maintenance product — not a
remedy, not a cure, but a consistent daily habit with cumulative benefit.
Ourfibre-first formulation approach reflects this preventive philosophy.
From a regulatory standpoint, we have built REGIVA entirely within the FSSAI 
Health Supplements Regulations 2022 framework —which we view not as a 
constraint but as a quality standard that will ultimately separate credible brands 
from the many supplementproducts operating in grey areas.

REGIVA's 5-year vision is to become India's leading gut health 
supplement brand for man/women — and to use that position 
as aplatform for a broader nutraceutical ecosystem 
addressing the underserved women's health market in India 
and South Asia.
In the near term (Year 1–2), we are expanding the 
REGIVA range to seven SKUs across gut health, cortisol 
balance, skin longevity, hairand nail nutrition, and daily detox 
— all formulated with the same transparent-dose, 
Indian-ingredient-first philosophy.
In the medium term (Year 3–5), we intend to build REGIVA into a D2C-first 
omnichannel brand — present on our own platform, acrossmajor Indian 
e-commerce marketplaces, and in premium pharmacy and
wellness retail. Our target is to establish REGIVA as the
defaultgut health supplement recommendation for Indian
men/women.
In the long term (Year 5–10), we see a significant opportunity 
in the South Asian diaspora market — UK, GCC, Singapore, 
and NorthAmerica — where the Indian wellness consumer 
is underserved by local supplement brands that do not 
understand the Indian dietarycontext or gut-skin 
health priorities of Indian women.

VISION
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The REGIVA Product Range — Live display of REGIVA Lume and REGIVA Meta in our 
signature amber glass packaging, with fullformulation transparency materials available 
for review. Visitors can examine the actual label, declared ingredient doses, and 
theclinical rationale behind each formulation choice.
The Gut-Skin Science Story — An educational display explaining the gut-skin axis — 
the science behind why gut health directlyimpacts skin radiance, energy levels, and 
metabolic balance. Our booth will prioritise education over sales.
Formulation Deep-Dives — For trade visitors, distributors, and potential partners, 
detailed formulation sheets covering ingredientspecifications, sourcing standards, and 
FSSAI compliance documentation. We welcome conversations with CMOs, 
distributionpartners, retail buyers, and international trade representatives.
The REGIVA Range Roadmap — A preview of our upcoming SKU expansions including 
cortisol balance, daily gut cleanse, skinlongevity, hair and nail nutrition, and the men's 
wellness range — all in development for 2026–27.
We are particularly interested in connecting with international buyers and distributors 
from the GCC, UK, Singapore, and North Americamarkets at the Expo.

On sustainability, REGIVA is committed to responsible sourcing of Indian botanicals. Our 
Psyllium, Amla, Fenugreek, Flax seeds andInulin are all sourced from established Indian 
agricultural supply chains. Our amber glass packaging prioritises product integrity 
overplastic convenience.
On regulatory evolution, we actively welcome FSSAI's strengthening of the Health 
Supplement framework and support furtherharmonisation with Codex Alimentarius and 
international best practices.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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NEW / INNOVATIVE PRODUCTS
Saisha Agro Products has created and commercially introduced a distinctive farm-to-wellness 
model around India's indigenous fruits, beginning with Jamun (Syzygium cumini). Our flagship 
innovation is a laboratory-profiled Jamun wellness range, developed from fruit grown under our 
direct orchard supervision and presented in practical modern formats.
• Jamun Juice - a fruit-based beverage with no added sugar, available in 500 ml bottles and a

convenient 30 ml daily-shot format.
• Jamun Seed Powder - developed from the valuable seed fraction of the fruit, enabling fuller

utilisation of Jamun beyond the juice itself.
Rather than relying only on Jamun's traditional reputation, we have placed emphasis on 
measurable composition and transparency. Laboratory profiling of our Jamun products includes 
anthocyanins, ellagic acid, vitamin C, minerals, jamboline, total phenolic content and antioxidant 
capacity, together with food-safety and residue testing.
The products are already commercially available in the Indian market, including through 
established e-commerce channels. Our objective is to bring an under-utilised Indian superfruit 
into contemporary wellness and nutraceutical conversations through science, traceability and 
consumer-friendly formats.

GLOBAL TRENDS & CONSUMER NEEDS
Global wellness markets increasingly value clean labels, traceability, ingredient transparency, 
convenient formats and credible analytical evidence. Saisha's response begins at the orchard: we 
closely manage cultivation and post-harvest handling, then follow the product through processing, 
laboratory profiling and finished-pack presentation.
Our Jamun Juice contains no added sugar, and our laboratory work provides objective information 
about nutritional and bioactive constituents. We have also undertaken broad agrochemical-residue, 
heavy-metal and microbiological testing as part of our emphasis on purity and responsible production.
The 30 ml Jamun format reflects another important global trend - making traditional plant- and 
fruit-based wellness products convenient enough to fit modern daily routines. Our operating philosophy 
is: Science inspired by nature. Wellness rooted in tradition.

Our vision is to build Saisha Agro Products into a science-backed Indian superfruit platform 
connecting Indian agricultural biodiversity with domestic and international wellness markets.
Jamun is our starting point. Over the coming years, we plan to progressively develop selected Indian 
fruits and botanicals - including Jamun, Amla, Mango, Tamarind, Guava and Pomegranate - into 
differentiated foods, ingredients and wellness products supported, wherever appropriate, by analytical 
profiling, responsible cultivation and transparent sourcing.

VISION
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Our priorities include:
• Farm-level traceability and residue-conscious cultivation.
• Greater utilisation of whole agricultural produce and by-products.
• Sustainable orchard management and biomass recycling.
• Laboratory-led product characterisation and continuous quality validation.
• Convenient, clean-label formats suited to modern consumers.
• Strategic partnerships for processing, research, distribution, private label and exports.
We currently process our products using the post-harvest / food-processing facilities of Mahatma
Phule Krishi Vidyapeeth (MPKV), Rahuri, with technical interaction and guidance from experts, while
Saisha retains control over the orchard-origin raw material and product specifications. As market
demand expands, we intend to scale manufacturing capacity in a disciplined manner aligned with
confirmed commercial requirements.
Our long-term objective is to demonstrate that closely managed Indian orchards can become the
starting point for high-value, scientifically characterised wellness products with global relevance.

Visitors to Saisha Agro Products - Stall 4F-19 A will experience the journey of Jamun 
from orchard to modern wellness product.
• • Taste our Jamun Juice, including the convenient 30 ml daily-shot format.
• • Explore our Jamun Seed Powder and the potential for fuller utilisation of this

indigenous Indian fruit.
• • See the laboratory profile behind our products, including quantified

nutritional and bioactive constituents.
• • Understand our farm-to-product approach - orchard

management, hygienic post-harvest handling, processing
and finished products.

• • Discuss opportunities for distribution, export,
institutional supply, bulk procurement, private
label / white label and future
collaboration.

For international buyers, 
nutraceutical companies, 
distributors and wellness 
businesses seeking distinctive Indian
products, Saisha presents an 
opportunity centred on an 
indigenous Indian superfruit, 
grown with care, characterised 
by science and presented for 
the modern wellness 
market.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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COMPANY PROFILE
As a pioneer in the nutraceutical industry, Sami-Sabinsa Group continues to advance its position as a global leader by 
seamlessly integrating research, process development, and large-scale manufacturing. Over the past 2-3 years, the 
company has further strengthened its robust innovation ecosystem anchored in science-backed proprietary 
ingredients, clinical validation, and strong intellectual property, with growing emphasis on next-generation 
formulation approaches.
This progress is further reinforced by the expansion of the manufacturing facilities in India, significantly enhancing 
production capacity and operational strength to meet growing demand. With over 500 global patents, we continue to 
drive the commercialisation of novel ingredients, setting new benchmarks in quality, efficacy, and scientific rigour 
within the nutraceutical and cosmeceutical industry. 
Over the past 2–3 years, our company has introduced several innovative products that reflect our deep commitment to 
science-backed wellness and ingredient purity. These launches are not just products — they represent a shift in how 
nutraceuticals are perceived, delivered, and absorbed by the body. Some of the products are:
1. Curcumin C3 Power Effervescent Tablets – We launched Curcumin C3 Power Effervescent, a breakthrough in

turmeric-based supplementation. Traditional curcumin faces poor absorption — our effervescent format
enhances bioavailability significantly, making it faster acting and more effective. It also offers a convenient,
water-soluble solution without the need for capsules or tablets, ideal for daily use and on-the-go consumers.

2. Shagandha® – Rooted in Tradition, Proven by Science Prepared from the roots of Withania somnifera,
Shagandha® is standardized to contain a minimum of 2.5% Withanolides analysed as per the USP monograph
(HPLC). Clinical studies have highlighted its potential as a supplement for managing stress and well-being.

3. LactoSpore® – It is a patented and well-researched probiotic strain of Heyndrickxia coagulans (Bacillus
coagulans) MTCC 5856. LactoSpore® has been clinically proven to support overall gut health, particularly in
adults with diarrhoea-predominant irritable bowel syndrome (IBS), depression with IBS, and to promote a healthy
gut microbiome composition.

4. CurCousin® is a branded nutritional ingredient containing the bioactive Calebin A (analogue of Curcumin) with
self-affirmed GRAS status. CurCousin® has been clinically studied ingredient with proven health benefits for
managing healthy weight, lipid levels and metabolic health.

5. Sabroxy® is a patented, clinically validated extract from Oroxylum indicum, supporting healthy cognitive function.
6. Sabeet®, from beet root extract, has demonstrated its potential as an effective supplement for reducing arterial

stiffness in postmenopausal women.
7. LivLonga® is a unique formulation of three scientifically validated ingredients, Curcumin C3 Complex®, Livinol®

and Bioavailability enhancer (BioPerine®), to support healthy liver function.
8. DigeZyme® – With growing digestive concerns, we introduced DigeZyme®, a multi-enzyme complex that

includes amylase, protease, lipase, cellulase, and lactase. Backed by clinical validation, this product supports
improved digestion and gut health.

9. LactoSporin®, a patented postbiotic, has become a key ingredient in cosmetic formulations targeting sensitive
skin and acne. It helps balance the skin microbiome, reduce inflammation, enhance skin hydration, and protect
the skin from oxidative stress. Clinical studies have proven it to be a natural remedy for skin aging and acne.

10. Mangiophelin® is a patented, novel composition which offers comprehensive skin protection by addressing
multiple signs of aging, rejuvenating the skin, and brightening the skin tone.

11. Babchiol® is a plant-based alternative to Retinol, comprising 99% pure Bakuchiol. It comes with many benefits of
skin care, such as promoting healthy skin texture and helping to reduce wrinkles.

Our Approach: Innovation Rooted in Ingredient Integrity
All these products reflect our core philosophy — delivering clean, effective, and globally benchmarked 
formulations for Indian consumers. By combining 35+ years of ingredient expertise with a modern wellness 
approach, we're shaping the future of preventive health and functional nutrition.



GLOBAL TRENDS & CONSUMER NEEDS
Over the next 5-10 years, Sami-Sabinsa Group aims to further strengthen its position as a 
science-driven leader in the global nutraceutical and cosmeceutical industry. As the prevalence of 
non-communicable diseases continues to rise and consumers increasingly adopt preventive approaches 
to health, we see prominent opportunities in areas such as metabolic health, healthy ageing, stress 
management, gut health, cognitive wellness, and personalised nutrition.
The company has built a strong global presence through its portfolio of export-oriented, research-driven 
ingredients. Building on this foundation, we see significant potential in expanding our presence in the 
finished product segment, enabling us to bring our science-backed innovations closer to consumers while 
complementing our established ingredient business. 
Sustainability and supply chain resilience will remain integral to our long-term growth. Through our 
contract farming initiatives and strong farmer network, we will continue to support responsible sourcing, 
raw material quality, and long-term supply security. By combining innovation, sustainability, and 
operational excellence, we are well positioned to address evolving health needs and create long-term 
value for all stakeholders.
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The rising burden of non-communicable diseases (NCDs) such as diabetes, obesity, and cardiovascular 
disorders continues to drive demand for preventive and functional nutrition products, creating 
opportunities for innovation and market growth. Metabolic health, sleep & stress management, sports & 
fitness, gut microbiome balance, hormonal balance, and healthy ageing are the key health categories of 
importance in India. These categories are increasingly aligned with global wellness trends, reflecting the 
increased demand for preventive and evidence-based nutrition.
Metabolic health and stress management are gaining strong attention due to the growing concerns 
around sedentary lifestyles, poor dietary habits, and overall health & wellness. 
Sports and fitness solutions are witnessing high importance, especially among younger consumers 
focusing on physical appearance, strength, and endurance. 
Gut microbiome balance is emerging as a key focus area, driven by increasing demand for probiotics, 
prebiotics, and postbiotics.
Healthy ageing is becoming a major focus as life expectancy continues to rise, with consumers seeking 
solutions for proactive longevity, supporting joint health, cognitive performance, and skin health. In India, 
nutricosmetics and women’s health-focused supplements are seeing increasing demand, especially in 
areas related to hormonal and metabolic imbalances such as Polyendocrine Metabolic Ovarian 
Syndrome (PMOS).
At Sami-Sabinsa Group, every stage of manufacturing is guided by a thoughtful approach that blends 
traditional Ayurvedic principles with modern scientific research. This has enabled us to develop natural, 
innovative, and scientifically validated ingredients with proven efficacy. We prioritise quality, safety, and 
effectiveness across all our products. The company also supports contract farming to ensure sustainable 
sourcing and consistent raw material quality. Over the past three decades, these principles have enabled 
us to consistently deliver high-quality ingredients driven by science, innovation, and sustainability.

NEW / INNOVATIVE PRODUCTS



Visitors to the Sami-Sabinsa Group booth can expect an immersive experience into future science-led 
innovations in natural health, wellness, and beauty – backed by evidence-based research and decades of 
global expertise.
At Sami-Sabinsa Group, we lead the nutraceutical and cosmeceutical industries with our portfolio of 
scientifically proven, standardised phytoextracts—each backed by robust clinical studies and global 
patents.
Key highlights in the event would be the following:
• Curcumin C3 Complex® – The most clinically studied Curcumin brand
• DigeZyme® – A versatile, multi-enzyme digestive support blend
• LactoSpore® – A popular clinically studied, GRAS, shelf-stable probiotic
• Acnil® DCX – A targeted botanical complex for clear skin
• pTeroWhite® – Glow brighter with natural protection
• Shagandha® – Correctly standardised ashwagandha. Relax, reduce stress & anxiety
• LactoSporin® – A novel postbiotic for acne-free skin and to fight skin ageing
• BioPerine® – Nature’s bioavailability-enhancing thermonutrient
In addition to these established ingredients, the portfolio is expanding with next-generation bioactive
innovations such as Mangiophelin, designed for multi-pathway skin ageing support across topical and
nutricosmetic applications, and Babchiol®, a plant-derived alternative to retinol that delivers anti-ageing
benefits while minimising the dryness, redness, and irritation commonly associated with retinol use.
Innovative Finished Formulations:
Alongside our portfolio of award-winning ingredients, we will showcase a range of innovative finished
product concepts, designed to address the evolving consumer preferences for clean-label, effective, and
convenient health and beauty solutions.
Featured formats include:
• Functional gummies, effervescent tablets, capsules, sachets, oral dissolving films, powders, and

ready-to-drink premix solutions
• Topical formulations, including creams, serums, gels, and lotions enriched with our botanical actives
• Beauty-from-within and nutricosmetic blends developed to support modern skincare and wellness
• Customised, market-ready solutions tailored for private-label and brand collaborations

As the global regulatory landscape for nutraceuticals continues to evolve, we view compliance, 
scientific substantiation, and quality assurance as strategic differentiators rather than obligations. With 
a long-standing presence in highly regulated markets and manufacturing facilities accredited to 
internationally recognised standards, Sami-Sabinsa is well positioned to adapt to changing regulatory 
requirements. We will continue to invest in robust scientific validation, quality systems, and transparent 
product claims to ensure our ingredients meet the highest standards of safety, efficacy, and regulatory 
compliance. We also remain committed to working closely with regulatory bodies, government 
agencies, and councils such as SHEFEXIL to support developing policies and standards related to the 
nutraceutical sector.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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NEW / INNOVATIVE PRODUCTS
• Community-Led Primary Processing: Implemented standardized, hygiene-focused primary

processing, sorting, grading, and moisture-controlled packaging at the village level for
forest-sourced raw materials (Chironji, Tamarind seeds, Tikhur, Mahua, and herbal roots).

• Tribal Skill Empowerment Model: Established structured field-training modules for local
tribal collectors on non-destructive wild harvesting, preventing contamination, and ensuring
consistent raw-ingredient grade quality right from forest collection.

• Pure & Unadulterated Forest Botanicals: Delivered pure, additive-free forest superfoods and
herbal ingredients (such as native Tikhur starch, raw wild forest seeds, and traditional fruit
concentrates) directly from the pristine forest belts of Bastar/Sukma to commercial buyers.

• Demand for Clean-Label & Wild-Harvested Superfoods: Consumers and nutraceutical
formulators are increasingly shifting toward single-origin, wild-foraged,

• organic, and minimally processed plant actives. Our minor forest produce is naturally
grown without synthetic fertilizers or chemical pesticides.

• Ethical Sourcing & Social Traceability: Global markets value ethical supply chains. We offer
transparent sourcing that directly supports tribal livelihoods and fair-trade practices in
tribal regions.

• Quality Assurance & Preservation: Upgrading traditional post-harvest 
cleaning and vacuum/airtight packing solutions to retain natural 
bio-actives, shelf life, and active phytoconstituents 
required for nutraceutical formulations.

GLOBAL TRENDS & CONSUMER NEEDS
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• Value Addition & Extraction Capabilities: Transitioning from primary raw material supply to
semi-processed extracts, standardized powders, and botanical fractions (e.g., Mahua
bio-actives, Chironji oils, and high-purity Tikhur starches).

• Sustainable Forest Conservation: Partnering with forest protection bodies and local gathering
clusters to implement rotational harvesting practices that safeguard biodiversity and forest
regeneration.

• Quality & Regulatory Compliance: Expanding certifications (FSSAI, GMP, Organic, and
Traceability standards) to cater directly to domestic nutraceutical manufacturers and
export-oriented botanical brands.

VISION

• Live Raw Ingredient Showcase: Direct display of raw, cleaned, and processed forest
botanicals from Sukma, including Chironji kernels, Tamarind seeds, wild Til/Sesame,
traditional dried roots, pure Tikhur powder, and natural fruit leathers/Aam Papad.

• Direct Sourcing Opportunities: B2B engagement opportunities with formulators, ingredient
distributors, and dietary supplement brands seeking steady supply chains for authentic
Indian minor forest produce.

• Impact & Sustainability Insights: An inside look into how tribal enterprise models in
Chhattisgarh bridge grassroots forest conservation with commercial ingredient pipelines.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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NEW / INNOVATIVE PRODUCTS
Healthy food should not be occasional, expensive or difficult to prepare. It should be tasty, 
convenient, preservative-free and accessible enough to become part of everyday eating.
Our innovation focuses on making millets and traditional grains more accessible, enjoyable and 
convenient for regular consumption.
Although awareness of the nutritional value of millets is growing, converting awareness into regular 
consumption remains a challenge. Research involving more than 15,000 urban Indian consumers 
across seven cities found that 22% cited taste as a reason for not consuming more millets, while 
preparation time and household eating habits were also identified as barriers.
Shuddham addresses this gap through careful processing, formulation and product design.
We roast selected grains and millets before milling and formulating them into convenient 
ready-to-cook products. This process is designed around the final consumer experience—making 
millet- and grain-based foods easier to prepare, enjoyable to eat and practical for everyday routines.
Our products are inspired by:
““ÉØ⁄U ∑§ SflØŒ •ı⁄U ◊Ø° ∑§ „UØÕÙ¥ ∑§Ë ‡ØÈfÃØ ‚””
We are bringing the familiarity and comfort of traditional Indian food into formats designed for 
today's lifestyles.
We began our journey with three offerings:
Khaman Mix | Chilla Mix | Healthy Drink
These are only the beginning of a much broader product portfolio. Additional products are being 
developed and will be introduced progressively across different everyday food and beverage 
occasions over the coming months.
A key part of our philosophy is preservative-free food. We believe healthier eating becomes 
sustainable when food is also tasty, affordable, convenient and easy to prepare.
Our approach is therefore not simply about selecting nutritious ingredients.
We take nutritious grains and millets and make them easier to cook, easier to enjoy and easier to 
include in everyday life.

GLOBAL TRENDS & CONSUMER NEEDS
Shuddham is aligned with the growing global movement towards cleaner-label foods, plant-based 
nutrition, traditional grains, convenient food formats and preventive everyday wellness, while remaining 
deeply rooted in India's rich food heritage.
Today's consumers increasingly seek a combination of nutrition, taste, convenience, affordability and 
transparency.
For Shuddham, the challenge is therefore not simply to create awareness about healthy food. It is to 
convert awareness into actual consumption.
Millets are particularly relevant to this opportunity. The United Nations declared 2023 the International 
Year of Millets, following India's initiative, bringing global attention to their nutritional, agricultural, 
environmental and sustainability potential.



Shuddham's vision is to contribute to a larger global movement towards better everyday nutrition by 
making healthy food practical, enjoyable and accessible.
The recognition of 2023 as the International Year of Millets by the United Nations, following India's 
initiative, created global momentum around the nutritional, environmental, agricultural and economic 
potential of millets.
For Shuddham, the next opportunity is to take this awareness one step further:
From knowing about millets to actually eating them regularly.
We believe millets should not remain limited to a niche “health food” category. They can become part 
of mainstream, everyday eating when presented in formats that address the practical barriers of taste, 
preparation, convenience and affordability.
Our long-term vision is therefore not simply to create a larger product catalogue. It is to encourage a 
change in everyday eating behaviour.

VISION
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Millets provide dietary fibre, protein and important micronutrients such as iron, zinc and 
calcium, making them valuable components of diversified diets. Their potential 
contribution to nutrition, food security and resilient food systems has also increased 
global interest in their cultivation and consumption.
However, we believe that the real opportunity lies in making millets easy and enjoyable to 
eat regularly.
Shuddham works at this consumer end of the opportunity:
From awareness of millets to actual consumption of millets.
Our approach is centred on five principles:
Healthy • Tasty • Preservative-Free • Convenient • Affordable
We do not want consumers to feel that choosing healthier food means compromising on 
taste, convenience or affordability.
We want them to be able to say:
“This is healthy — and I actually enjoy eating it.”
Shuddham brings together the goodness of traditional grains with the comfort of 
ÉØ⁄U ∑§Ê SflØŒ •ı⁄U ◊Ø° ∑§ „UØÕÙ¥ ∑§Ë ‡ØÈfÃØ, reimagined for today's lifestyles.
Our objective is not to replace traditional food. It is to make its goodness easier to 
experience through convenient, preservative-free formats.
This is the foundation of our philosophy:
One Healthy Meal. Every Day.
A meal that is:
Healthy. Tasty. Preservative-Free. Convenient. Affordable.
•Ø„UØ⁄U‡ØÈhı ‚ûfl‡ØÈÁh—
Āhāraśuddhau Sattvaśuddhi
With purity of food comes purity of being.



Visitors to the Shuddham booth will experience more than a range of food products. They will 
discover our approach to making healthier eating easier, tastier, preservative-free, convenient and 
affordable.
We will showcase our initial portfolio:
Khaman Mix | Chilla Mix | Healthy Drink
alongside a preview of our expanding product pipeline, with additional products being developed 
for different everyday food and beverage occasions.
Visitors can explore:
• Our approach to millet- and grain-based everyday nutrition.
• How we use roasting, processing and formulation to create convenient ready-to-cook products.
• How roasting and processing help us develop products designed around taste, convenience

and ease of preparation.
• How Shuddham addresses practical barriers such as taste, preparation effort and convenience

associated with regular millet consumption.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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Over the next 5–10 years, Shuddham aims to:
• Make one healthy, preservative-free, tasty and convenient meal every day an easier and

more achievable choice for consumers.
• Make millet-based foods more mainstream by addressing barriers related to taste,

preparation effort and convenience.
• Promote greater awareness of the role of nutritious everyday foods in family and individual

well-being.
• Continue developing innovative food formats that bring together traditional grains and

modern lifestyles.
• Build a wider portfolio across different meal occasions, tastes and consumer needs.
• Strengthen systems for food safety, quality, traceability, standardisation and regulatory

compliance as we scale.
• Stay aligned with UN Sustainable Development Goal 5 (Gender Equality) by fostering

inclusive, equitable opportunities for women across our value chain, from sourcing and
production to distribution and leadership.

• Progressively adopt more responsible approaches to sourcing, production efficiency and
packaging.

• Build distribution and market presence across India while exploring international
opportunities for Indian millet- and grain-based food products.

• Create a brand that connects India's traditional food wisdom with modern consumer
expectations and global food trends.

Our ambition is bigger than simply building a product portfolio.
One meal can begin a habit.
One habit can influence a lifestyle.
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• Our commitment to preservative-free food.
• Our focus on making healthier choices affordable and approachable.
• The connection between traditional Indian food wisdom and contemporary convenience.

• The thought behind our ““ÉØ⁄U ∑§ SflØŒ •ı⁄U ◊Ø° ∑§ „UØÕÙ¥ ∑§Ë ‡ØÈhÃØ”” philosophy.
• Our One Healthy Meal. Every Day. approach.
• Our upcoming product pipeline and future categories.
• Potential opportunities for distribution, retail, institutional, private-label and international

partnerships.
Most importantly, visitors will understand that Shuddham is not asking consumers to completely 
change the way they eat.
We are making one better meal easier to choose.
THE SHUDDHAM PHILOSOPHY
•Ø„UØ⁄U‡ØÈhı ‚ûfl‡ØÈÁh—
Āhāraśuddhau Sattvaśuddhi
With purity of food comes purity of being.
Shuddham is rooted in a simple thought:
ÉØ⁄U ∑§ SflØŒ •ı⁄U ◊Ø° ∑§ „UØÕÙ¥ ∑§Ë ‡ØÈfÃØ ‚ ¬˝Á⁄UÃ, •Ø¡ ∑§Ë ¡ËflŸ‡Øı‹Ë ∑§ Á‹∞–
We bring together:
Traditional Grains + Modern Processing + Great Taste + Convenience + Preservative-Free Food + 
Affordability
to make healthier eating easier to adopt.
One Healthy Meal. Every Day.
Tasty • Preservative-Free • Convenient • Affordable
OUR BELIEF
We believe that healthy eating should not feel like a compromise.
It should not mean:
• giving up taste,
• spending excessively,
• spending hours in the kitchen, or
• treating healthy food as an occasional choice.
Instead, it should be simple enough to start, enjoyable enough to continue and practical enough 
to become part of everyday life.
Shuddham is not only about selling food.
It is about creating awareness, encouraging better choices and making healthier eating easier.
•ãŸ¢ ’˝±◊
Annam Brahma
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Food is sacred.
For us, this thought represents the respect with which food should be created, prepared and 
consumed.
SHUDDHAM — OUR PROMISE
From the taste of home.
From the purity of a mother's kitchen.
Through the goodness of traditional grains.
With the convenience of modern life.
One Healthy Meal. Every Day.
Tasty. Preservative-Free. Convenient. Affordable.
SHORT COMPANY DESCRIPTOR
Shuddham is a purpose-led Indian healthy-food brand creating tasty, preservative-free, 
convenient and affordable millet- and grain-based foods to make healthier eating a part of 
everyday life.

SHORT BRAND DESCRIPTION FOR THE EXPO
Rooted in the taste of home and inspired by the purity of a mother's kitchen, Shuddham creates 
tasty, preservative-free and convenient millet- and grain-based foods that make one healthy 
meal every day easier to choose.
CLOSING LINE
From the warmth of home to the needs of modern life.
From traditional grains to everyday nutrition.
From one healthy meal to a healthier lifestyle.
SHUDDHAM
One Healthy Meal. Every Day.
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GLOBAL TRENDS & CONSUMER NEEDS
We maintain a pulse on the global market through a proactive, dual-approach of 
international marketintelligence and active trade participation. Siddhayu exhibits at 
premier global forums, regularly attendingand exhibiting at events including Vitafoods 
Europe, SupplySide West (Las Vegas), Vitafoods India,and Arab Health (Dubai).
To further scale our global footprint, we are expanding our exhibition calendar to 
include Vitafoods Asia(Bangkok) and Vitafoods South America (São Paulo) 
starting next year. This continuous cross-border engagement, paired with active 
participation in global scientific webinars, allows us to anticipateshifting consumer 
demands and swiftly introduce trend-aligned ingredients to our clients.

Siddhayu Life Sciences Pvt. Ltd. entered the nutraceutical segment two years ago with a core 
mission: tointroduce to pioneer New-Generation, Evidence-Based Nutraceuticals. Our 
compositions have novelingredients that are backed with science, to establish the efficacy and 
safety of the product.
Our portfolio currently features 47 cutting-edge products, with an additional 25 formulations 
slatedfor launch within the next six months.

NEW / INNOVATIVE PRODUCTS

Our long-term vision focuses on therapeutic diversification, consumer-centric delivery formats, 
anduncompromising quality. We are dedicated to developing novel ingredients and synergistic 
combinationsspecifically targeting high-growth medical segments, including Cardio Metabolic 
Health, CNS Health, GI Health, Bone & Joint Support, Kids Health, Longevity & Healthy 
Aging, Women’s Health, and Geriatric Care.
Simultaneously, we are pioneering advanced alternative delivery formats—such as probiotics, 
effervescent tablets, single shots and 
functional liquids/powders—designed 
to eliminate 'pillfatigue' and 
enhance consumer 
compliance across these 
demographics.

VISION
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Visitors to the Siddhayu Life Sciences Pvt. Ltd. Booth (Stall No. 4F- 06B) will experience 
acomprehensive deep-dive into the future of evidence-based wellness. Our team will 
showcase our latestnutraceutical innovations, sharing the deep clinical science and distinct 
market differentiators that set ourportfolio apart.
We invite attendees to share their requirements with our 
team; we offer a full-service collaborative pipeline —from 
concept brainstorm and custom formulation across various 
delivery formats to contractmanufacturing at our 
world-class WHO-GMP certified plant. 
Whether you are looking for 
next-generationingredients 
or a robust manufacturing 
partner, booth 4F- 06B is 
your destination for scalable 
industrysolutions.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026

To support this vision, we have established a state-of-the-art, WHO-GMP certified manufacturing 
facility engineered to match the stringent quality benchmarks of global pharmaceutical majors. 
Ourimmediate regulatory roadmap includes securing NSF certification. Our plant is compliant as 
per theEU GMP and Australian (TGA) guidelines.
By implementing rigorous quality control protocols at every manufacturing stage and partnering 
withleading domestic and global pharma companies, we ensure continuous improvement and total 
alignmentwith international regulatory evolutions.

VISION
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GLOBAL TRENDS & CONSUMER NEEDS
Products made are of international quality & most premium packaging, fulfilling the 
daily requirements of consumers seekingeffective & premium supplements for their 
Stress & Sleep Support, Gut health support, Vegan Omega3 Oil, Mind healthsupport 
and Skin Radiance.

We are launching 5 new products, which are uniquely & thoughtfully crafted nutraceutical 
formulas for optimal results.

NEW / INNOVATIVE PRODUCTS

To establish the brand in the Indian as well as global market in the coming few years by offering 
science-backed, results-oriented, & certified product range.

VISION

Premium new supplement range in premium packaging.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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COMPANY PROFILE

Suisan Lifecare is a pioneering life sciences enterprise dedicated to redefining preventive 
wellness through a harmonious blend of ancient wisdom and cutting-edge biotechnology. 
Guided by the belief that true health begins in the gut the core of the gut-brain axis), Suisan 
champions holistic well-being powered by science and nature.
Everything we do is guided by our philosophy:
Renew. Revive. Rejuvenate.
Renew by restoring the body's nutritional balance with plant-based nutrition.
Revive through continuous research, innovation, and high-quality ingredients.
Rejuvenate by helping people live healthier and more active lives through better nutrition.
Our products are developed using our globally patented (US, Canada and Europe) 
StrainBoost™ Technology, which improves nutrient absorption and helps the body utilize 
nutrients more effectively. Each Suisan formulation is crafted under the ‘clean label’ approach; 
our vegan, non-GMO, and Pectin-based products are infused with botanicals like Ashwagandha, 
Bramhi, and Moringa, and enhanced by clinically validated Probiotics.
At its heart, Suisan Lifecare is more than a nutraceutical company; it is a movement for 
preventive, personalized wellness driven by sustainability, innovation, and social impact to 
nurture health at every step.
At Suisan Lifecare, we are committed to supporting India's vision of a healthier nation. We aim to 
contribute to national healthcare and nutrition initiatives such as Poshan Abhiyaan, Ayushman 
Bharat, the National Ayush Mission, Eat Right India, Fit India, Anemia Mukt Bharat (AMB), 
Make in India, and Atmanirbhar Bharat by promoting preventive healthcare, better nutrition, 
and scientific innovation.
Backed by internationally recognized quality and food safety standards, we continue to develop 
innovative nutritional solutions for India and the global market.
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Our vision is to make preventive healthcare a part of everyday life by providing innovative, 
plant-based nutritional solutions backed by science.
Over the next 5-10 years, we aim to become one of India's leading botanical biotechnology 
companies and expand our presence across global markets.
We will continue to invest in botanical research, strengthen StrainBoost™ Technology, and 
develop next-generation nutraceuticals that are more effective, safe, and accessible.
We also aim to work closely with healthcare professionals, researchers, educational institutions, 
industry partners, and government-led health and nutrition initiatives to promote preventive 
healthcare and improve public awareness about nutrition.
By aligning our efforts with national programs such as Poshan Abhiyaan, Ayushman Bharat, the 
National AYUSH Mission, Eat Right India, Fit India, Make in India, and Atmanirbhar Bharat, 
we hope to contribute to building a healthier, stronger, and nutritionally empowered India.
At the same time, we aspire to showcase India's botanical heritage and scientific innovation on 
the global stage, making India a leader in precision nutrition and preventive healthcare.
We remain committed to developing intelligent botanical solutions that improve lives, promote 
better health, and create a healthier future for generations to come.

Our globally patented StrainBoost™ Technology enables the inclusion of live, heat-stable 
probiotics in gummies, beverages and foods - eliminating the need for refrigeration while 
preserving potency. Through its three strategic verticals - Saisei (Urban and Institutional 
wellness), Baaham (Community and Family Nutrition), and Vanathi (Women & Maternal Health). 
Suisan delivers science-backed, accessible nutrition across all segments of society.
This enables us to:

• Improve nutrient absorption
• Increase bioavailability
• Enhance ingredient effectiveness
• Support better health outcomes

Instead of simply providing nutrients, our products help the body absorb and use them 
more efficiently.

GLOBAL TRENDS & CONSUMER NEEDS

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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Sunpure Extracts continuously aligns with global 
market trends by investing in research-driven 
innovation, developing clinically supported botanical 
ingredients, and offering clean-label, sustainable, and 
traceable solutions. Our focus on scientific validation, 
regulatory compliance, and customer-centric product 
development enables us to meet the evolving needs of 
the global nutraceutical industry.

COMPANY PROFILE

Sunpure Extracts has strengthened its portfolio with 
innovative, science-backed botanical ingredients 
including CurcuBoost® (clinically validated, patented, 
and US DMF filed), PhytoGallant™ (Alpinia galanga 
extract), Liposomal Extracts, Rosemary Extract, and 
premium ethanol-extracted botanical ingredients. 
These innovations are designed to address the growing 
demand for high-efficacy, clean-label, and clinically 
supported natural ingredients across the nutraceutical 
and functional food industries.

NEW / INNOVATIVE
PRODUCTS
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Visitors to the Sunpure booth will explore our latest portfolio of clinically validated, 
patented, and high-purity botanical ingredients designed for nutraceutical and functional 
food applications. They can interact with our technical and commercial experts, learn about 
innovative ingredient solutions and discover how Sunpure can support the development of 
next-generation health products.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026

Our vision is to become a globally 
recognized leader in science-backed 
botanical ingredients by expanding our 
portfolio of clinically validated and patented 
products. We are investing in sustainable 
manufacturing, advanced extraction 
technologies, regulatory excellence, and 
strategic global partnerships to address 
future market demands while promoting 
responsible and environmentally 
conscious growth.

GLOBAL TRENDS &
CONSUMER NEEDS
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NEW / INNOVATIVE PRODUCTS
Synthite continues to focus on developing high-performance botanical and nutraceutical 
ingredients that combine natural sourcing,standardised actives, improved delivery systems, 
and application-specifi c functionality.
Our recent innovation focus includes next-generation botanical extracts and diff erentiated 
delivery systems designed to improvebioavailability, stability, sensory performance, and ease of 
formulation. Key areas include standardised botanical extracts such as Tocotrienols from 
Annatto, Ursolic Acid–Enriched Rosemary Extract, Rosmarinic Acid–Enriched Rosemary 
Extract, Gamma-Oryzanol–Enriched Rice Bran Oil, Green Coffee Extract (Enriched in 
Chlorogenic Acids), Sea Buckthorn Oil (Enriched in Omega-3, 6,7, 9 Fatty Acids), Bacopa 
extract (enriched in Bacosides), Plant Proteins, High purity Bixin powder, Natural Vanilla for 
NutraceuticalFlavouring Applications, and our Antioxidant Solutions — Natural and 
Effective Antioxidants (NEAOX) — along with other specialisednatural ingredients and novel 
dispersible systems.
We are also developing application-oriented formats beyond conventional extracts, including 
water-soluble and water-dispersiblepowders, oil-soluble systems, deodorised/decolourised 
extracts, and customised delivery systems designed to address specifi cformulation challenges 
across nutraceutical, food, beverage, and wellness applications.

GLOBAL TRENDS & CONSUMER NEEDS
Synthite closely tracks global consumer and industry trends toward natural, clean-label, 
scientifi cally supported, sustainable, andtraceable ingredients.
Our approach centres on developing ingredients that combine standardised active content, 
consistent quality, sensory acceptability,formulation fl exibility, and regulatory suitability for 
international markets.
We work closely with customers and formulation teams to understand emerging 
requirements and translate them into application-specifi c ingredient solutions. This 
includes developing products with improved solubility and dispersibility, reduced odour or 
tasteimpact, and formats suited to modern delivery systems such as functional beverages, 
supplements, premixes, and wellnessproducts.

Over the next 5–10 years, Synthite aims to strengthen its position as a global innovation 
partner for botanical, nutraceutical, food,and natural ingredient solutions.
Our focus will be on expanding our portfolio of scientifi cally backed, standardised botanical 
ingredients and advanced deliverysystems, while investing in innovation, application 
development, quality systems, and global regulatory capabilities.

VISION
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Visitors to the Synthite booth can expect to explore our portfolio of innovative botanical and 
nutraceutical ingredients, along withapplication-focused solutions designed for the evolving 
health and wellness market.
We will showcase selected standardised botanical extracts, functional 
ingredients, specialised delivery systems, and next-generationnatural 
ingredient solutions, with a focus on how these ingredients can be 
incorporated into modern nutraceutical, food, beverage,and wellness 
formulations.
Visitors will also have the opportunity to interact with our technical 
and commercial teams to discuss new product 
development,application challenges, customised ingredient 
solutions, and opportunities for global collaboration.
We look forward to welcoming industry partners, global buyers, 
formulators, and innovators to our booth, and to 
demonstratinghow Synthite can support the 
next generation of natural and science-led 
ingredient solutions.

Sustainability will remain a central part of this journey — from responsible sourcing of 
botanical raw materials and effi cientextraction processes to developing solutions that 
support the growing global shift toward natural and plant-derived ingredients.
We also recognise that regulatory requirements are becoming increasingly stringent 
across global markets. Accordingly, wecontinue to strengthen our documentation, 
quality systems, traceability, and regulatory readiness to support customers 
acrossdiverse international markets.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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In recent years, Taiyo Kagaku India has made significant investments in manufacturing 
innovation, sustainability, and operational excellence at its Chhatrapati Sambhajinagar 
(Maharashtra) facility, reinforcing its commitment to delivering world-class functional 
ingredients with greater efficiency and environmental responsibility.
Plant Expansion & Smart Automation:
Our manufacturing facility has been upgraded with advanced automation and process optimization, 
enabling us to double the production capacity within the existing infrastructure. The transition to a 
highly automated manufacturing system has improved operational efficiency, product consistency, 
quality assurance, and manufacturing reliability while supporting future business growth.

COMPANY PROFILE
Taiyo Kagaku India Pvt. Ltd. is the Indian subsidiary of Taiyo Kagaku Corporation (TKC), Japan, a global 
innovator in functional ingredients and nutritional solutions since 1946. Backed by over seven decades 
of scientific research and innovation, Taiyo serves the food, beverage, nutraceutical, cosmetic, and 
pharmaceutical industries across the world with high-quality, evidence-based ingredients.
Driven by a commitment to improving human health through science, Taiyo combines advanced 
research, proprietary manufacturing technologies, and rigorous quality standards to develop 
natural-source functional ingredients with proven efficacy. Our portfolio includes clinically validated 
solutions for digestive health, stress management, antioxidant 
support, mineral absorption, and advanced nutrient delivery 
systems, trusted by leading global brands.
One of our flagship innovations, Sunfiber®, is a 
clinically proven, 100% natural, water-soluble 
dietary fibre (Partially Hydrolyzed Guar Gum - 
PHGG) produced through a proprietary 
enzymatic process. Tasteless, colourless, and 
highly stable across diverse food and beverage 
applications, Sunfiber® is scientifically recognized 
for supporting gut microbiota, improving digestive 
regularity, enhancing mineral absorption, and helping maintain 
healthy glycaemic response. Its excellent process stability and formulation 
versatility make it a preferred ingredient across nutritional, functional food, and beverage applications.
Taiyo Kagaku India manufactures Sunfiber® at its state-of-the-art facility in Chhatrapati Sambhajinagar, 
Maharashtra, using sustainably sourced guar beans cultivated in Rajasthan, India. Through responsible 
sourcing, environmentally conscious manufacturing, and continuous innovation, we create value for 
customers while supporting local farming communities and promoting sustainable industrial growth.
With a strong foundation in science, quality, and sustainability, Taiyo Kagaku India continues to deliver 
innovative, clinically supported ingredient solutions that help manufacturers develop next-generation 
products for healthier lives worldwide.

NEW / INNOVATIVE PRODUCTS
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Zero Liquid Discharge (ZLD) Technology:
As part of our commitment to sustainable manufacturing, Taiyo is implementing an advanced 
Zero Liquid Discharge (ZLD) system that enables complete treatment and reuse of process 
water. This environmentally responsible initiative minimizes water consumption, eliminates 
liquid effluent discharge, and supports our long-term sustainability objectives.
Renewable Energy Integration:
To reduce our environmental footprint, the facility has significantly expanded its renewable 
energy infrastructure with a 1 MW solar power installation. This investment increases our 
reliance on clean energy, lowers carbon emissions, and strengthens our commitment to 
environmentally responsible manufacturing.

The global nutraceutical market is witnessing a strong shift toward science-backed, clean-label, 
and preventive healthcare solutions, with increasing consumer awareness of the importance of 
gut health, metabolic wellness, and overall digestive well-being. As a clinically validated, natural 
dietary fiber, Sunfiber® has experienced a significant increase in demand across global markets, 
driven by its proven health benefits and versatility in food, beverage, and nutritional applications.
To meet this growing demand, Taiyo Kagaku India continues to strengthen its manufacturing 
capabilities through capacity expansion, advanced automation, and sustainable production 
practices. Supported by the global research network of Taiyo Kagaku Corporation, with R&D 
centers across Japan, India, China, and Korea, we continuously develop innovative ingredient 
solutions that align with evolving consumer expectations, scientific advancements, and 
international regulatory standards.
Recognizing the increasing awareness of digestive wellness among Indian consumers, Taiyo 
Kagaku India is also preparing to introduce Sunfiber® retail products in the Indian market. This 
strategic expansion will enable consumers to directly access the same globally trusted, clinically 
proven dietary fiber that is widely used by leading 
food, beverage, and nutraceutical brands 
worldwide.
By combining scientific innovation, 
manufacturing excellence, 
sustainability, and consumer-centric 
product development, Taiyo Kagaku 
India remains committed to 
delivering next-generation nutritional 
solutions that support healthier 
lifestyles across 
the globe.

GLOBAL TRENDS & CONSUMER NEEDS
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Science-backed innovation. Sustainable solutions. Better health for tomorrow.

Visit the Taiyo Kagaku India booth to discover our flagship Sunfiber® and a portfolio of clinically 
validated functional ingredients for food, beverage, and nutraceutical applications. Interact with 
our technical experts to explore product innovations, formulation support, application 
possibilities, and the latest trends in gut health and preventive nutrition.

Whether you are a brand owner, formulator, 
manufacturer, or distributor, we invite you 
to connect, collaborate, and discover 
innovative ingredient solutions that 
help bring successful products 
to market.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026

Taiyo Kagaku India aspires to strengthen its position as a global leader in science-backed, 
sustainable, and innovative functional ingredients. Guided by the legacy of Taiyo Kagaku 
Corporation, Japan, we will continue to advance nutritional science through research, 
technology, and customer-focused innovation.
Our focus will be on developing next-generation ingredient solutions that address evolving 
consumer needs in gut health, metabolic wellness, healthy ageing, and preventive nutrition, 
while expanding our presence in both global and Indian markets.
We remain committed to the highest standards of quality, safety, traceability, and international 
regulatory compliance, enabling our customers to confidently develop products for global 
markets. Sustainability will continue to be a core priority through responsible sourcing, 
renewable energy adoption, and environmentally conscious manufacturing.
Driven by science and innovation, Taiyo Kagaku India is committed to shaping the future.

VISION
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Over the past few years, Unicorn has strengthened its innovation capabilities through 
strategic investments in manufacturing expansion and the establishment of a 
state-of-the-art 15,000 sq. ft. Science & Technology Centre. This investment reflects 
the company’s vision of advancing beyond traditional botanical extracts toward 
science-backed and clinically relevant ingredient solutions. The centre enhances 
capabilities in botanical research, advanced analytics, and sustainable extraction 
technologies to address key industry challenges related to efficacy, consistency, 
bioavailability, standardization, and regulatory compliance. Combined with expanded 
manufacturing capabilities, these investments position Unicorn to deliver next-generation 
botanical ingredients aligned with evolving global demand for evidence-based, traceable, 
and clean-label nutrition.

COMPANY PROFILE
Unicorn Natural Products is a trusted global manufacturer of 
science-backed botanical extracts and plant-based 
ingredients serving the nutraceutical, food, personal care, 
and pet care industries. Headquartered in Hyderabad, 
India, the company brings together over three decades 
of botanical expertise with advanced research, 
sustainable sourcing, and responsible manufacturing 
to deliver high-quality, traceable, and 
regulatory-compliant ingredient solutions across 
more than 45 countries. Unicorn is focused on 
enabling proactive health and wellness through 
innovative, clean-label, and scientifically validated 
ingredients. Supported by GMP-certified facilities, 
strong farmer partnerships, and continuous investments 
in science and technology, the company develops 
next-generation botanical solutions aligned with evolving 
global consumer needs while advancing sustainability and 
long-term industry growth.

NEW / INNOVATIVE PRODUCTS
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The global nutraceutical industry is undergoing a structural shift where innovation is no longer 
defined by ingredient efficacy alone, but by the convergence of scientific substantiation, 
consumer relevance, delivery experience, and measurable health outcomes. As consumers 
move from reactive healthcare toward proactive wellbeing, growth is accelerating across 
categories including healthy aging, metabolic health, cognition, gut–brain health, 
women’s health, active nutrition, hydration, and preventive wellness. Increasingly, 
success lies in simplifying complexity combining efficacy, transparency, and 
convenience into solutions that integrate naturally into everyday life.
At the same time, delivery formats are becoming a strategic 
differentiator, with consumer adoption increasingly shaped by ease 
of use, sensory appeal, and compliance. Innovation is expanding 
across gummies, softgels, powders, sachets, stick packs, 
functional beverages, oral delivery systems, and enhanced 
bioavailability platforms, creating demand for ingredients 
designed for both performance and application flexibility. 
At Unicorn Natural Products, these shifts are driving 
continued investment in scientific capability, advanced 
analytics, sustainable sourcing, and ingredient 
innovation. Supported by its state-of-the-art Science & 
Technology Centre and deep botanical expertise, Unicorn is 
developing Clinically substantiated, application-ready 
botanical solutions that bridge traditional botanical 
knowledge with modern health expectations and help 
customers accelerate innovation in global nutraceutical 
markets.
Beyond supplying ingredients, Unicorn’s approach is 
centred on enabling the next generation of 
nutraceutical growth through traceability, scientific 
credibility, scalable manufacturing, and long-term 
sustainability contributing to an 
industry that is becoming more 
outcome-driven, 
consumer-centric, and 
globally connected.

GLOBAL TRENDS & CONSUMER NEEDS



Visitors stopping by the Unicorn’s booth will experience more than an ingredient showcase 
they will discover application ready solutions designed to solve real formulation and 
market challenges across nutraceutical categories. From metabolic health, cognitive 
wellness, active nutrition, healthy aging, and preventive health to emerging consumer 
opportunities, visitors can explore how advanced botanical translates into differentiated 
product concepts and format-ready ingredient platforms. Through interactions with Unicorn’s 
technical and commercial experts, attendees will gain insights into clinically relevant 
botanical innovation, next-generation delivery formats, sustainability and traceability 
models, and Farm-to-Shelf capabilities, while identifying customized ingredient solutions 
that accelerate speed to market and create long-term value in the evolving global health and 
nutrition landscape.
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Over the next 5–10 years, Unicorn’s vision is to 
strengthen its position as a leading global 
partner in health and nutrition by delivering 
evidence-driven and sustainable ingredient 
solutions that create meaningful impact for 
People, Plant, and Planet. The company will 
continue investing in research, advanced 
manufacturing, and strategic partnerships 
while further strengthening its Farm-to-Shelf 
model to enhance traceability, ingredient 
integrity, and supply chain resilience. 
Through responsible sourcing, support 
for farming communities, 
environmentally conscious practices, 
and enhanced scientific and regulatory 
capabilities, Unicorn aims to help 
customers navigate evolving global 
requirements while accelerating innovation 
and contributing to a healthier and more 
sustainable future.

VISION
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NEW / INNOVATIVE PRODUCTS
At Vedi Herbals, our focus has been on bringing together the traditional knowledge of 
Ayurveda with modern manufacturing, quality systems and contemporary consumer needs.
Over the past few years, we have continued to develop and expand our portfolio across Ayurvedic 
formulations, dietary supplements, cannabis-based medicines, natural personal care and 
hemp-based products. A key area of our work has been the development of products that use hemp 
and other botanicals in thoughtfully formulated, contemporary formats, making traditional 
ingredients more accessible to today's consumers.
Our recent product introductions include Vijaya Ghrita (Cannabis leaf-based ghee), HempCool™ 
(Thandai drink mix, with hempseeds), Cold Pressed Hemp Seed Oil, Aloe Vera Gel with 
Ashwagandha& Muelthi, Aloe Vera Gel with Saffron and Aloe Vera Gel with Rose.
HempCool™ and Hempseed Oil reflects our approach to developing contemporary hemp-based 
wellness solutions for everyday wellness, bringing together hemp seed and carefully selected 
botanical ingredients in a convenient format.
Beyond individual products, we have been working towards greater consistency and reliability in 
herbal products through improved sourcing, formulation and manufacturing practices. Our objective 
is not simply to modernise Ayurveda, but to preserve its knowledge and understand the intent while 
applying appropriate technology, quality systems and contemporary product development practices.

GLOBAL TRENDS & CONSUMER NEEDS
Consumer expectations are changing rapidly. People are increasingly interested in ingredient 
transparency, preventive wellness, plant-based solutions, personalised health and products backed by 
credible formulation and quality practices.
We stay aligned with these shifts by closely observing consumer behaviour while remaining rooted in 
Ayurveda and our understanding of Indian botanicals.
Our portfolio spans multiple wellness needs, including digestive health, metabolic health, immunity, 
stress, women's and men's wellness, pain management and personal care. We also work with 
ingredients such as Ashwagandha, Amla, Shatavari, Turmeric and hemp-derived ingredients. Our 
philosophy is to look at global trends through an Indian lens, identifying where traditional Indian 
knowledge and ingredients can address contemporary and integrative wellness needs, while ensuring 
that products are developed with consistency, safety and quality in mind.

Our long-term vision is to establish Vedi Herbals as a globally relevant Indian wellness brand that 
demonstrates how Ayurveda, botanical science and modern technology can work together.
Over the next 5–10 years, we aim to strengthen our capabilities across research, formulation, 
manufacturing and quality, while expanding our presence in both domestic and international markets.

VISION
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Sustainability will also become increasingly important as we scale. We are working towards 
responsible sourcing of herbs and strengthening relationships with farmers and local communities, 
with the objective of creating value across the entire supply chain.
At the same time, the nutraceutical and herbal-products industry will face evolving regulatory 
expectations. We believe the future belongs to companies that can combine innovation with scientific 
validation, transparent labelling, traceability, robust quality systems and regulatory compliance.
For us, responsible growth is as important as growth itself.

Visitors to the Vedi Herbals booth can expect to explore our broader approach to Ayurvedic wellness, 
nutraceuticals, hemp-based ingredients and natural personal care innovations.
Rather than simply showcasing finished products, we want the booth to be an opportunity for 
meaningful conversations around ingredients, traditional knowledge, formulation and the evolving role 
of Ayurveda in modern wellness.
Visitors will be able to discover our range of Ayurvedic formulations, dietary supplements and 
hemp/cannabis-based products, while understanding the thinking and formulation philosophy behind 
them.
We also look forward to connecting with manufacturers, distributors, healthcare professionals and 
other industry stakeholders to explore synergistic collaboration opportunities.
Our objective is simple: to demonstrate that India's traditional wellness knowledge can have a 
significantly important position in the future of the global nutraceutical and wellness industry.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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NEW / INNOVATIVE PRODUCTS
Zipp.ai is transforming the global supplement, wellness, and nutraceutical brands by 
introducing the industry’s first AgenticAI-Powered Labelling Compliance & Automated Artwork 
Platform. Our mission is to democratise complex, gatekept globalregulations, converting dense 
legislative structures into a simple, accessible self-service tool for brands looking to 
launchlocally or expand internationally.
Our proprietary agentic models automate 90% of the heavy operational legwork, allowing 
brands to thoroughly pre-checktheir compliance before they print packaging or enter new 
markets. Key innovations include:
• Global Ingredient & Cross-Border RDA Screening
• Labelling Compliance check & Predictive Claims Pre-Vetting
• Programmatic Multi-Jurisdictional Artwork Generation

GLOBAL TRENDS &
CONSUMER NEEDS
The nutraceutical space is moving at breakneck speed with the 
rise of D2C startups, personalized nutrition, and uniquebotanical 
blends. Brands want to capture global consumer attention with 
powerful health claims across international e-commerce 
platforms, but they constantly struggle to understand what is 
legally permissible from one border to the next.
We solve this by keeping our internal agentic infrastructure 
aligned directly with regulatory bodies worldwide. Our 
systemtracks daily regulatory gazettes, uncodified operational 
advisories, and evolving global frameworks in real-time. We 
translatethis fragmented international legal data into plain, 
actionable parameters within our platform. This enables brands 
to easilypre-check their new ingredient concepts and marketing 
ideas against the absolute latest laws globally, ensuring they 
remainperfectly aligned with international market trends without 
taking on regulatory risks.



Our 5–10 year vision is to build the ultimate global infrastructure for Zero-Friction, Proactive 
Compliance. We believe thefuture of global food safety compliance belongs to brands that design 
security into their products from day one, rather thandealing with catastrophic border rejections, 
customs seizures, or legal notices after launching.
We are making international regulations accessible to every tier of the industry—from early-stage 
startups to establishedglobal contract manufacturers—by offering an intelligent, pre-launch 
verification ecosystem. As the industry evolves towardnovel proteins, climate-conscious packaging, 
and cellular agriculture, our platform will act as the primary cross-border pre-vetting gateway, 
allowing creators to confidently formulate, design, and safely scale sustainable food formats 
acrossinternational borders in days instead of months.

VISION
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Visitors to our booth will experience 
first-hand how easy and accessible 
international product compliance can 
be whenpowered by agentic 
technology. We are running interactive, 
real-time pre-check demos built for the 
global stage. Foundersand product 
managers can bring their draft recipe 
sheets or marketing copies, plug them 
into our tool, select their 
targetcountries, and see how our 
agents instantly calculate exact 
regional RDA limits and flag potential 
labelling risks.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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NEW / INNOVATIVE PRODUCTS
Over the past 2–3 years, Zivisha Herbal & Organic Pvt. Ltd. has strengthened its focus on 
Natural Herbal Dry Extracts,expanding our portfolio to 50+ standardized herbal dry extracts, 
including Ashwagandha, Shilajit, Amla, Haritaki (Harda),Bibhitaki (Baheda), Neem, Nirgundi, Giloy, 
Mucuna, Boswellia, Arjuna and many other traditionally valued Indianbotanicals.
During this period, we have continued to improve our controlled extraction, concentration, drying 
and analyticalstandardization processes to achieve consistent product specifications and 
batch-to-batch quality across our expandingrange. These capabilities are particularly relevant to 
nutraceutical and wellness manufacturers seeking reliable botanicalingredients at scale.
A key differentiator for Zivisha is our location in Betul, Madhya Pradesh, in the Satpura 
Valley—a region rich in medicinaland botanical resources and associated with a long tradition of 
herbal knowledge.
A significant portion of our raw materials is sourced from naturally occurring and traditionally 
collected herbs from theSatpura region and surrounding areas, including Amla, Haritaki (Harda), 
Bibhitaki (Baheda), Neem, Nirgundi, Giloy,Mucuna, Boswellia, Arjuna and other botanicals.
Our proximity to these botanical resources provides valuable understanding of the raw materials 
and their traditionalapplications. We combine this resource advantage with modern extraction, 
concentration and drying technologies todevelop consistent herbal dry extracts for contemporary 
B2B applications.

GLOBAL TRENDS & CONSUMER NEEDS
The growing demand for natural, plant-based and standardized botanical ingredients continues to 
create opportunities inthe nutraceutical and wellness industry. Zivisha is positioned at the 
intersection of traditional herbal knowledge, naturalbotanical resources and modern ingredient 
manufacturing.
Our approach focuses on:
• Natural botanical ingredients and herbal dry extracts
• Consistent and defined product specifications
• Batch-to-batch quality and process control
• Controlled and traceable raw-material sourcing
• Analytical standardization and quality control
• Customer-specific ingredient requirements
• Responsible utilization of botanical resources
• Alignment with evolving customer and regulatory requirements
Our manufacturing and quality systems are supported by ISO 22000:2018, ISO 9001:2015, FSSAI
and AYUSHcertifications and standards.
We believe the future of the botanical ingredients industry lies in combining traditional knowledge
with modern extractiontechnology, scientific standardization and robust quality systems.
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Zivisha’s vision is to become a trusted supplier of high-quality standardized botanical and 
herbal dry extracts, whilepreserving and creating greater value from India’s rich herbal heritage.
Over the next 5–10 years, we aim to:
• Further expand our range of standardized and application-specific herbal dry extracts beyond our

current 50+offerings
• Strengthen our presence in international markets
• Build long-term partnerships with nutraceutical and ingredient companies
• Continuously improve extraction, concentration, drying and analytical capabilities
• Strengthen quality and regulatory systems in line with international market requirements
• Improve traceability and responsible sourcing of botanical raw materials
• Promote sustainable value creation for farmers, forest communities, collectors and other

local stakeholders
Our long-term objective is not only to build a successful botanical ingredient business, but also to 
contribute to theresponsible development of the herbal ecosystem in and around the Satpura region.

Visitors to the Zivisha booth [Booth No. 4F-13 C 4] can explore our range of 50+ Natural Herbal Dry 
Extracts and learn howtraditionally valued Indian botanicals are transformed into modern, 
consistent and scalable ingredient solutions.
Visitors will have the opportunity to discuss:
• Our 50+ Natural Herbal Dry Extracts and their specifications
• Botanical raw-material sourcing and origin
• Extraction, concentration and drying capabilities
• Standardization and quality-control approaches
• Customer-specific ingredient requirements
• B2B and export supply opportunities
• Long-term supply and product-development partnerships
Our team will be available to understand the requirements of nutraceutical manufacturers,
ingredient companies,formulators, distributors and buyers, and explore suitable botanical
ingredient solutions.
Zivisha was established on 22 July 2019 with a vision to make the valuable herbal resources of the
Satpura regionavailable to a wider market while maintaining a strong commitment to purity and
quality.
The company brings together traditional herbal knowledge and modern manufacturing
capabilities, reflecting ourphilosophy:
Zivisha – The Urge to Live
The Herbal Way of Life
We look forward to welcoming buyers and industry stakeholders at Bharat Nutraverse Expo 2026
and exploringmeaningful, long-term partnerships in the growing botanical and nutraceutical
ingredients industry.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026

VISION
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NEW / INNOVATIVE PRODUCTS
Over the past few years, Prakrutees Organics has strengthened its focus on developing 
science-backed botanical ingredients and innovative delivery formats that address evolving 
nutraceutical market needs.
Our recent developments include bioavailable botanical ingredients, liposomal delivery systems, 
direct-compressible (DC) and application-ready granules, excipient-free solutions, and standardized 
botanical extracts. We are also expanding our portfolio of branded and patented ingredients 
supported by research and clinical validation.
Beyond conventional ingredients, we have developed 
consumer-friendly delivery formats such as botanical 
gummies, honey sticks, mouth melts and other 
innovative nutraceutical concepts, helping bridge 
the gap between traditional botanicals and modern 
consumer preferences.
Our approach increasingly focuses on providing 
customers with an integrated solution — from 
botanical sourcing and ingredient development to 
formulation, scale-up and commercial manufacturing.

We closely follow global developments in healthy ageing, 
stress and sleep, cognitive health, metabolic wellness, 
immunity, sports nutrition, women’s health and 
beauty-from-within, while continuously interacting with 
customers across international markets to 
understand emerging requirements.
Our R&D team works on improving bioavailability, 
standardization, solubility, application suitability 
and convenient delivery formats of botanical 
ingredients.
At the same time, global customers increasingly expect 
transparency and consistency throughout the supply chain. Our approach therefore 
emphasizes responsible botanical sourcing, farm-level engagement, stringent quality 
monitoring, organic options and internationally accepted manufacturing and testing systems.
We believe the future of botanicals lies not simply in supplying an extract, but in delivering 
consistent, scientifically supported and application-ready solutions.

GLOBAL TRENDS & CONSUMER NEEDS
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Our vision is to establish Prakrutees as a globally recognized Indian 
botanical innovation and nutraceutical solutions company, combining the 
strength of nature with science, technology and responsible manufacturing.
Over the coming years, we intend to strengthen our portfolio of branded, 
patented and clinically supported ingredients, while expanding our presence 
across global markets through strategic customer and distribution 
partnerships.
Sustainability and backward integration will remain important pillars of this 
growth. We continue to strengthen farmer engagement, cultivation 
initiatives, responsible sourcing, renewable-resource initiatives, pollution 
prevention and biodiversity-conscious practices.
We are also investing in R&D, clinical research, advanced manufacturing 
capabilities and robust quality systems to stay ahead of increasingly 
stringent global regulatory and customer requirements.
Our long-term objective is to create greater value from Indian botanicals 
through science, standardization, sustainability and global 
commercialization.

VISION

Visitors to the Prakrutees Organics booth can 
explore our capabilities across standardized 
botanical extracts, branded ingredients, natural 
colours, organic ingredients and innovative 
nutraceutical delivery formats.
Our key botanical portfolio includes Curcumin, Ashwagandha, 
Bacopa, Berberine, Boswellia, Black Pepper, Tulsi, Gymnema, Licorice 
and Lutein, along with several other standardized extracts.
Visitors can also discover our developments in DC granules, liposomal ingredients, 
gummies, honey-based formats and application-ready botanical solutions.
Most importantly, our team will be available to discuss custom ingredient development, formulation 
support and joint-development opportunities for customers looking to create differentiated botanical 
products for global markets.

VISIT US AT BHARAT
NUTRAVERSE EXPO 2026
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NEW / INNOVATIVE PRODUCTS
Sarda Biopolymers develops functional hydrocolloid solutions from plant-derived polymers. 
Over the past 2–3 years, we have strengthened our portfolio around two core platforms:
Flow Spark™ PHGG (Partially Hydrolyzed Guar Gum) is a soluble dietary fibre ingredient 
designed specifically for gut health applications. PHGG has demonstrated clinical evidence for 
prebiotic activity and digestive wellness. We've engineered this platform to remain stable across 
a broad pH range and processing conditions, making it suitable for 
beverages, powders, ready-to-drink products and supplements 
without compromising taste or mouthfeel.
Imlika™ Tamarind Seed Polysaccharide (TSP) represents 
our investment in distinctive plant-based hydrocolloids. 
Unlike conventional thickeners, TSP offers a unique 
functional profile—it delivers texture and stabilisation while 
remaining relatively neutral in flavour. This makes it valuable 
for premium formulations where clean label and ingredient 
transparency matter. We see growing applications across 
plant-based dairy alternatives, functional beverages and 
nutraceutical delivery systems.
Beyond supplying raw materials, we increasingly focus on 
formulation support and solving specific customer 
challenges. Our technical team works with product 
developers to address viscosity, texture stability, 
dispersion in different liquid systems, and overall 
processing performance. We've moved from 
ingredient supplier to formulation partner.

COMPANY PROFILE
Sarda Biopolymers is a manufacturer of natural hydrocolloid and functional fibre ingredients for 
the nutrition, food and nutraceutical industries. Founded on the premise that plant-derived 
polymers can deliver both nutritional value and superior functional performance, we have built 
expertise across ingredient science, formulation technology and supply-chain excellence. Our 
production facilities are equipped for quality certifications including ISO 22000, FSSC 22000 
and GMP standards, enabling us to serve customers across India and global markets.



The nutraceutical and functional ingredients market is being reshaped by several powerful 
consumer and scientific trends.
Gut health and microbiome science have moved from niche wellness to mainstream 
consumer priority. Consumers understand that dietary fibre, prebiotics and gut health impact 
broader wellness outcomes—immunity, energy, metabolic health. This has created sustained 
demand for functional fibres that deliver measurable benefits without unfamiliar ingredients or 
unpleasant sensory profiles.
Plant-based nutrition continues to grow, but consumers are becoming more discerning. They 
want plant-based products that taste good and have genuine functional benefits, not 
products that simply replace animal-derived ingredients. This creates opportunities for 
functional hydrocolloids that enable better texture, stability and nutrition in plant-based foods 
and beverages.
Clean label and ingredient transparency are non-negotiable. Consumers and regulators 
increasingly scrutinise ingredient lists. This favours natural, plant-derived materials with 
recognisable names and established safety profiles.
Convenience and consumption patterns have shifted. Consumers want health benefits 
integrated into everyday products—beverages, snacks, ready-to-mix powders—rather than 
standalone supplements. This demands ingredients that perform reliably across multiple 
delivery formats.
At Sarda Biopolymers, we stay aligned by maintaining close dialogue with customers, 
tracking regulatory developments, monitoring consumer sentiment data, and investing in 
application research. Our portfolio of soluble fibres, plant-based hydrocolloids and 
established wellness ingredients allows us to participate across multiple market segments - 
from sports nutrition and weight management to digestive wellness and healthy ageing.
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We see sustained opportunities in gut health, microbiome-focused nutrition, healthy ageing, 
metabolic wellness, and better-for-you food and beverage formulations.
Product and R&D Strategy: We're expanding beyond our current portfolio into higher -value 
functional ingredients , encapsulation solutions that improve stability and delivery. Our R&D roadmap 
includes clinical research to support efficacy claims and formulation innovation to address emerging 
customer needs.
Scale and Quality Systems: We're investing in production capacity and automation to serve growing 
demand while maintaining quality standards. We're building traceability systems and documentation 
frameworks that enable customers to confidently develop products for both Indian and international 
markets, including compliance with emerging regulations like India's regulatory requirements for 
nutraceuticals and global standards like the EU Novel Food Regulation.
Sustainability: As a company working with plant-derived raw materials, we recognise our 
responsibility across sourcing, processing and supply-chain transparency. We're partnering with 
agricultural suppliers to improve responsible sourcing practices and investing in process efficiency to 
reduce waste and energy consumption.

VISION

GLOBAL TRENDS & CONSUMER NEEDS
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Visitors to Booth 4F 18L will find our team ready to discuss functional fibre and hydrocolloid 
solutions for your product challenges. We'll cover how our Hydrocolloids range like - Flow Spark
™ PHGG, Imlika™ TSP, and Isabgol™ can fit into your formulation roadmap and what makes 
each ingredient distinct from alternatives in the market.
We particularly welcome nutraceutical manufacturers, food and beverage R&D teams, contract 
manufacturers, formulators and ingredient partners. If you're developing fibre-enriched 
products, plant-based alternatives, digestive wellness supplements, or functional beverages, 
our team can help you navigate ingredient selection and formulation strategy.
Rather than generic pitching, expect practical problem-solving. Bring your formulation 
challenges, how to incorporate adequate fibre without texture compromise, achieving stability 
in acidic systems, managing viscosity in powders, delivering prebiotic functionality, or 
navigating regulatory pathways for specific claims. Our technical team can discuss how our 
ingredients address these challenges, point toward application opportunities you may 
not have considered, and provide regulatory and compliance guidance for 
Indian and international markets.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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NEW / INNOVATIVE PRODUCTS
Over the past three years, Eureka Analytical Services has introduced a series of impactful 
innovations that have strengthened compliance, advanced testing technologies and expanded 
global reach:

a. First in India for Ethylene Oxide (ETO) Testing
 – We became the pioneers in India to develop and secure accreditation for ETO 

testing, providing exporters with rapid solutions during the EU recall crisis and 
ensuring continued access to international markets.

b. Strategic Global Membership with GBA Group
 – Our collaboration with GBA Group, a global life sciences TIC leader, has expanded 

our testing capabilities and global footprint, accelerating our roadmap from 9 to 15 
laboratories and enhancing service offerings across food, pharma, environment, 
cosmetics, and nutraceuticals.

c. Global Accreditations for Quality & Trust
 – In addition to NABL, FSSAI, IOPEPC, SPICE BOARD, TEA BOARD, APEDA and more 

recognitions, we have secured USFDA registration and GMP+ accreditation, further 
strengthening our position as a trusted global partner for compliant, reliable, and 
internationally accepted testing.

d. Faster Turnaround Time (TAT)
 – With optimized processes, automation, and expert teams, we deliver low turnaround 

times while maintaining uncompromising quality—helping clients meet tight 
regulatory and export timelines.

e. Digital Transformation & Smart Platforms
 – We have strengthened our digital backbone by implementing LIMS (Laboratory 

Information Management System) for end-to-end testing workflows, Hooper for 
inspection management and CRM platforms for sales activities, ensuring 
transparency, efficiency, and seamless client engagement.

 – Alongside this, the adoption of Microsoft 365 and advanced data management tools 
has further enhanced agility, faster turnaround, and real-time collaboration.

Together, these innovations reflect our commitment to pioneering solutions, enabling 
compliance, and delivering trusted analytical services for global industries.

At Eureka Analytical Services, we stay aligned with global trends and evolving consumer 
needs in the nutraceutical and ingredients space by combining regulatory expertise, scientific 
innovation, and market intelligence:

• Global Regulatory Alignment
 – We continuously track evolving global frameworks such as USFDA, EFSA, FSSAI, 

Codex and GMP+ standards, ensuring our testing protocols meet the latest compliance 
requirements for exports.

• Focus on Emerging Consumer Demands
 – With rising interest in clean label, plant-based, functional foods and preventive health, 

our laboratories are equipped to analyze vitamins, minerals, botanicals, probiotics, 
proteins, and novel bioactives with precision and reliability.

GLOBAL TRENDS & CONSUMER NEEDS



• Advanced Analytical Capabilities
 – Our infrastructure supports residue screening, contaminants analysis, stability 

studies, bioactive profiling and authenticity testing, which are critical to meeting 
both regulatory and consumer-driven quality expectations.

• Innovation through Partnerships
 – Our association with the GBA Group gives us access to international know-how 

and global best practices, ensuring we bring the latest methodologies and 
technologies to the Indian and international nutraceutical industry.

• Agility & Speed
 – Through low turnaround times, digital LIMS integration and automated 

workflows, we help clients launch products faster, staying ahead of rapidly 
shifting consumer preferences.

By bridging regulatory compliance, scientific precision and consumer-driven 
innovation, Eureka empowers nutraceutical and ingredient companies to build 
globally trusted, future-ready products.
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Our Vision for the Next 5–10 Years
At Eureka Analytical Services, our vision is to evolve into a global center of excellence for testing, 
inspection, and certification (TIC), empowering industries with reliable, innovative and sustainable 
analytical solutions.
Future-Readiness Strategy:

• Global Expansion
 – With the backing of our partnership with GBA Group, we are on a roadmap to grow from 

our current network to 15+ laboratories across India and internationally, creating a strong 
presence in key export hubs.

• Next-Generation Testing Capabilities
 – We are investing in advanced research and high-end instrumentation to address emerging 

challenges such as microplastics, novel contaminants, allergens and personalized nutrition 
testing.

• Sustainability & Green Practices
 – By adopting energy-efficient operations, paperless digital systems (LIMS/CRM/Hooper), 

and eco-conscious practices, we are aligning with UN SDG goals and helping our clients 
meet their sustainability commitments.

• Agile Compliance to Global Regulations
 – With constant changes in global trade and consumer safety regulations, we are 

strengthening our regulatory intelligence teams to provide proactive compliance support 
across food, pharma, nutraceuticals, cosmetics and environmental testing.

• Innovation & Customer-Centricity
 – Our focus is on low TAT, scalable digital infrastructure, and customized solutions to ensure 

our clients can bring safe, high-quality products to global markets faster and with full 
confidence.

In the coming decade, Eureka aims to be recognized not just as a testing laboratory, but as a strategic 
partner that shapes safer, more sustainable and future-ready industries worldwide.

VISION
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At Bharat Nutraverse Expo 2025, visitors to the Eureka Analytical Services booth can look 
forward to an interactive and insightful experience:

• Showcasing Our Expertise
 – Explore our comprehensive testing solutions across food, nutraceuticals, 

pharmaceuticals, cosmetics, and environmental sectors, backed by USFDA, GMP+, 
NABL, FSSAI, and APEDA accreditations.

• Insights into Global Compliance
 – Learn how our laboratories help brands meet international standards (USFDA, EFSA, 

Codex, GMP+, etc.) and stay ahead of evolving global regulations and 
consumer-driven trends like clean label, plant-based nutrition, and functional foods.

• Live Demonstrations of Digital Systems
 – Experience how we leverage LIMS for lab management, Hooper for inspection, and 

CRM for client engagement to deliver faster turnaround, real-time updates, and 
transparent workflows.

• Innovation in Focus
 – Discover how we pioneered Ethylene Oxide (ETO) testing in India and how our 

future-ready labs are addressing emerging challenges like microplastics, 
allergens and novel bioactive ingredients.

• Expert Interaction & Collaboration Opportunities
 – Engage with our technical experts and business leaders to discuss tailored 

solutions, collaborative opportunities, and global testing strategies that can 
empower your brand to succeed in international markets.

Visitors will walk away with actionable insights on compliance, innovation and 
sustainability — and a clear understanding of how Eureka can be their trusted 
partner in building safe, high-quality, and future-ready nutraceutical products.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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NEW / INNOVATIVE PRODUCTS
Over the past few years, Venkatesh Naturals has continued to expand its portfolio of high-quality 
herbal extracts, herbal powders,and functional ingredients for the nutraceutical, food, and 
wellness industries. Our focus has been on developing standardized,consistent, and 
application-oriented botanical ingredients that meet the evolving requirements of our customers.
Our product portfolio includes ingredients such as Curcumin Extract, Ashwagandha Extract, Aloe 
Vera Extract, Apple Cider VinegarPowder, and various other herbal ingredients.

Our vision is to strengthen our position as a reliable Indian supplier of herbal extracts, botanical 
ingredients, and functional powdersfor global markets.
Over the next 5–10 years, we aim to expand our product portfolio, develop innovative 
botanical ingredients, strengthen our exportcapabilities, and focus on sustainable and 
responsible sourcing. We also intend to remain prepared for evolving international 
qualityand regulatory requirements while delivering consistent 
value to our customers.

VISION

We closely monitor global nutraceutical and wellness trends, including the growing demand 
for plant-based, natural, clean-label,and functional ingredients. We work closely with our 
customers to understand their application requirements and continuously focuson product 
quality, consistency, documentation, and reliable supply.
Our approach is to combine traditional knowledge of botanicals with modern processing and 
quality-focused practices to serve bothdomestic and international markets.

GLOBAL TRENDS & CONSUMER NEEDS
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Visitors to our booth at Bharat Nutraverse Expo 2026 can explore our range of 
herbal extracts, herbal powders, and functionalingredients. We look forward to 
showcasing our key products, discussing customized ingredient requirements, and 
connecting withnutraceutical, food, wellness, and ingredient companies from India 
and international markets.
We invite you to visit us at Hall No. 4, Booth No. 4F-18K, where our team will be 
happy to discuss our product range, ingredientsolutions, and potential business 
collaborations.
The Expo will provide us with an excellent opportunity to exchange ideas, 
understand emerging market requirements, and buildmeaningful business 
relationships with global buyers and industry professionals.
We look forward to welcoming you to our booth and presenting our range of 
botanical and herbal ingredients.

VISIT US AT BHARAT NUTRAVERSE EXPO 2026
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